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AARON KUSHNER CLAIMED HE’D SAVE 

THE ORANGE COUNTY REGISTER 

AND TRANSFORM JOURNALISM. HE DIDN’T 


BY GUSTAVO ARELLANO 

.. Cg MM • 



PI 

It \ _ 


1 y J 


F * ,W 

* 

r 

[ 9 




■ ' 


1 


1 V 


1 



i* '*• W 


1 * ♦ 1 

Y'W. 

* 

"1 


l • J 

r* , P 

■ i 

mm 


1 • ' BH 




f 


(m Im 

> 

LHr * i ■ 

i* j 

l ' 



* • 

y \ p 

V 

1 ' 

v # I 


g s 


'’J 

p 



h'- 



■ ;• 



































































rj eii'iMun" 




with Promo Code: VVttVVL 

Online Only - Hurry & Purchase Yours Today! 
Cannot be combined with any other offer. 


Travel through time and celebrate a century of Americana with 75 performers, dancers, 
Magicians and entertainers aboard the legendary Queen Mary. 



Spectacular Fireworks Display I Live Music & Dancing I Laser Tag I Games I Carnival Fun 
Family Friendly Entertainment All Day Long and More! 


DON’T MISS OUT ON OUR SUMMER FAMILY SPECIAL 

WITH 50% OFF QUEEN MARY TOURS & ATTRACTIONS TICKETS! 


HER FINEST HOUR: A WORLD WAR II TOUR 


DIANA: LEGACY OF A PRINCESS 


THE WHEELHOUSE 


Queen Mary Passports ,, ,, a 

with Promo Code: JULY2014 


Some exclusions apply. Valid on tour and attractions passport tickets only. Not valid for Attractions @ Night tickets or special events. Valid for purchases made before July 30, 2014, 
for visits prior to September 30, 2015. Cannot be combined with any other offers. Redeem online or present this ad at the box office for discount. 


800.437.2934 QUEENMARY.COM 1126 queens highway, long beach, ca 90802 
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LET US HELP YOU RCHIEUE 

THE PERFECT SUITimER BERCH BODY 



VOURGER 

LOOH 


.com 


BRERST 

RUGmEflTfiTIOfl 

(complete) 

AUTHOR OF WELL RECOGNIZED 
BREAST AUGMENTATION BOOK 



Why pay more? Over 17,000 procedures performed. 
Quality at affordable prices with no hidden fees! 


LIPOSCULPTURE 

UPPER RRD 
LOUJER RBDOmEfl 

(complete) 

AUTHOR OF WELL RECOGNIZED 
LIPOSUCTION BOOK 



(NO HIDDEN FEES) 


TUMMY TUCK STARTING AT $3,900 

WITH FREE AREA OF UPO 

FULLER LIPS $385 

RESTYLANE/JUVEDERNI HEW FfjJ 

PHOTOFACIAL $99 WU/fifi iRVCp 

BOTOX $99 PROCEOURE 

PER AREA 

SCLEROTHERAPY $99 

PER AREA 

MICRODERMABRASION $69 
LASER HAIR REMOVAL BIKINI/FACE $69 


(TlIRfl AESTHETIC (TIEDICflL CEOTER I 714.544.8678 

FOR MORE INFORMATION AND FULL LIST OF SERVICES VISIT YOUNGERLOOK.COM 


ADULT ADI 

Do mood swings, 
impulsiveness or other 
ADHD symptoms 
interfere with your life? 

Are you between the 
ages of 18 and 55? 

If so, you may want to consider the option of a 
clinical research study for Adult Attention Deficit 
Hyperactivity Disorder. 

Qualified participants receive study related 
medical care and study medication at no cost 
and may be compensated for time and travel. 


877 - 411-1616 

www.cnstrial.com 

searching for a cure together 
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NOW HIRING 


We are coming to Orange County! 
Be part of the 
New Store Opening Team! 

JOIN OUR GROWING 
TEAM: 

We are interviewing for: 

HR Coordinator 
Supervisors 
Sales Associates 
Overnight Stock 
Alterations 

Loss Prevention Associates 
Visual Associates 



NOW HIRING AT UNIQLO.COM/US/COMPANY/CAREERS.HTML 

UNIQLO IS AN EQUAL OPPORTUNITY EMPLOYER 


AutoNation 

summer sale 



Covers basic vehicle maintenance of up to four oil changes, two tire rotations and multipoint inspections. Up to 2 years/ 24,000 
miles (whichever comes first). Service interval based on manufacturer scheduled maintenance intervals. Certain makes and specialty 
models not included. Includes all waste/disposal fees and shop supply charges. See Store for details. Giveaway value of $92. 


Great offers available now on Scion. 

APR 

Financing 
For 24-60 
Months 

on select new 2013 and 2014 vehicles 


1 . 9 % 



This great rate is available on the 2014 iO, Scion 10 Series iO, 2013 xB, Scion 10 Series xB, 2014 tC, Scion 10 Series tC, 2013 FR-S, 2014 FR-S, and Scion 10 Series 
FR-S. Offer good through 7/7/14 Not responsible for typographical errors. Dealer fee is excluded. On approved credit. Pictures are for illustration purposes 
only. "Ghostbusters" (Parker, Jr.) Used by permission of EMI Golden Torch Music & Raydiola Music. All rights reserved. ©1996-2014 AutoNation Inc. 


AutoNation ► Scion 


Cerritos 

Follow us socially 
for special offers 
and discounts 


In the Cerritos Auto Square 

888 - 220-9843 


WhoYou, 


STORE HOURS: MON-FRI9AM-9PM • SAT-SUN 9AM-9PM • SERVICE HOURS: MON-FRI7AM-8PM • SAT 7AM-6PM • SE HABLA ESPANOL 
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ADS START AT $50 PER WEEK 

TO ADVERTISE, CALL 714.550.5940 • OCWEEKLY.COM 



ACCIDENTS 
8c INJURIES 

Attorneys at Law 


> Car/Truck Accidents 

• Slip/Trip/Falls 
Pedestrian Accidents 

• Wrongful Death 




Hallmark Law Firm 


• Personal Injury 
• Dog Bites 

Motorcycle Accidents 949-430-1533 

• Children’s Injuries CAL@hallmarklawfirm.com 


Millions recovered • No fee until we win/settle your case • Call 24/7 
Over 50 years combined legal experience • 2 offices in Orange County to serve you! 


CALLING ALL MUSICIANS! 
Blue Elan Records 

is looking for local talent. We are a new, artist-friendly 
label looking to work with new and legacy artists of 
any kind, whether it's producing 
your first EP or distributing your sixth album. Send 
demos, audition inquiries, and questions to: 

AandR@blueelan.com 


IS YOUR IDEA WORTH 

$10,000?? 

visit 

www.wayfounder.com 

to find out. 


Find out how becoming a plasma donor can make a 
difference for patients and help you earn 
extra money. 

EARN UP TO $240 THIS MONTH 
BY DONATING PLASMA 
2x PER WEEK. 

Donate today at: Biomat USA -14435 Sherman Way, 
Suite 115 Van Nuys. To schedule an appointment 
call (866)-563-1266 Now open Fridays. 
Grifols - Pride for Donors. Passion for Patients. 
grifolsplasma.com 


TOO LATI 


its NEVER 

VIAGRA 
CIALIS 
LEVITRA 



100 MG 

$4 PER PILL 

20 MG 

$5 PER PILL 

20 MG 

$5 PER PILL 


• FREE 2-3 DAY SHIPPING 

• NO SALES TAX 

CALL OR ORDER ONLINE 


o« va V/SA 


cz'tM 

AuthortabNrt 

(949) 354-BLUV (2588) 

www.MensClubUSA.com 


WE BUY GUNS! 

Sell your Guns Legally 
Will make house calls, Lie. Dealer, 
Will DO all Legal Paperwork. 

Call John 949-500-5944 
fine-firearms.com 


Private Golf Lessons from Top Golf Instructors in Orange 
County! Call Us at (949) 478-0516 or Visit our Website at 
http://OCWeekly.GolfSwingPrescription.com 


increase Sexual Performance 

we can help with Female Sexual Dysfunction, 

Premature Ejaculations, Erectile Dysfunction & more. 

Sexual Enhancement Medical Center 

3140 Red Hill Ave, Costa Mesa 714.966.2850 


Call now for free consultation! 877 - 600-9743 


4ft 


Serafano & Snyder, LLP 

Over 35 years of combined experience! 

FAMILY LAW • BUSINESS LAW • CRIMINAL LAW 

For more information visit: serafanoandsnyderlaw.con 


Living with Schizophrenia? 

Local research study evaluating 
an investigational drug 
for individuals with Schizophrenia. 

Call today! 714-289-1100 

www.MindMattersStudy.com 


Astrologers-Psychics-Tarot Readers 

P/T F/T $12-$36/hr. tambien en Espanol. 
954.524.9029 


Couples Only Luxury 
NUDE Spa 

Sensual Hedonism IN LA! 

24/7 dance club! 

Mineral Water Pools! 

NUDE Lifestyles Resort Club & Hotel 

760-251-4744 

www.NudeSpa.com 
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+ 1st year - Multi-Media Advertising Sales 


QIEWEEKLY is looking for a self-starter, goal driven, money 
motivated natural, passionate sales person to sell a cool 
product that helps businesses grow. 


100% Natural Herbal /Viagra Substitute 

OK with high blood pressure/diabetes 
10 capsules $24.99 

Pick up: 9039 Bolsa Ave. # 105, Westminster 
Order online: www.RxHC.org / (714) 497-6696 


Is Your Idea 
Worth 

$10,000 i 

V WayFounder 

Visit www.WayFounder.com to find out. 



There is a solution for 
every client with multi¬ 
media advertising: weekly 
publications, special custom 
publishing pieces, online 
display ads, e-newsletters, SMS 
text messages & more! 




' We offer ' 
a base salary, 

/' . commission, bonus \\ 
II incentives & excellent A 
benefits. » 


0 E; i? ected earn ings 
the first year is 

S $45,000+ A 






nppucnnTS rust havg= 

• Outside B to B sales experience 

• Ability to cold call 

• Ability to work under deadlines 

• Online sales/marketing experience is a plus 


If you are looking to sell something cool, 
have a fun career, and work for a stable 
growing company, send your resume to 
smabry@ocweekly.com 


Thinking of starting your own business? Become your 
own boss today! 4 week contracts and no leases! 
Move in Special UP TO 4 weeks FREE! For more infor¬ 
mation please call (714) 527-1112 or visit our website 
at www.indoorswapmeet.net 


FACING EVICTION / FORECLOSURE 

Eviction Delay / Foreclosure Reversal 
213-291-1810 ★ From $99 

www.LegalBoom.info 


Having a hard time earning $1,000+ per week? 

Do you think you could give away thousands of 
dollars’ worth of name brand gift cards??? 

Nationwide company is hiring brand ambassadors for 
new product launch throughout Southern California. 

Looking for immediate hires. All training provided. 
Excellent pay, great working environment, weekly bonuses. 

To schedule your interview call: 

(714) 386-6100 


Fat Melting Laser Procedure, ONLY $750 per area! 

Let us help you achieve your goal to have the body you've al¬ 
ways wanted 

For more information and full list of services, visit 

youngerlook.com 

Mira Aesthetic Medical Center 714.544.8678 


WANTED Collaborator and Secretary for New Theater 
Company 714-264-4919 


Pine Firearm*. 

jflgS WE BUY GUNS! 

Sell your Guns Legally 
I *^|Will make house calls. I k. Dealer. 
■ Will DO all Legal Paperwork. 


Call John 949-600-5944 fine-firearms.com 


NUDIST RESORT 
FREE DAY PASS 

First time visitors. 

Print coupon from website. 
Glen Eden Nudist Resort 
Only 55 min from OC 
25999 Glen Eden RcL, Corona 
800-843-6833 www.GlenEden.com 



$7,000+ COMPENSAT 
Become an Egg Donor 
4 GIVE THE 
GIFT OF LIFE 

Seeking young women age 20 - A 
from ail ethnic backgrounds. 

Elite Fertility Solutions 949,378(9485~ _._ 

www.eiitefertility.com r 

TF €»i=l-o 


W. 


Shed the Unwanted Weight! 

HCG Diet, only $9 per shot 

Also offering Xenical fat blocker and B-12 

OC Weight Loss & Anti Aging Center 714.544.8678 


CRIMINAL DEFENSE 
BUSTED? 

Aggressive criminal defense by an experienced 
criminal defense attorney. 25 years of experience. 
You do not have to got it alone. In some cases your 
appearance will not even be required. Payment plans 
and charge cards accepted. DUI, drug busts & 
domestic violence are my specialty. Free initial 
consultation. Call now for an appointment. 

(949)387-3200 

Law Offices of Rick L. Eby 
9900 Research Drive 
Irvine, CA 92618 



★Standup Comedy Workshop^ 

Taught by 20 year veteran standup pro. 

More info www.KillerKomedv.com 949-313-1030 


Do You Want to... # I 

Make a Difference in Someone’s Life? 
Love The Work You Do& 

Be Part of a Great Team? 




THEN JOIN US 


SoltdLancbngs 

Behavioral Health 

Recovery... Individualized. 


Date: June 28,2014 

Times: 9:00am-2:00pm 

Location: Wyndham Anaheim Garden Grove 
(formerly Crowne Plaza Anaheim) 
Address: 12021 Harbor Blvd. Anaheim, CA 
Free Self-Parking 


Open Positions Include: 

Auto Detailer, Case Manager, Financial 
Analyst, Insurance Verification Specialist, 
Lab Assistant, Lab Tech, Maintenance, 
Massage Therapist, Paralegal, Residential & 
Detox Tech, Support Staff & Driver, Therapist 


Please bring your most recent resume and references. 

To find out more about Solid Landings visit us at 

www.SL-careers.com 

Solid Landings Behavioral Health is an equal opportunity employer. 















































































































the county » news [issues commentary 


Can’t OC’s DAs, Public Defenders and 
Judges All Just Get Along? 

Superior Court Judge William Froeberg isn’t happy with jailhouse informant battle or a colleague 


I nside Superior Court Judge William R. 
Froeberg’s spacious 10th-£loor Santa 
Ana courtroom on June 20, Richard 
Raymond Ramirez—a silent, body- 
chained, convicted killer—sat peacefully, 
an illusion masking monstrous sensibili¬ 
ties. Though wait¬ 
ing for the penalty 
phase of his most 
recent 2013 trial for 
raping, sodomizing 
and fatally stabbing 
a woman 19 times 
outside a Garden 
Grove bar in 1983, 
Ramirez—whose 
earlier conviction 
and death row 
status was over¬ 
turned by a federal 
court—disappeared as a factor on this day 
Instead, a homicide prosecutor, defense 
lawyers, the judge and the victim’s sisters 
clashed over the sanctity of Orange Coun¬ 
ty’s criminal justice system. 

Froeberg is a no-nonsense man known 
for an often-acerbic persona and occa¬ 
sional, perfectly timed one-liner wit that 
relaxes juror tensions during stressful 
trials. Having served on the bench for 29 
years and won senior status long ago to 
handle complex criminal cases, he is a 
favorite among prosecutors in the Orange 
County District Attorney’s office (OCDA), 
where his wife manages the sexual- 
assault unit. He has made no secret he’s 
in his final months on the bench before 
retirement and, though never shy, nowa¬ 
days apparently feels even more freedom 
to pontificate. 

One floor up and directly above Froe¬ 
berg is the perch of Judge Thomas M. 
Goethals, who sanctioned ongoing, 
unprecedented hearings on law enforce¬ 
ment’s use of jailhouse informants. When 
public defender Scott Sanders—who 
represents Seal Beach salon killer Scott 
Dekraai—filed a 505-page brief attack¬ 
ing the program in February, prosecutors 
scoffed. One labeled Sanders’ work “vile.” 
Another questioned his decency. But four 
months of revelations from resistant wit¬ 
nesses prove the local informant system 
used by OCDA, sheriff’s department, 
police agencies, FBI and Secret Service is 
horribly broken. 

There’s no accountability. There’s no 
meaningful record keeping. One police 
department labels an informant untrust¬ 
worthy based on extensive lying while 
another vouches for the same crook’s cred¬ 
ibility to win jury convictions. Defense 
lawyers aren’t receiving potential excul¬ 
patory evidence because the information 
is either lost in a bureaucratic wormhole 


or, according to Sanders, sinisterly hid¬ 
den—sometimes until after a defendant is 
convicted—to gain trial advantage. Perhaps 
worse, government officials have been fla¬ 
grantly violating pretrial defendants’ con¬ 
stitutional, anti-self-incrimination rights 
by secretly employing lifelong scumbags 
as their surrogates to make jail inquiries 
in exchange for benefits, according to 
defense lawyers. 

In mid-May, following the paper trail 
uncovered by Sanders, public defender 
investigators interviewed inmate Alex¬ 


ander P. Frosio. The Orange County Jail 
snitch said he questioned Ramirez for 
months on behalf of the government, took 
notes to aid the prosecution and turned 
the handwritten records over to deputies. 
Two other inmates, Gordon F. Bridges 
and Billy J. Fischer, told investigators 
that Frosio repeatedly tried to entrap 
Ramirez. The plan, the men claim, was 
to get Ramirez to accept a stash of heroin 
and then Frosio would tip deputies for a 
cell raid, the results of which could help 
the government undermine mitigating 
evidence that the defendant had been a 
model inmate for years. 

In the wake of that news, Ramirez 
public defenders Seth Bank and Mick 
Hill told Froeberg they wanted a delay 
in the penalty phase for time to obtain 
Frosio’s missing notes as well as to 
explore the drug-planting assertions by 
Bridges and Fischer. Bank considered the 


developments “disturbing” because “law 
enforcement was using the informant to 
try to plant evidence on the defendant, or 
entice him to commit a crime that would 
be used against him later in the death 
penalty trial.” 

Froeberg wasn’t impressed. He rejected 
Bank’s request in late May and declared 
any questionable conduct by government 
officials in the use of informants is “irrel¬ 
evant.” He opined that only “the character 
of the defendant” matters, though Bank 
argued that unsuccessful efforts to entrap 


Ramirez directly address character evi¬ 
dence a future jury should know before 
deciding the death penalty. But Froeberg 
went a step further. He slammed Goethals 
by declaring, “This dog-and-pony show is 
not going to happen in my court.” 

With that backdrop, let’s return to the 
June 20 Ramirez hearing. The session 
wasn’t Froeberg’s idea. He was, he said, 
acting “under duress” because on June 10 
a California Court of Appeal ruling written 
by Presiding Justice Kathleen E. O’Leary 
ordered him to entertain Bank’s request. 

A low-key but persistent Bank 
demanded a copy of the Frosio informant 
file and Senior Deputy District Attorney 
Larry Yellin refused, saying there is no file 
to turn over and adding that the inmates’ 
assertions weren’t credible anyway. 

Yellin, one of the county’s top homicide 
prosecutors, is livid because he believes 
the public defender’s office has unfairly 


tarnished his reputation by implying he’s 
hiding evidence. 

“The People have not done anything 
they are alleging,” said Yellin, who sug¬ 
gested the defense is merely trying to 
delay the inevitable. “I’m not giving them 
what they are asking for ... [Frosio] is not 
an informant on Ramirez ... I don’t think 
they are going to ever answer ‘ready’ on 
this case.” 

Froeberg aligned himself with the 
prosecutor, sarcastically asking Bank if he 
wanted “a Dekraai hearing.” 

The public defender ignored the 
remark and repeated his demand for the 
informant file. “Our position is that [Fro¬ 
sio] was a government informant,” Bank 
said. “We just want to see the file for our¬ 
selves and see what is there.” 

This battle underscores the extent to 
which the informant system needs imme¬ 
diate reform. Yellin can be telling the truth 
as far as he knows, but—by all accounts— 
there should be a file on Frosio. Two other 
Orange County prosecutors, Jim Mendel- 
son and Beth Costello, have used him in 
formal proceedings as a key snitch. Inside 
the DA’s office, the right hand has no idea 
what the left is doing because the rules for 
creating an informant file are lax, arbitrary 
and, thus, open to abuse. 

And add this fact to the mix of a flimsy 
system: William H. Dow, the jail employee 
who made $629,000 in public pay during 
the past three years, is the deputy who 
allegedly took Frosio’s informant notes on 
Ramirez. According to court records, Dow 
isn’t cooperating because he is in the pro¬ 
cess of being fired. 

There aren’t just legal considerations in 
the Ramirez case. The victim’s sisters are 
justifiably frustrated. One told the judge, 
“Thirty years have passed [since the mur¬ 
der of 22-year-old Kimberly Gonzalez, a 
teller at Bank of America]. The pain is still 
there. We need closure. She was violently 
taken from us. Where are the rights for my 
sister? We just can’t go through this again 
... We want him back on death row. It’s 
not right this person is trying to buy more 
time. My sister has no more time.” 

The comments visibly touched Yellin 
and Froeberg. To push the case along, the 
judge scheduled a June 27 hearing when 
Frosio is scheduled to take the witness 
stand about his informant role. The pros¬ 
ecutor now wants the hearing as a way to 
clear his name. 

“Let’s find out what [Frosio’s] purport¬ 
edly done,” said a scowling Froeberg, 
who couldn’t resist a final observation. “It 
really kind of saddens me that the legal 
climate in Orange County has declined to 
this state—very disappointing.” 

RSCOTTMOXLEY@OCWEEKY.COM 
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;ask a mexican!» 



DEAR MEXICAN: I 
think I might be 
Mexican, but there 
are some people 
who might dis¬ 
agree. As you are the 
source of all knowledge 
mexicano, I thought I might ask you. 
Here's the deal: My ancestors left the 
U.S. in 1847 knowingly and entered 
recognized territorio mexicano.The U.S. 
and Mexico were in the middle of a war. 
At the end of that war, the U.S. stole 
the land from Mexico. Pero eso no es 
mi culpa , pues. Sure, my parents never 
identified themselves as Mexicans, and 
most of my ancestors haven't either. But 
just because I am not mestizo doesn't 
mean I am any less Mexican, right? I 
mean, if you have to be mestizo, then 
there are doubts about how full-blooded 
mexicana Salma Hayek is —and every¬ 
one knows she is a mexicanaza. Not to 
mention all those giieros, gabachos and 
gringos who emigrated to Mexico in the 
past century, such as Trotsky's daugh¬ 
ter. Aren't they Mexican? Cotorreo en 
casa con mijita, and I listen to EITri, Los 
Tigres and Agustin Lara. I know the dif¬ 
ference between jitomates and tomates. 
If you have to be born in Mexico, then 
well, maybe you, the Mexican, aren't 
Mexican either, right? Oh, and by the 
way, I do think we all can be americanos 
and estadounidenses (Estados Unindos 
Mexicanos, no?). Oh, and by the way, 
we eat guajolote for Thanksgiving, not 
pavo, so I'm not a Spaniard. Maybe I 
need to be twice as good of a Mexican 
to be Mexican. Gotta go plan that Doce 
de Diciembre fiesta. 

Semilla de Cacao 
(White Outside , Brown Inside) 


DEAR CACAO SEED GABACHA MEXI¬ 
CANA. As I've written before, some of 
the mas chingones Mexicans I know are 
pure-blooded gabachos ; some of the big¬ 
gest Mexican frauds I've encountered are 
fresas from Jalisco. I've discovered we're 


» GUSTAVO ARELLANO 

far more accepting of gabachos who try 
to pass themselves off as Mexican than 
pochosvjho might proclaim their love for 
the patria yet don't speak perfect Span¬ 
ish—that's why Morrissey, Charles Bronson, 
Benny Hill and even that pendejo Rick Bay¬ 
less, for instance, are honorary Mexicans, 
while a Chicano four generations removed is 
derided as a phony. And now you know why 
Mexico can't get its pinche act together.... 

DEAR MEXICAN: When I set decorative- 
type items with rectangular bases —say, 
square vases or square Limoges boxes — 
on tables or cabinets, I place them so 
the straight lines of the box or vase are 
parallel with the straight lines of the 
table or cabinet. Sort of like when I put 
a stamp on a post card: I try to make the 
corner of the stamp match the corner of 
the post card. Now, I have had multiple 
Mexican maids over the years, and one 
curious thing to me is how most of them 
will take those vases and boxes and tis¬ 
sue dispensers and turn them askew, so 
the box or vase edge is at an angle to 
the table edge. It's as though they take 
horizontal Washington Monuments and 
tilt them into Leaning Towers of Pisa. 

It's happened enough that I know this is 
an aesthetic Mexican preference, not an 
accident. Is there a cultural reason for 
this Mexican "askew preference"? Or is 
it just an unexplainable quirk? 

I Ask You About Askew 

DEAR GABACHO: Same reason why we 
paint our houses garish colors, hang por¬ 
traits of a bleeding Jesus in our living rooms 
and put bull stickers on our trucks: Askew 
is for those who know how to live. Straight 
lines are the domain of gabachos —and the 
only people pendejo enough to want to live 
like them are people who think Ted Cruz is 
this country's brown Messiah. 


ASK THE MEXICAN 

at themexican@askamexican.net, be his fan on 
Facebook, follow him on Twitter or ask him a 
video question at youtube.com/askamexicano! 


HeyYou! 

»ANONYMOUS 

Food’s On Me 


I was in line at Bruce's 
Produce the other day, 
and you were the random 
guy who volunteered to 
pay for my $13.50 worth of 
food after the cashiertold 
me my debit card had been 
declined. I just want you to 
know that I will definitely 
pay it forward. You touched 
my heart, and I will always 
remember that. Thanks! 



HEY, YOU! SEND ANONYMOUS THANKS, CONFESSIONS OR ACCUSATIONS—CHANGING OR DELETING THE 
NAMES OFTHE GUILTY AND INNOCENT-TO "HEY, YOU!" C/0 OC WEEKLY, 2975 RED HILL AVE., STE. 150, 
COSTA MESA, CA 92626, OR EMAIL US AT LETTERS@OCWEEKLY.COM. 


Electric Bicycle Chur 

“TWO WORDS... FUN AND FREEDOM” 



MYRON’S EXTREME MACHINES INTRODUCES YOUR NEW 



400 E. Commonwealth Ave, Fullerton | www.electricbicyclecenter.com 



ARE YOU HEALTHY? 


CNS is currently seeking participants for a new clinical 
research study. Eligible participants may receive 
compensation up to $3,600 and transportation is 
available if needed. Study requires 23 overnight stays and 
2 outpatient visits. 

You may qualify if you are between the ages of 18-55, 
have no known physical or mental health concerns, and 
have not smoked cigarettes in the past 60 days. 


cns 


877 - 411-1616 

www.cnstrial.com 


searching for a cure together 
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AARON KUSHNER CLAIMED HE’D SAVE 

THE ORANGE COUNTY REGISTER 

AND TRANSFORM JOURNALISM. HE DIDN’T 


BY GUSTAVO ARELLANO 


T hey glumly marched into the third-floor 

newsroom of The Orange County Register’s 
Santa Ana headquarters on June 9: editors, 
reporters, bureau chiefs, sales reps, the copy desk, 
photographers—almost the entire staff, gathering to 
hear their fate. Nearly two years to the day, Boston 
businessman Aaron Kushner had bought the paper 
and its parent company, Freedom Communica¬ 
tions, and quickly made national news with a bold 
strategy: hire reporters instead of laying them off. 
Increase page counts instead of cutting back. Focus 
on print instead of digital. Start new dailies and 
acquire others instead of shedding them. More than 
350 new hires, including about 170 on the editorial 
side, signed onto his vision, invigorating the Register 
in a way that veterans say recalled the glory days of 
the 1990s, when Pulitzers were won and the Sunday 
edition was thick enough to crush a cat. 

Kushner had long used the newsroom for 
town halls, instead of the in-house R.C. 

Hoiles Auditorium, as had previous 
publishers. It was a move to rally his 
troops, to show he was one of / 

them. But June 9 would not / 

be one of those days. A 


He arrived just before the meeting’s 4 p.m. start, 
wearing his trademark uniform of a tucked-in button- 
down shirt, no tie, slacks and an air of assuredness. Just 
10 days earlier, news had leaked in the Orange County 
Business Journal that Kushner was about to imple¬ 
ment mandatory two-week furloughs by July to stave 
off massive financial losses, plus he would drastically 
scale back the Register’s new sections, its community 
papers, and its Long Beach and Los Angeles editions. 
Shortly after the leak, Register editorial employees 
were summoned in groups to the office of editor Rob 
Curley. He told reporters they could apply for buy¬ 
outs by the end of the week, and those approved had 
to leave by the following week; if not enough report¬ 
ers took them, layoffs had to happen immediately. 

Curley sat in the middle of the newsroom 
with his reporters as Kushner addressed the 
crowd. The CEO apologized for the mea¬ 
sures he was about to execute. “Every- v 
one says our strategy has failed,” 
Kushner told his disbelieving 
writers. “Perhaps they 

should be saying that yl 
| our strategy has 

I ‘. not succeeded?” 


CONTINUED ON 
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LIFE IS BEAUTIFUL 

FESTIVAL 


DOWNTOWN LAS VEGAS 


OCTOBER 24,25 8 26 




KANYE WEST • F00 FIGHTERS • OOTKAST 
ARCTIC MONKEYS • SKRILLEX • LIONEL RICHIE 
THE FUMING LIPS • THE WEEKND • GIRL TALK - ALT-1 
THE ROOTS • BROKEN BELLS • TV ON THE RADIO • A-TRAK 
KACEY MUSGRAVES • FI1Z 8 THE TANTRUMS • PHANTOGRAM 
THE HEAD AND THE HEART • PANIC! AT THE DISCO • MATT 8 KIM 
NEON TREES • IENNY LEWIS • G-EAZY OK GO TYCHO 
MAYER HAWTHORNE • SWITCHFOOT • TUNE-YARDS 
MS MR RAC • HOLY GHOST! DIZZY WRIGHT ST. LUCIA 
TRAMPLED BY TURTLES • GALAHTIS • ST. PAUL & THE RRUKEN RONES 
RYAN HEMSWURTH • M0 • DJ MUSTARD • VINTAGE TROUBLE 
L RODDY WALSTON & THE BUSINESS • THE ORWELLS • ASGEIR • MASONIC 
SLEEPER AGENT • THE PREATURES • Dl CASSIDY • MISTERWIVES • ASTR 
HOLYCHILD • NIGHT TERRORS OF 1927 • NOSTALGHIA • PAPER ROUTE 
CATFISH AND THE BUTTLEMEN RUSTY MAPLES- MOKSHA- EKOH • SABRIEL 
AMERICAN CREAM • RABBIT! • ALBI LOVES CHICKEN TENDERS 


CELEBRITY CHEFS 


GIADADELAURENTUS- SCOTT CONANT -BRUCE 8 ERIC BROMBERG 
JOSE ANDRES • HUBERT KELLER - JONATHAN WAXMAN - CAT CORA 
MARC FORGIONE - NANCY SILVERTON • SPIKE MENDELSOHN 
DUFF GOLDMAN - RICK MOONEN • MARY SUE MILLIKEN 
SUSAN FENIGER JET TILA DONALD UNK • KIM CANTEENWAL1A 
SHAWN MCCLAIN • SAM MARVIN • MIKE MINOR 

PLUS A SPECIAL PERFORMANCE FROM 

IHE BEATLES LOVE OT CIRQOE DO SOLEIL WITH MEMOERS OF THE LAS VEDAS PHILHARMONIC ORCHESTRA 

LINEUP SUBJECT TO CHANGE 


WWW.LIFEISBEAUTIFUL.COM 
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WRECKING 
HBALL 


FROM 
PAGE 10 


And the town hall went downhill from 
there. There was open eye-rolling at 
Kushner’s upbeat report on revenue and 
circulation, which offered no specifics. 
While insisting he and his partner, Free¬ 
dom president Eric Spitz, were doing 
“everything we can” to keep the newspa¬ 
per thriving, he quickly became defen¬ 
sive at anyone even slightly questioning 
his narrative. When asked whether 
circulation was growing for the Regis¬ 
ter, Kushner answered, “That’s a very 
nuanced question” before finally admit¬ 
ting it was declining, that new subscrib¬ 
ers had not materialized. When asked 
why he had expanded so aggressively 
if Register revenue hadn’t reached sus¬ 
tainable levels, Kushner shot back, “You 
can’t grow revenue by hoping for it, by 
wishing it. You have to actively invest in 
it, and that’s what we plan to do.” Asked 
if the furloughs and buyouts would stave 
off any future layoffs, Kushner replied, 
“There’s things I can guarantee and 
things I cannot.” 

After most Register all-staff meet¬ 
ings, the newsroom erupts in chatter, 
as reporters catch up with colleagues 
they rarely get to see. This time, silence 
reigned—no applause for Kushner, 
no joviality, nothing. He left; people 
remained, stunned. “At this last town 
hall,” said one reporter who attended, “it 
was a chance to say goodbye to some of 
the people who were leaving that we may 
not see again before their last day.” 


KUSHNER AT THE 
ORANGE COUNTY PRESS 
CLUB, NOVEMBER 2012 



Soon after, dozens took buyouts, 
leaving a hollowed-out paper that 
was now roughly the same anemic 
size it was when Kushner bought 
it back in 2012. Even worse, Kushner 
had lost the trust of the newsroom for 
good—two years of audacious 
experimentation and optimism, 
gone in two weeks. 

“The grand Orange County 
Register newspaper experiment 
has met the real world,” wrote 
reporter Amy Wilson—lured back 
to the paper after years away—on 


her Facebook page, letting friends know 
she was moving back to Kentucky. “After 
almost two years, reality bites.” 


“W 


hen you listened to 
him, you wanted to be 
transported,” said a for¬ 
mer staffer, describing the first couple 
of months with Kushner at the helm of 
the Register. “Everything was big, and 




everything was going to be grand. He 
painted a very rosy picture, a picture that 
didn’t seem to match what the newspaper 
industry was dealing with. We should’ve 
all known better.” 

In interview after interview with more 
than a dozen former and current Register 
employees (all of whom requested ano¬ 
nymity, fearing reprisal or the endanger- 
ment of their buyout, which included a 
nondisclosure clause), a picture emerges 
that’s far different from the calm, cool, 
collected Kushner who became a media 
darling, appearing everywhere from 
NPR’s All Things Considered to The New 
York Times proclaiming the wisdom of 
his unorthodox ways. The Kushner that 
emerged from interviews with his crew 
is someone who initially charmed and 
inspired everyone—until it became appar¬ 
ent his get-rich plans weren’t succeeding 
and a different leader emerged. 

“He doesn’t want to hear ‘No,’” said 
one former editor. “He wants his plan 
implemented, and he wants it done by his 
date. There’s no talking to him about the 
realities of the situation. Basically, it’s just 
about what he wants.” 

“If you ask a question he doesn’t like, 
he’ll double talk,” said a veteran who’s 
still at the paper. “If you ask too much, 
you don’t have a job.” 

In retrospect, it seems obvious Kush¬ 
ner set himself up for failure, like a Jenga 
tower depending on every precariously 
placed block. He installed himself as pub¬ 
lisher despite having no previous newspa¬ 
per experience. A hard paywall—his most 
controversial move—was erected to force 
readers to buy the print edition in an era 
when online content is king. To justify 
that, Kushner plunged into a hiring binge 
that saw the Register sign up hundreds 
of employees even though it didn’t have 
the revenue to pay them. To fund his 
vision, the sales department was tasked 
with selling all those points despite an 
industry-wide decline in print advertising 
during the past decade. 

“We have a very strong team and 
some great financial backers, and when 
there are properties with what we want 
to do strategically, it’s an easy process, 
from a financial perspective, [to pursue 
them],” Kushner said, when asked by 
the Weekly why he and his 2100 Trust 
were interested in the Register (see “The 
Pied Piper of Print,” Dec. 13, 2012 ). “We 
knew as soon as we started digging into 
the [Orange County] community and the 
business itself, that it was a great fit for 
what we wanted to do.” 

Through the end of 2012, the Regis¬ 
ter inspired hope. This brash novice, 
unafraid to proclaim that print still mat¬ 
tered and openly talking about purchas¬ 
ing even more papers, mesmerized the 
local and national media. New sections 
debuted; the paper got significantly fatter. 
The sight of Kushner meeting with OC 
leaders and businesspeople, talking with 
reporters in the newsroom, and proclaim¬ 
ing his ambition during keynote speeches 
and panel discussions made Register 
reporters believe through the first heady 
months of his regime. 

“The newsroom was electric,” said a 
staffer, recalling the first half-year under 
Kushner. “I’m a vet, and I gave it a try. I 
mean everything he was saying and doing, 
it was almost hard not to buy into it sim- 
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ply for the fact it was opposite of the 
industry trend of slash and burn. Fresh- 
faced, lots of money, spending money on 
writers and editors.” 

Like Peace Corps newbies heeding 
President John F. Kennedy’s call to ser¬ 
vice, staffers urged their acquaintances 
from rival newspapers to join them, 
taking to heart Kushner’s August 2012 
memo that stated, “If you have friends 
and colleagues who you believe can 
help us grow, please share the opportu¬ 
nity with them.” 

“I wouldn’t say I got hoodwinked,” 
the staffer continued, “but it’s just 
another lesson of life: If it’s too good to 
be true, it is.” 

The honeymoon began showing 
warts at the beginning of 2013, when 
Kushner eliminated matching con¬ 
tributions to reporters’ 401(k) plans. 

A planned Sunday magazine never 
materialized. In March of that year, 
Kushner upset the newsroom when he 
announced during a staff meeting that 
he didn’t believe in the old journalism 
adage of afflicting the comfortable, 
part of his philosophy of focusing on 
positive news and community building. 
The following month, Kushner debuted 
weekly sections devoted to covering 
Chapman University, UC Irvine and Cal 
State Fullerton that were funded wholly 
by the colleges and featured puff pieces 
penned by Register staff. 

According to one reporter, “That’s 
when a lot of us realized that we had 
been sold a pile of shit.” 

The first canaries in the coal mine in 


SOMETHING DOESN’T 
ADD UP... 


the Register’s building were in the 
sales department, which doubted 
Kushner almost from the start. To 
publish more pages and sections, 
Kushner eliminated a success¬ 
ful zoned advertising program 
because the Register’s ancient 
presses couldn’t handle the extra 
work. He eliminated massage ads 
in May 2013 after claiming chil¬ 
dren read those ads; it cost the 
paper $1 million, per sources. 

“Communication was horrible,” 
said a former salesperson. “We’d 
be told of a new section or paper 
with only a month’s notice to sell 
it. ‘We’re going to have a new sec¬ 
tion!’ we’d hear. That’s fabulous! 

Do you have the advertising dol¬ 
lars to support it? Of course, we 
didn’t. But [Kushner] wanted 
things done rapid-fire; he wanted 
results immediately.” _ 

One example was the Golden 
Envelope program. The Register had 
debuted it to much fanfare in the fall of 
2012: Subscribers could choose a char¬ 
ity, which would then get $50 in free 
advertising for every subscriber that 
recommended them. “One of the most 
powerful ways we’ve banded together 
in support of the community is through 
participation in the Golden Envelope 
program,” Kushner wrote in a letter to 
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Pro Forma Capitalization & Debt Repayment 


Capital Structure ($’s in millions) 

■ Asset Sale 
11/30/13 ■ 

S Value 

Timing 

Secured Term Loan 

Cash 

$ 

26.0 Victorville 

(6) Daily Press 

$10m 

Jan. 15,2014 



Excess RE 

$8m 

July/Aug 

2014 

Total Net Senior Secured Debt 

$ 

20.0 OCR Office 

$28m 

July/Aug 

2014 

Preferred Equity 


27.1 Excess OCR 

Land 

$45m 

Jan. 2015 

Total Debt + Preferred 

$ 

47.1 Total 

$91 m 
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subscribers. “We have since heard won¬ 
derful feedback from nonprofits who are 
seeing a significant boost in volunteers, 
awareness and funds for their missions 
because of your participation.” 

His motives were more crass: Ad reps 
were instructed to upsell nonprofits to 
buy ads in the paper and start a new 
revenue stream. It never materialized 
because most nonprofits couldn’t afford 


them. “On one side,” said a manager, 

“we had people saying this is our com¬ 
mitment to help out nonprofits. On 
the other side, you had people say¬ 
ing, ‘Money, money, money.’ A lot of 
nonprofits were offended—how is that 
building community?” 

But nothing raised more ire than 
the paywall, instituted in April of 2013. 

» CONTINUED ON PAGE 14 





ipso-facto, 


GET CASH OR 30% 
MORE STORE CREDIT | 


i\nd Did 'You ‘Know... 
WE WILL COME TO YOU 

FOR LARGE COLLECTIONS! YOU 
POCKET THE CASH! WE DO ALL 
THE WORK! GOTO 
AMOEBA.COM/COLLECTIONS 
FOR DETAILS 

6400 SUNSET BLVD. AT CAHUENGA • (323) 245-6400 

MON-SAT 10:30AM-11PM • SUN 11AM-10PM • VALIDATED PARKING AT ARCLIGHT 
BUY-SELL-TRADE: CDS, LPS, DVDS, BLU-RAY, VHS, VIDEO GAMES, TAPES, BOOKS, 
TURNTABLES, POSTERS,45S, 78S, MEMORABILIA & MUCH, MUCH MORE! 


INCREDIBLE DEAL 

EVERYTHING FROM TOP OF THE LINE DEHUMIDn 
-SPLIT AIR CONDITIONERS TO HEAT MATS & THE’ 

We Match Any Legitimate Price 


Advanced 

Nutrients 


(ABOTflfllCflREj 


(949) 642-7776 APLUSHYDRO.COM 
1606 BABCOCK ST COSTA MESA, CA 92627 


t* GENERAL 
LJ HYDROPONICS 




SUMMER SPECIAL 

XTRASUN & RADIA1VT 
6" & 8" AIR COOLED HOODS 


tt(Q] 

ALL CANFAN PRODUCTS IN STOCK 


AMOEBA.COM - FREE SHIPPING ON MUSIC 8 MOVIES IN THE U.S. 
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For Your 
Darker 
Desires 


Mens’ & Womens 5 ' 
Gothic, Steampunk 
Punk, Pinup, Lolita 
Clothing, Shoes 
T-Shirts, Corsets 
Accessories 
Hair Dye, CDs 
Literature 
Collectables 

517 N. 
Harbor Bl 

At Chapman Av<^ 

Fullerton 

CA 92832 

( 714 ) 


Near the 57 & 91 Fwys 
Open: Mon-Th 11-7 
Friday & Saturday 11-8 
Sundays 12-6 pm 
i psofacto@ipso-facto.com 


Since 


1989 















































A research study is being conducted to evaluate an 
investigational product to be used for the treatment of 
Major Depressive Disorder (orMDD) in women. 

You or someone you care about may be eligible 
to participate if you meet the following criteria: 

• Have a diagnosis of moderate to severe MDD 
• Are a woman between the ages of 18 and 65 years 

Please call 714-289-1100for additional information 

Qualified participants receive study-related care and exams at no 
charge, in addition to compensation for time and effort. 



2131 Tustin Avenue 


GREAT FUTURES START HERE!!! 


Boys & Girls Club 
of the Harbor Area 


Costa Mesa, Irvine, Newport Beach 


We love kids! And we should, we've been providing them with 
great Summer Camp and After-School Program experiences for 
over 73 years. And we're only getting better!!! 

Boys & Girls Club of the Harbor Area...Great Start Here! 


• Summer Camp-June 23-August 29 2014 

• Exciting Specialty Camps and Sports Camps Available 

• REGISTER NOW, space is limited! 


• All New Redesigned After School Program 

• Registration available July'14 


• After School Program 

• Kindergarten Program 

• Summer Camp 

• Special Needs Support 

• Morning Care 

• Enrichment Classes 

• STEAM, Literacy, Tutoring, Culinary 

• Athletics 

• Performance Training, Futsol, 
Basketball 

• AND MORE!!!!! 


BOYS & GIRLS CLUB 

OF THE HARBOR AREA 


'.harborareabgc.com 


Costa Mesa CA 92627 
www.harborareabgc.com 
949 642-2245 
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“When they told us that, we couldn’t 
believe it,” said one reporter. “But they 
told us they know what they’re doing. 
You don’t cut people off cold. That was a 
stupid thing.” 

The sales department began hearing 
from angry advertisers and readers. “We 


really is extraordinary. We’ve been able 
to create a sense that there is a future, 
that there is possibility.” 

Within six months, Brusic was gone— 
and the Register was falling apart. 

t the end of 2013, Kushner was 
seemingly on top of his empire¬ 
building game. Just a year and 
a half after acquiring Freedom Com¬ 
munications, he had pushed into Long 
Beach, had taken over the Riverside Press- 
Enterprise, and was getting ready to start 
the Los Angeles Register to take on the Los 
Angeles Times. The paper was big; report¬ 
ers still believed. 

More bumps had occurred, for sure. 




told our managers what our clients were 
telling us,” said a representative. “They 
wouldn’t listen.” 

Instead, Kushner and Spitz fre¬ 
quently used the analogy of a Starbucks 
cup of coffee to justify the move. “If 
you went into Starbucks, and it was a 
smaller cup with a little less coffee in 
it, would you pay more or less?” Kush¬ 
ner explained on MSNBC last year. 
“You’d pay less. If instead .. . every 
week you come in, I give you a little bit 
more coffee in a little bigger cup, over 
time, you’ll pay more for it. That’s the 
simplicity of [my] model.” 

It was a mantra repeated by Register 
management, but one the newsroom 
openly mocked. 

“What the fuck is this?” said a team 
leader. “What’s this bumpkin mentality? 
He went to Stanford, and this is the shit 
he comes up with?” 

Still, Kushner pushed forward 
through 2013, and people stood by him. 
The hiring of reporters continued. 
Community weeklies turned from tab¬ 
loids to broadsheets, with the Irvine 
World News and the Reg’s Costa Mesa/ 
Newport community paper, The Cur¬ 
rent, turning into dailies. He announced 
a daily would debut in Long Beach, 
insisting advertising dollars and sub¬ 
scribers would eventually blossom and 
fund the push. Then-editor Ken Bru¬ 
sic had enough confidence to tell The 
Guardian in late July that year, near 
Kushner’s one-year anniversary, “It 


ALMOST EMPTY; 
STILL FOR SALE 


The P-E’s previous owner, the A.H. Belo 
Corp., had threatened to not go through 
with the sale after Kushner couldn’t meet 
certain financial thresholds, and Free¬ 
dom’s previous owners sued Kushner 
over allegations he owed them money; he 
responded by saying they grossly under¬ 
played the pensions he’d have to pay 
out. But Kushner was still riding a wave 
of rah-rah national press for apparently 
doing the impossible: not only expanding 
a daily newspaper in a time of endless 
layoffs and budget cuts, but making it 
thrive, as well. 

Privately, though, Kushner was fret¬ 
ting. He had bought Freedom for $50 
million, paying off that debt by selling 
off most of the Register’s sister papers 
and other corporate assets. To complete 
the P-E deal, he had to take out another 
high-interest loan; his company only had 
$6 million on hand after that. Advertis¬ 
ing sales were nowhere near the level 
needed to sustain Kushner’s experiment, 
an inconvenient truth he had already 
shared with his staff in August, when he 
revealed the Register hadn’t met second- 
quarter expectations. 

He needed money. So Kushner went 
around Southern California in December, 
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pitching potential funders with a 
PowerPoint presentation on how he’d 
make them cash. 

According to sources who spoke to the 
Weekly on the condition of anonymity, 
Kushner offered a $12 million investment 
in Freedom. It was needed, according to 
the confidential PowerPoint, to “com¬ 
plete the $30 million preferred equity 
financing that surrounded the acquisi¬ 
tion of the Press-Enterprise and the 
recapitalization of” Freedom. Anyone 
who took the plunge was promised a 
robust 18 percent annual return, 12 per¬ 
cent equity ownership and “the oppor¬ 
tunity to participate in future company 
transactions,” as well as have an “advi¬ 
sory role in the growth of Freedom.” 

“Management believes that The 
Orange County Register has now built a 
reservoir of quality and goodwill rival¬ 
ing any newspaper in the country,” the 
presentation asserted. “The fixed invest¬ 


ism Review pointed out even junk bonds 
didn’t promise such returns. But shortly 
after his presentation, Kushner’s aura of 
invincibility crashed—and fast. 

Simply put, his strategy never paid 
off. Costs piled up, while revenue fell so 
sharply that by August of 2013, the Reg¬ 
ister began offering absurd discounts— 
one deal, for instance, promised that if 
advertisers bought two full-page ads, 
they’d get three for free. The deals, while 
earning money in the short run, angered 
clients when the Register demanded they 
pay normal rates after the specials. “It’s 
like you put them on heroin,” a former 
sales rep who was laid off said, “and then 
you pull them off it.” 

Even that fire sale wasn’t enough. 

A February 2014 executive summary 
obtained by the Weekly showed the Reg¬ 
ister had lost about $24 million in 2013 
after writing off taxes and had stock, 
pension and loan liabilities totaling $94 


KUSHNER, MEANWHILE, DEMANDED 
RESULTS AND WOULDN’T HEAR ANYONE 
WHO SUGGESTED THAT MAYBE HIS 
RAPID PUSH HAD SET UP THE REGISTER 
FOR FAILURE. “EVERYTHING WAS 
ALWAYS EVERYONE ELSE’S FAULT,” SAID 
SOMEONE IN KUSHNER’S INNER CIRCLE. 


ment in a major revamp of the Register 
is now complete with the upswing in 
revenue and major partnerships accu¬ 
mulating already with significant growth 
still to come.” 

Kushner’s pitch mentioned little 
about journalism. Instead, his spiel 
focused on real estate: he planned to sell 
the Register’s offices and land around 
it, with a slide showing it would bring 
in $81 million by the beginning of 2015 
to pay down $47.1 million in debt and 
“preferred equity” to investors. He also 
proposed strategies that had already 
gotten him into hot water in the Regis¬ 
ter’s newsroom for breaching the wall 
between advertising and editorial. One 
was using Freedom’s imprimatur to 
sell naming rights and sponsorships 
for venues and events ranging from the 
Segerstrom Center Plaza to Formula 
One racing teams. Another proposal 
pitched a “transaction and content hub” 
in the model ofLasVegas.com to pro¬ 
mote OC tourism and travel. Yet another 
was the creation of a “service bureau for 
national newspaper partnerships using 
our system, reputation, sales force and 
business model to monetize remnant 
newspaper inventory across the country, 
both digitally and in print.” 

And, incredibly, Freedom also hinted 
at further national expansion plans as 
a way to ensure returns for investors. 
Noting that many newspapers were in 
“sell mode,” the presentation proclaimed 
“huge potential... to deploy this growth 
strategy nationally.” 

Investors were unimpressed. 

It’s not clear whether Kushner was 
able to convince anyone to fork over $12 
million, although the Columbia Journal¬ 


million. Revenue kept plummeting: 

That same month, a month-to-date sales 
performance memo given to the Weekly 
revealed that reps were only able to make 
about $5,000 of their $40,000 goal for 
the paper’s new Celebrations/Fashion 
sections; for Inside Retail, they were off 
by nearly $86,000. The memo was blunt: 
“Unfortunately, we have gone backward 
significantly in revenue.” 

Kushner, meanwhile, demanded results 
and wouldn’t hear anyone who sug¬ 
gested that maybe his rapid push had set 
up the Register for failure. “Everything 
was always everyone else’s fault,” said 
someone in Kushner’s inner circle. “He’d 
cut people down pretty fast [when they 
offered advice he didn’t like]. He was 
pretty brutal and demanding, and his 
management style trickled down to oth¬ 
ers. People below us would ask, ‘Does 
anyone tell him, “Hey, let’s put the brakes 
down?”’ Nope, can’t do that with him.” 

So at the start of 2014, the disman¬ 
tling began. The Register switched its 
health-care coverage from Anthem 
Blue to the cheaper Kaiser Permanente. 
He bought life-insurance policies on 
employees to fund the paper’s pension 
plans, a move the Los Angeles Times 
called “ghoulish.” On the sales side, 
departments were laid off; those who 
stayed now found they couldn’t earn a 
commission unless they hit 100 percent 
of their goals (before, commissions 
began at 90 percent). And the goals 
were set so high, according to someone 
familiar with the issue, that “no one 
could hit them—not even close.” 

In mid-January, Kushner announced 
layoffs at the Register and P-E, with 
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the latter paper suffering its second 
round in three months; it has lost at 
least 80 staffers since the takeover. He 
didn’t bother to meet with those he let 
go in person, instead describing the 
layoffs in an internal memo (sent by 
Register communications manager Eric 
Morgan) as “a difficult but important 
restructuring of our OC Register con¬ 
tent team that reflects our assessment 
of what our content team looks like to 
tackle the next phase of our growth in 
Orange County and LA County.” Brusic 
resigned instead of implementing the 
cuts; in his stead, Kushner upset the 
newsroom by appointing deputy editor 
Rob Curley. 

Curley had arrived at the paper in 
2012 with a checkered past. Hailed as a 
whiz kid by media watchers, he landed 
multiple high-profile positions before 
joining the Las Vegas Sun in 2008 to 
head its digital operations. There, Curley 
angered long-timers by spending mil¬ 
lions of dollars on a video effort that 
lasted four months and getting accused 
of practicing payola—he suggested that 
“product placement would be sold” 
on his broadcasts, according to a 2010 


Las Vegas CityLife expose. The CityLife 
story also claimed that Sun editors told 
reporters not to question Curley on 
anything. He eventually left in May 2012 
and planned to take a job at a real-estate 
company. But a month later, Curley 
joined the Register—groomed to eventu¬ 
ally take Brusic’s spot and do Kushner’s 
will, according to sources. 

Increasingly, Kushner became des¬ 
perate as everything bottomed out. The 
debut of the Los Angeles Register meant 
about 75 staffers left the newspaper’s 
Santa Ana headquarters, leaving it 
short-handed. He okayed outlandish 
subscription specials that increased 
Sunday circulation—one allowed 
people to get the Register’s Spanish- 
language weekly Unidos and the Sun¬ 
day Register at the rate of two pennies a 
week for two years. The atmosphere in 
the newsroom became “toxic,” said one 
observer, as Curley openly argued with 
reporters, most of whom gave him no 
respect. At the P-E, Kushner ordered 
editors to fudge the “Most Read Sto¬ 
ries” email it sent out every morning to 
subscribers so that cheery stories with 
few hits made the list and replaced 
crime dispatches, which were actually 
more popular. 

By April, Register editors agreed to 
run stories by nonprofit rival Voice of 
OC because their investigative staff 
was so thinned-out. The hard paywall 
eventually became so porous it’s now 
harder to find a story that’s not behind 
it. And about a month and a half ago, 
sales reps say, they began getting calls 


from collectors who were asking for the 
Register’s accounts payable department, 
“screaming and frustrated and saying, T 
want to get paid.’” 

By the time the furlough leak came 
out in the Orange County Business Jour¬ 
nal, no one was surprised. The paper’s 
staffers had had enough. “He’s really 
violated the compact with us,” accord¬ 
ing to a reporter. “For me, you say you 
want to do this all for us and the com¬ 
munity, but are you really doing it all 
for us? That’s been one of the most 
devastating things for people here. We 
believed Aaron when he said things 
would be better. Now, who knows 
what’s going to happen?” 

“When we walked into the news¬ 
room” to hear Kushner deliver his June 9 
speech, said someone present, “we knew 
it was going to be a fucking bloodbath.” 

n June 20, a subdued Rob Cur¬ 
ley sat in the Register’s lobby to 
talk with the Weekly. Three days 
earlier, the last of the Register’s reporters 
who took buyouts said their goodbyes 
to the newsroom. Management thought 
only 20 would apply; the final tally was 
about 70. In fact, Kushner and Curley 
asked some people to not take buyouts, 
or to delay them because departments 
were eviscerated and the basic task of 
putting a paper together would literally 
be impossible. These were buyouts even 
less generous than the ones offered in 
January—paid out in two-week incre¬ 
ments instead of in one lump sum, with 
no health coverage—yet Pulitzer Prize 


nominees, editors, nearly the entire 
graphics department, new hires and so 
many more tripped over themselves to 
leave, no longer waiting for Kushner’s 
dream to pay off. 

“It was a week of tears,” said some¬ 
one who stayed. Salt was rubbed in the 
wound on June 16, when Register brass 
gathered at the House of Blues in Ana¬ 
heim to celebrate the debut of the Los 
Angeles Register along with advertisers. 
And upper management spiked a fare¬ 
well column by popular Home and Gar¬ 
dens editor Cindy McNatt and forbade 
the publication of others, arguing they 
were redundant. 

The buyouts “will not be easy and will 
impact all of us, but it is necessary to 
ensure a strong and healthy future for 
our newspapers,” Kushner wrote in a 
companywide email. “Critics will try to 
say that we have failed. To the contrary, 
the failure would be if we did not try at 
all, or if in our measured success we did 
not adapt so that we could continue to 
invest in our growth.” 

“I want to be thoughtful to my smaller 
newsroom, but...” Curley says, when 
asked how he planned to motivate those 
remaining. His voice trails off. “I wish I 
had the wisdom of Solomon.” 

Curley spoke openly to the Weekly 
about his past and present, from the pay¬ 
ola allegation at the Sun (“It would’ve 
been marked explicitly as advertorial,” 
he said, and besides, the project never 
went through) to his popularity in the 
newsroom (“You can’t make everyone 
happy, and you just try to do the best 
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that you can and try to do what you 
think is right.”)* Curley claimed Brusic 
recruited him, not Kushner. Regard¬ 
ing the allegations that he clashed with 
reporters, Curley said he “knows it’s not 
true” but adds “I expect people to treat 
each other with respect in the news¬ 
room. When they don’t, it’s hard for me 
to respond with kittens and rainbows.” 
He admitted that the buyouts “hurt our 
hearts,” but vowed to be resilient along¬ 
side his staff. 

“There’s a moment in every journal¬ 
ist’s life when they realize they want 
to be a journalist,” he said. “We have to 
channel that calling right now, even if it’s 
difficult. You have to lead when it’s hard, 
not when it’s easy.” 


counties.” Telling the P-E to add happy 
stories to its daily emails even if they 
weren’t the most-read pieces? “We are 
always evaluating and evolving the con¬ 
tent we provide digitally and in print, 
and our subscribers expect us to edit 
what we produce.” And while newsroom 
sources point to Kushner as the person 
who blocked McNatt’s farewell to read¬ 
ers, he insisted, “I don’t spike columns.” 

During an email exchange last week, 
the Weekly accidentally sent Kushner a 
rough draft of this story. After receiving 
the document, Kushner, who had already 
responded to earlier questions, replied, 
taking issue with the Weekly’s coverage of 
his recent travails and stating he “got the 
sense that you enjoy tearing things down 


“TWO STATEMENTS BY AARON KUSHNER 
STAND OUT FROM EARLY TOWN-HALL 
MEETINGS,” FORMER SPORTS COPY EDITOR 
CHRIS LONG WROTE. “AFTER BEING ASKED 
HOW HE CAN SUCCEED WHEN MOST OTHER 
NEWSPAPERS ARE FAILING, HE SAID, <[HE 
AND CO-OWNER SPITZ] ARE SMARTER THAN 
THEY ARE/ THE OTHER STATEMENT WAS, 
‘YOU CANT CUT YOUR WAY TO SUCCESS/ 
NOW, HE IS DOING WHAT ALL THE GUYS 
HE’S SMARTER THAN HAVE DONE.” 


Asked if he trusts his owners, Curley 
replied, “What others are doing, it isn’t 
working. I don’t know what’s right or 
wrong, but you have to take a leap of faith.” 

But Kushner’s problems continue. The 
Register’s internal numbers from the 
beginning of this year estimated its net 
loss would be around $8 million for 2014. 
Sources claim the Los Angeles Times 
stopped delivery of the Register over mil¬ 
lions of dollars owed, and that money 
is so tight the Register’s ink-delivery 
man showed up one evening, telling the 
workers at the printing press he was 
instructed to not give them the barrels 
unless someone gave him a check on the 
spot. Kushner reputedly refuses to pay 
the Associated Press for running its sto¬ 
ries in his Los Angeles and Long Beach 
papers, claiming they’re merely editions 
of The Orange County Register instead of 
stand-alone mastheads. (An AP spokes¬ 
person didn’t outright deny the claim, 
stating instead it valued Kushner’s 
“membership in the Associated Press 
cooperative, and we look forward to con¬ 
tinuing to provide vital AP news content 
to him as he pursues other publishing 
efforts in Southern California.”) 

Asked for comment, Kushner had an 
answer for everything. Owing the Times 
millions of dollars in distribution fees? 
The Times “has never stopped distribut¬ 
ing” his paper. The delivery man with 
the barrel at the printing press? His 
“ink delivery [has never] stopped.” The 
Associated Press imbroglio? “We operate 
under strict contract with the AP and 
pay the AP a lot of money to license their 
content in our contracted geographic 
zone, which in our case includes LA, 
Orange, Riverside and San Bernardino 


much more than building things up.” He 
described Curley as “a wonderful editor, 
leader and person.” Kushner discounted 
our use of the Register’s net income esti¬ 
mates to judge the health of his company, 
pointing out that operating income is on 
the rise and that “it’s inconvenient for 
your narrative that we’ll be generating 
steady cash from our operating business 
this year”; according to the executive 
summary obtained by the Weekly, the 
Register is predicting it will post a $17.6 
million operating profit in 2014, with 
annual increases through 2018, when the 
figure is projected to reach about $65 
million. And he disputes that The Orange 
County Register’s newsroom is shrink¬ 
ing. “Our newsroom and our paper is 50 
percent larger than when we started, plus 
we’ve added the Press-Enterprise and LA 
Register,” Kushner argued. 

On the Weekly’s Navel Gazing blog, 
former sports copy editor Chris Long left 
a long comment summing up the Register 
during the Kushner era. He had started 
with the paper in 1996, got driven out, 
but returned the following year, “when a 
more competent sports editor took con¬ 
trol.” Long stayed “for an 18-year stint on 
the sports desk that conclude [d]” with 
the buyout. 

“Two statements by Aaron Kushner 
stand out from early town-hall meet¬ 
ings,” Long wrote. “After being asked 
how he can succeed when most other 
newspapers are failing, he said, ‘[He 
and co-owner Spitz] are smarter than 
they are.’ The other statement was, ‘You 
can’t cut your way to success.’ Now, he 
is doing what all the guys he’s smarter 
than have done.” 

GARELLANO@OCWEEKLY.COM 
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[CONCERT] 

Perfectly Off-Key 

Miranda Sings 

Actress/comedian Colleen Ballinger 
created the lovably ridiculous character 
Miranda Sings back in 2008 as a satiri¬ 
cal nod to the seemingly endless stream 
of talentless, delusional 
singers posting videos 
to YouTube, all hoping 
to become famous. But 
Miranda Sings was a 
hit—her videos received 
millions of views, and 
now, Ballinger is tour¬ 
ing the world, bringing 
her comedy musical 
routine to thousands 
of fans. With smeared 
lipstick and hiked-up 
shorts, Miranda Sings 
has pushed her way 
into pop culture—and 
tonight she brings her bizarre one- 
woman show to Orange County. If 
you’ve ever wanted to meet the weird 
woman behind that “Starships” video, 
now’s your chance. 

Miranda Sings at the City National 
Grove of Anaheim, 2200 E. Katella 
Ave., Anaheim, (714) 712-2700; www. 
citynationalgroveofanaheim.com. 8 p.m. 
$25-$50. -ERIN DEWITT 
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Very Vaudeville 

SULLIVAN & KYLE’S 
VAUDEVILLE REVUE 

The last living vaudeville performers and 
patrons have long since departed, and 
since moving-picture cameras weren't 
widely used until the early 1910s, there's 
almost no footage of authentic vaude¬ 
ville acts. Still, some of the greatest 
performers came from that school—from 
W.C. Fields to Mae West—and these 
legends produced a variety of acts that 
established the heart of American show 
business. Even though you can't see 
the old-time greats doesn't mean you 
can't enjoy a flashback, so join vintage 
comedians Sullivan and Kyle for an eve¬ 
ning of hoofers, magicians, singers and 
more. It's even family-approved, which 
you couldn't always say about the good 
old days, and if you wear your finest 
duds from the 1920s to AOs, you get five 
bucks off admission, and that's exciting 
enough to make any goat jump through 
a hoop—even without the monkey. 

Sullivan & Kyle's Vaudeville Revue 
at the FoundTheatre, 599 Long Beach 
Blvd., Long Beach, (562) 433-3363; 
www.foundtheatre.org. 8 p.m.; also 
Sat. $10-$15. 

—SR DAVIES 


[CONCERT] 


Say What? 

NINJAPALOOZA LUWOW 

Graceland Ninjaz aren't your aver¬ 
age cover band—they're more like 
Martians who landed on Earth and are 
doing their best to blend in. Imagine a 
rambunctious six-piece band covering 
everything from Sir-Mix-A-Lot to Prince 
to Nirvana—but fronted by a flamboy¬ 
ant Elvis impersonator who stays in 
character the entire time. But here's the 
kicker: Half of the band members are 
Emmy-winning musicians, with front 
man David "EzE" McMahon an impres¬ 
sive three-time-Emmy-winning singer/ 
songwriter.They call themselves the 
King of Party Bands, and we're totally 
okay with that. So bizarrely awesome are 
Graceland Ninjaz that they've inspired 
a nationwide summer-party kickoff tour. 
Ninjapalooza LuWow features hula girls, 
tiki drinks and a full lineup of live music. 
Elvis-inspired or Hawaiian costumes are 
heavily encouraged. Don't let yourself 
miss this one. 

Ninjapalooza LuWow with Grace- 
land Ninjaz at the House of Blues, 

1530 S. Disneyland Dr., Anaheim, (714) 
778-2583; www.houseofblues.com. 

7 p.m. $12. 

-ERIN DEWITT 


[DRAG SHOW] 

Werk, Girl 

Lipstick & Lashes 

Big hair, fake lashes, padded bras and 
sequins galore! No, we’re not talking about 
a Southern kiddy pageant or other such 
TLC nightmare. We’re talking a good-ol’, 
all-American drag show! And it’s happen¬ 
ing next door to the Ronald Reagan Federal 
Courthouse, in the heart of conservative 
Orange County, at 
Santa Ana’s Velvet 
MORE 11 Lounge. Eat your 

ONLINE heart out, Gipper! 

OCWEEKLY.COM Economics won’t be 

the only thing trick¬ 
ling down as you laugh out loud at these 
gals’ outrageous humor and question your 
sexuality all at the same time. The dinner 
theater-style drag extravaganza Lipstick & 
Lashes is hosted by popular television per¬ 
sonality (just like Ronnie!) Shannel, whom 
you may recognize from RuPaul’s Drag Race, 
All-Star Drag Race and Drag- U. Prepare 
yourself for a great time, regardless of your 
political leanings, and remember, as Queen 
RuPaul says, ‘We come into this world 
naked. The rest is all drag.” 

Lipstick & Lashes at the Velvet Lounge, 
416 W. Fourth St., Santa Ana, (714) 232- 
8727; www.velvetoc.com. 7 & 9 p.m.; also 
Fri. & Sun. $34.95-$39.95. 

-AMANDA PARSONS 
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on the _ 

BACK BAY^ 


FRIDAY, JULY 4,2014 

Newport Dunes Waterfront Resort & Marina 

CONCERT AREA: 12 p.m. - 10 p.m. • FIREWORKS EXTRAVAGANZA: 9 p.m. 


FeaTURiflG: 

kc & thg sunsHine sano 



Kicking off 
the Weekends 
Entertainment: 
3:00pm 

PICKLE BACK SHINE 
FUSION BEAT 
REFLEXX 


Newport Dunes gates will open at 8am for 
beach access; parking will be $50 per car. 

The Concert and Entertainment area will open at 
noon with more than 20 Artisan & Merchant Fair 

highlighting local artists and a family fun zone with 
carnival games and activities for all ages. 


m 


Come hungry to cast your 
vote at the Food Truck Wars 

noon-4Pm 


The Grilled Cheese Truck, 

The LobstaTruck, Garlicscapes, 
Baconmania, Ragin Cajun on Wheels, 





Papadads, EatemUp Truck, 

HoboCo Pizza, 

The Flip Truck, Flavor 
Rush, Share Mii A~ ^ 

Shave Ice, ^ J 
Auto Gelato i 

tho Ral/Ai*ir 

Ul IU 1.1 IV- A 

TruckOC will be 

sure to bring out PAAlt mm.r- 
the foodie in you. ■ WlClfSi 


SATURDAY, JULY 5TH 

Join us for a second day of fun and great entertainment as Got-OC presents 

seacH House of so’s 

Featuring: DJ Richard Blade of KROQ & Sirius XM • Flash Back Heart Attack • Neon Nation 

Doors open at 1 pm on Saturday, July 5th when we will be bringing back the Artisan & Merchant Fair, 

Food Trucks, and all the water sports action. 

for rnoRe inFORinaTion ano to PURCHase tickets visit NeuiPORTDunes.com 

ORANGE COUNTY 

REGISTER 


TH^REATESTjmTSOIN^^^^ 
in * - 

Newport Dunes is a proud supporter of the Newport Beach 1/1 Marine Foundation 
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NUDIST RESORT 

Put This On Your Bucket List! 


FREE DAY PASS 

First time visitors. Not valid on holiday weekends 
or major events. Print coupon from website. 



Glen Eden Nudist Resort - 55 min or less from OC! 

25999 Glen Eden Rd., Corona • 800-843-6833 • GlenEden.com 



SEARCH FOR "HAPPY HOURS" 
IN YOURAPP STORE 






NEWEST SPORTS BAR 

POOL • DARTS • GOLF • GAMES 

15 HD TVS | TOUCHTUNES JUKE BOX WITH PHOTO BOOTH 
OUTDOOR PATIO & GREAT PARKING! 


WATCH TEAM USA 
HERE ON THURSDAY 9AM W 


WE’VE GOT * * 

LIQUOR PARTY! 

SATURDAY FROM 4PM-8PM 

$3 WELL DRINKS 
$3 CORONAS 
$1STREETTACOS 

com SEE OUR BARTENDER ELENA EVERY FRIDAY! 

!1 


V62 NEWPORT BLVD. COSTA MESA • 9^9-y^8-698^ u LIKE US! FaceBook.com/TURNERSPUB33 


TACO TUESDAYS 

4PM-9PM 

$2 BEERS 

(CANS OF COORS, PBR & TECATE) 

$2 TACOS 




Costa Mesa: 

2930 Bristol St. (The LAB) | 714-825-0619 
Fullerton: 215 N. Harbor Blvd. | 714-870-6855 
Long Beach: 4608 E. 2nd St. | 562-433-1991 

O®© BuffaloExchange.com 




sun/06/29 


[FESTIVAL] 



Ride the Wave 

DOHENY SURF FESTIVAL 


These are truly Doheny days this sum¬ 
mer, with actual Doheny family member 
Ned enjoying a comprehensive rerelease 
of extra-smooth smart-ass pop—just so 
you can maximize your Dohenification — 
and of course the Doheny Surf Festival 
setting up to celebrate all the most 
crucially California things in life. Which 
is surf, of course, but also exhibitions of 
gloriously vintage surfboards and atten¬ 
dant historic artifacts, tons of vendors, 
multiple competitions for surf artists and 
photographers, and some truly sweet 
old-school longboarding events. Visit the 
site for up-to-the-minute info, or just roll 
in and glide along with whatever extra 
awesomeness presents itself.That's the 
spirit here, right? 

Doheny Surf Festival at Doheny 
State Beach, 25300 Dana Point Harbor 
Dr., Dana Point; www.dohenysurffest. 
com. 9 a.m. Free. All ages. 

-CHRIS ZIEGLER 



LINE 'EM UP, 
KNOCK 'EM DOWN 


mon/06/30 



[CONCERT] 

Southern Fried 

Southern Culture On the Skids 

More than 30 years after they brought the 
world their blend of punk, surf rock and 
rockabilly, Southern Culture On the Skids 
have managed to 
defy the odds. It’s 

O MORE 11 not easy for a band 

ONLINE that bank on hilari- 

OCWEEKLY.COM ous lyrics to resonate 

for so long, but 

these three have kept the good times going 
strong. And their live show is as rollicking 
and unpredictable as their music: Fans have 
been known to dance onstage—assuming 
they weren’t doused in banana pudding or 
chomping on the fried chicken that’s tossed 
to them. Antics aside, Southern Culture 
On the Skids’ salad days saw them appear 
on multiple late-night TV shows and film 
soundtracks. Who wouldn’t appreciate 
good-natured comedic songs about South¬ 
ern culture? 

Southern Culture On the Skids at the 
Observatory, 3503 S. Harbor Blvd., Santa 
Ana, (714) 957-0600; www.observatoryoc. 
com. 8 p.m. $15. All ages. -DANIEL KOHN 


[CONCERT] 

From the Depths 

Qui 

Two dudes, 200 decibels and about 2,000 
ideas all dissolving into one another at 
once—as well as two musicians marking 
two distant poles with plenty of space 
to explore in between. 

There’s inspiration 
from bands such as Big 
Business and Melvins 
in there somewhere, 
but Qui are a band less 
about sludge (or what¬ 
ever we’re supposed to 
call this combination of 
thick, heavy and fluid) 
and more about primor¬ 
dial ooze, and that’s why 
you never know what 
they’re gonna grow. Riff, 
voice and rhythm are in 
some kind of perpetual 
chase here, with songs 
such as album title track “Life, Water, 
Living...” revealing themselves as really 
sorta-touching pop at heart (once you 
listen to them 1,000 times in cranked 
headphones, of course). 

Qui with Lozen and Secret Fun Club at 
Alex’s Bar, 2913 Anaheim St., Long Beach, 
(562) 434-8292; www.alexsbar.com. 8 
p.m. $5. 21+. -CHRIS ZIEGLER 
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[FILM] 


Cartoons 
and Booze 

RATATOUILLE 


For a fraction of the cost of going out 
to dinner and the theater, you can 
instead head to SOCO for an evening 
of alcohol, cartoons and pizza.This 
Tuesday night, the ultra-trendy shop¬ 
ping center presents SOCO Nights 
Movie Screening, as part of its 
Summer Series event lineup.Tick¬ 
ets for adults are just $10 (kids are 
free!) and, in addition to viewing 
the film, include freshly made pizza 
from mobile wood-burning ovens of 
eatery Urban Pie.The event starts in 
the courtyard with live music and a 
beer-and-wine garden, then the lights 
dim for a special screening of Rata- 
touille (one of our favorites). Oh, and 
the event is strictly BYOC—bring your 
own chair. 

SOCO Nights Movie Screening: 
Ratatouille at South Coast Collection, 
3303 Hyland Ave., Costa Mesa, (949) 
760-9150; RSVP at Bit.ly/TuesdaySO 
CONights. 5 p.m. $10. -ERIN DEWITT 


20 


I contents I the county I feature » calendar M food I film I culture I music 


june 27 - july 3, 2014 


OCWEEKLY.COM 











































LOWEST PRICES • INCREDIBLE SELECTION • GREAT SERVICE 


3 TIME ^ 

WINNER^ 

National Retailer 
of the Year Award 


Total fj^Wi ne 

SPIRITS • BEER & MORE 


Prices and coupons good thru 7/5/2014. 


STOCK UP AND SAVE ON YOUR 
SUMMER FAVORITES 



Coors Light, Miller Lite 
36-12oz cans 

$21.49 


Bud Light, 

Budweiser 

36-12ozcans 


$21.49 


Corona, 

Corona Light 
24-12oz loose btls 

$21.99 


Smirnoff 

1.75L 


$14.49 


Dewar’s 

1.75L 


$23.99 


WINE SAVINGS COUPON | Expires 7/5/2014 


SIFOFR 


I "I ■ I— 


i it 


MIX & MATCH 
6 OR MORE 

750ml or 1.5L Bottles of 

WINE and SAVE 15%! 


Excludes items with prices ending in 7. Cannot be combined with any other Total Wine & More 
WINE Coupon or discount. Coupon valid in CA only. Not valid on previous purchases. Offer valid 
thru 7/5/2014. Must present coupon at time of purchase. Valid in-store only. Offer intended for 
people of legal drinking age only. 

40000006779 


BEER SAVINGS COUPON | Expires 7/5/2014 


$1 0FF BEER 


Take $1 off any 
4-pk or 6-pk of 
beer priced 
$6.99 or higher. 
(Limit 4 packs) 


Cannot be combined with any other Total Wine & More BEER Coupon. Coupon valid in CA 
only. Not valid on previous purchases. Offer valid thru 7/5/2014. Must present coupon at time of 
purchase. Valid in-store only. Offer intended for people of legal drinking age only. 



40000005801 


Total 

SPIRITS*BEER & MORE 

Prices and coupons good thru 7/5/2014. ^Discount not valid on items ending in “7”. All beer prices + 

CRV. Not responsible for typographical errors, human error or supplier price increases. Products while supplies 
last. We reserve the right to limit quantities. Total Wine & More is a registered trademark of Retail Services & 
Systems, Inc. © 2014 Retail Services & Systems, Inc. All rights reserved. 

Please drink responsibly. Use a designated driver. 

WWW.t0talwine.com jTWMSoCal ^TotalWineSoCal HHSB 



Wine 


LAGUNA HILLS 

24001 El Toro Rd., Ste. B 
Laguna Hills, CA 92653 
(949) 206-1539 

From Irvine and Points North, After 5 and 
405 merge, take Exit 91 /El Toro Rd. Left onto 
Avenida De La Cariota, then right at El Toro Rd. 

From Mission Viejo and Points South, Take 
Exit 91/El Toro Rd. Left at light onto El Toro Rd. 

Take right into Regional Center Dr. On right, 
next to Ashley Furniture. Across from the Mall. 
HOURS: Mon-Sun 9am-10pm 


ALSO VISIT US IN 

BREA I Brea Plaza Shopping Center • (714) 672-0323 
HUNTINGTON BEACH I Next to Sport Chalet • (714) 861-4047 
NORTHRIDGE I Nordhoff Plaza • (818) 700-0130 
RANCHO CUCAMONGA 

Foothill Crossing Shopping Center • (909) 463-5670 
REDONDO BEACH I South Bay Marketplace • (310) 542-1460 
THOUSAND OAKS I Best Buy Plaza • (805) 494-0108 
TUSTIN I The Market Place in Tustin • (714) 665-4257 

Enjoy the Total Wine & More Experience in 16 States. 

Find them atwww.totalwine.com 

VISIT US ONLINE FOR OUR HOLIDAY HOURS. 
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TO VIEW THE ZONE PAGES FOR 
YOUR AREA, PLEASE FLIP TO 
THE BACK OF THIS BOOK. 
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wed/07/02 


[COMEDY] 



Puns Intended 

BRAIN MONARCH 


The kind of guy who's happy to post 
a bare-butt photo of himself as a tod¬ 
dler for the world to see, Brain Mon¬ 
arch is perfectly comfortable with 
his place in the world. He proudly 
lists his training as Drama 101 at 
his high school, and his television 
credits include "You can see me for 
2 seconds during Kevin Smith's Q&A 
section on the Clerks DVD." He has a 
no-bullshit view of life and presents 
his opinions with a no-holds-barred 
flare. Monarch constantly flits from 
one comedy venue to the next, play¬ 
ing everywhere from here to Vegas, 
and this week, he swings back to 
OC for an appearance at the Brea 
Improv. If his stream of Vine videos 
leave you wanting more, get your 
tickets now. 

Brain Monarch at the Brea Improv, 
120 S. Brea Blvd., Brea, (714) 482- 
0700; www.improv.com. 8 p.m. $10. 
18+. -ERIN DEWITT 


[CLUB] 

Jump Right In 

Splash 

Most of the population has to get up 
early for work on Thursday morning, 
but if you’re one of the lucky ones who 
don’t (or if you’re unemployed, which 
is okay, too), there is a place for you 
to get wasted 
and dance all 

O MORE » night. It’s called 

ONLINE Bravo, and every 

OCWEEKLY.COM Wednesday, the 
otherwise salsa/ 
cumbia club hosts a dance night called 
Splash. There’s no fancy-schmancy 
pretentiousness here, as the two-story 
Anaheim venue warmly welcomes folks 
in jeans and casualwear, the drinks 
come plain-named, and sometimes the 
dancers/strippers wear cheap nautical- 
themed bikinis. The music is good and 
loud, and the dance floor is big enough 
for everyone to break it down exactly 
how they wanna. 

Splash at Club Bravo, 1490 S. Anaheim 
Blvd., Anaheim, (714) 533-2291; www. 
clubbravo.com. 9 p.m. Call for cover. 21+. 
-ERIN DEWITT 


tHu/07/03 


[THEATER] 

Musical Melting Pot 

In the Heights 

Even though critics panned the book 
(meaning the script, for ya non-theatrical 
types), a rousing dose of love was show¬ 
ered on the score for this celebration of 


Dominican-American characters who live 
in Washington Heights, New York City. In 
fact, it even won a Tony for Best Musical, 
thanks to an array of exuberant composi¬ 
tions that range from hip-hop to pop— 
with some salsa and merengue thrown in 
for flavor. It’s another tale of the Ameri¬ 
can Dream, of course, with souls strug¬ 
gling to hold on to their cultural identity 
in an Anglo world that still requires 
assimilation more than hybridization. But 
never fear, one day we’ll all be talkin’ just 
like the folks in Blade Runner —meihao de 
shiguang adelante, dude. 

In the Heights at the Chance Theater, 
5552 E. La Palma Ave., Anaheim, (714) 
777-3033; www.chancetheater.com. 8 p.m. 
Through Aug. 3. $35-$40. 

-SR DAVIES 



Home of the Brave 

THE VANDALS 


[CONCERT] 


This Independence Day Eve, punk rock veterans the Vandals host a concert at the Glass 
House—an "America Stands for Freedom" concert. It's going to be all stars, stripes and 
John Wayne as we get ready to party our patriotic asses off with the headlining Hunting- 
ton Beach band and support from Danger Friends USA and Voodoo Glow Skulls. Always 
ones to give back to the community, the Vandals are currently hosting an online contest 
for fans to finish this lyric: "America stands for freedom, but if you think you're free ..." 
The winner will hear his or her poetry belted out during the band's performance of 
"Anarchy Burger" at the show and receive a signed certificate declaring them an official 
Vandals lyricist. Bad. Ass. 

"America Stands for Freedom" with the Vandals, Danger Friends USA and Voodoo 
Glow Skulls at the Glass House, 200 W. Second St., Pomona; www.theglasshouse.us. 

7 p.m. $17.76. All ages. -ERIN DEWITT 



PAYBACK weekend 


ART 

GARFUNK 

SAT - JULY 5 


EVERYONE’S 
A WINNER! 

THIS SAT. S SUN. 
JUNE 28-29 ONLY! 


r GET BACK 100%* OF YOUR SLOT LOSSES 
FOR BOTH DAYS IN FREE SLOT PLAY! 

MAXIMUM - $1,000 


LIVE CHAMPIONSHIP BOXIN 

SAT - JULY 11 

THE VOICE TOUR 

SAT - JULY 26 

MARCO ANTONIO SOLIS 

FRI - AUG 1 

DAUGHTRY 

SAT - AUG 2 

PRINCE ROYCE 

FRI - AUG 8 

MICHAEL MCDONALD 
&TOTO 

SAT - AUG 9 

AMERICAN IDOL LIVE 

SAT - AUG 16 

GEORGE LOPEZ 

SAT - SEPT 6 


‘See Fantasy Rewards desk for details. 


and STAY 


HEAT 


(PER NIGHT) 

■ $20 FREE PLAY PER PERSON 

■ $45 RESTAURANT CREDIT 

■ $20 GIFT CARD 

■ 1 PM CHECKOUT 


(PER NIGHT) 


■ GOLF FOR 1 

■ $50 RESTAURANT CREDIT 

■ $20 FREE PLAY 


18-HOLE CHAMPIONSHIP GOLF COURSE 
40 TABLE GAMES ■ 2,000 OF THE HOTTEST SLOTS 
250-ROOM HOTEL ■ SIX RESTAURANTS 
BOWLING ALLEY ■ LIT - DANCING & SPORTS BAR 
^ 12TH FLOOR COCKTAIL & WINE BAR 


■ www.FantasySpringsResort.com 

In the Palm Springs Valley ■ 90-min Drive from Orange County 

Hotel prices are per night plus resort fee. Play & Stay valid Mon. - Thurs. through 9/30/14. Beat the Heat valid Mon. - Thurs. through 9/30/14. 
Blackout dates may apply. Management reserves the right to cancel or modify promotions at any time. 
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Prawn Point 


The Big Catch Seafood has everything you want in a modern seafood restaurant 

BY EDWIN GOEI 


H ow can I convince you to try the Big 
Catch Seafood in downtown Long 
Beach, like, right now? Maybe I’ll 
start by mentioning the ultra-convenient 
parking garage directly underneath the res¬ 
taurant and that it validates. Or that the Big 
Catch offers its oysters, usually Fanny Bay 
or Paradise, for $1.25 daily, from 4 to 7 p.m., 
which works out to a dozen of the well- 
shucked sea jewels over ice, plus cocktail 
sauce, horseradish and a handful of lemon 
wedges, for $15. Or maybe I should tell you 
that right now, a whole lobster—split down 
the middle, its sweet meat slipping off with 
just a tug of a fork and into a bath of clarified 
butter—is rather reasonably priced at $20. 

Or perhaps you want shrimp, done in the 
same Vietnamese-Cajun style popularized 
by the Boiling Crab chain, boiled whole, 
then steeped in a red, lava-like concoction of 
butter, Cajun spices, lemon and garlic. The 
Big Catch’s version, which is also offered 
for a special price, has a sauce that’s tangier 
than Boiling Crab’s by a few lemons. But it’s 
all absorbed just the same by the boiled red 
potatoes, the still-crisp corn on the cob, the 
Andouille sausages and, of course, the crus¬ 
taceans themselves. 

But unlike at the Boiling Crab and its 
clones, the dish is served in a metal bowl, 
with a side pail in which to chuck the shells. 
The point of the meal is still the same: You 
want to get in there with your hands, dig 
in with your fingernails to peel off the skin, 
suck the flavorful fat from the cranial cav¬ 
ity, and then take the disrobed tail meat for 
one last dunk in the sauce before you eat it. 
You’ll also want to order some rice to catch 
the juices that will inevitably dribble out 


in the process. And when the sauce mixes 
into the fluffy basmati grains, you’ll swear it 
tastes akin to a tikka masala curry—another 
dish in and of itself. 

When you’re all done, your server—a 
friendly giant of a man with slicked-back 
hair nicknamed “Pasta” if you’re lucky— 
comes around, offering heated terry-cloth 
towels with which to wipe your sauce- 
slicked mouth and clean every exposed 
patch of skin that’s not otherwise protected 
by the plastic bib he tied around your neck 
earlier. The Big Catch Seafood is the kind of 
place where long communal butcher-block 
tables are covered in paper, where forks and 
knives are supplied but hardly used. Yes, it’s 
another in the new breed of seafood restau¬ 
rant that eschews high prices for value and 
accessibility, but it’s even more than that. 
The Big Catch Seafood is a true innovator 
of the genre. 

Look at its Cajun fried rice, which isn’t 
some lazy rendition, but a real, honest- 
to-goodness, wok-tossed masterpiece of 
breathtaking skill that manages to merge 
everything that’s good about Chinese fried 
rice with the flavor and soul of jambalaya. 
There’s a little egg, some scallions, bell pep¬ 
pers, plump shrimp, and pieces of squid and 
sausage between paprika-tinged rice grains 
that remain separate but never dry or oily. 
And with the rest of its menu, the Big Catch 
makes the hard task of cooking seafood 
look easy. 

The chefs are wizards of the deep-fry. 

The crispy Brussels sprouts are faultless, 
served in cute little fry baskets. Fried catfish 
fingers are encased in a golden, greaseless, 
crunchy cocoon of batter as rigid as coral 


until your teeth breach the crust to find a 
creamy white flesh that tastes as clean as 
fresh milk, with not even a trace of mud¬ 
diness. The same batter gilds the $5 smelt, 
which may be the best fried dish of all, each 
length of fish locked in the golden amber, 
then served with a horseradish and lemon 
tartar sauce that cuts through its complex 
fishy soul of sweet and bitter. 

And if you fancy eating a whole fish, 
there’s a grilled branzino stuffed with aro¬ 
matics, served in a tin pan with its head 
and all, the silver skin crisped where it isn’t 
criss-crossed with char markings, the meat 
beneath singing the praises of the ocean as 
you eat it with a lemony pesto sauce. 

Still not convinced you have to come 
before the wait times become unbearable? 
Let me tell you about the refreshing white 
sangria with lychees, strawberries and 
apples the servers are currently pouring 
to the brim of big chalices. Or the home¬ 
made key-lime-pie ice cream, wherein the 
exact flavor and texture of key lime custard 
has somehow been distilled into a perfect 
scoop of ice cream that’s served atop a 
graham-cracker crust pulverized into dust. 
You might ask what this Top Chef-caliber 
creation is doing in a place such as this, but 
the better question is: Why haven’t you left 
to try it yet? 


THE BIG CATCH SEAFOOD 

150 E. Broadway St., Long Beach, (562) 491- 
4600; www.thebigcatchseafood.com. Open 
Mon.-Thurs., 11 a.m.-ll p.m.; Fri., 11 a.m.-l 
a.m.; Sat., noon-1 a.m.; Sun., noon-10 p.m. 
Meal for two, $20-$60, food only. Wine, beer 
and soju cocktails. 


Hole in the Wall 

» GUSTAVO ARELLANO 

Break of Dawn 
Is Back! 

BREAK OF DAWN 

24291 Avenida De La Carlota, Ste. 
P-4, Laguna Hills, (949) 587-9418; 
breakofdawnrestaurant.com. 

A fter "3 months and 15 long days," 
reads the top of Break of Dawn's 
menu, the restaurant has opened its doors 
anew. And Orange County's breakfast-and- 
brunch crowd, foodies and commoners 
alike are now breathing deep once more 
and finding their fat pants so they can 
gorge again at one of the county's most- 
beloved eateries. 

In February, owner Dee Nguyen had 
to temporarily close his Laguna Hills 
spot because the landlord was going to 
demolish the building that housed Break 
of Dawn to make room for a new develop¬ 
ment. The landlord assured Nguyen he'd 
only have to be closed for two weeks, that 
the location for the new Break of Dawn 
across the parking lot would be ready by 
then. It wasn't. The delay was so upsetting 
to county eaters it made the pages of 
The Orange County Register and this infer¬ 
nal rag, with eaters openly stewing about 
the issue. 

In the meantime, Nguyen shopped and 
built: for antique Singer sewing machines 
he turned into bases for tables made from 
old pallets, for pews bought from aban¬ 
doned churches that he uses as waiting 
benches outside, for discarded beams 
and aluminum scraps he transformed into 
siding and pillars for inside and outside. 

The result is a stunner: an urban-rustic 
restaurant design scheme with all the care 
that Nguyen displays in his fusion-inspired 
dishes yet not looking forced at all. Not 
only is there more space than atthe previ¬ 
ous location, but there's also a shaded 
patio—and with Nguyen planning to grow 
wisteria, it just might become the prettiest 
place in OC overlooking a parking lot. 

Nguyen didn't change the menu at all, 
so you can still enjoy your favorites: tem¬ 
pura eggs with a concurrent crunch and 
fluff; linguiga over a scallion puree and 
spicy slaw; earthy bison sausage served 
on top of white rice; creme brulee French 
toast that's like eating a jar of melted tof¬ 
fee. There's no liquor license yet, so you'll 
have to wait for Nguyen's spectacular 
passion-fruit mimosas and spicy Bloody 
Marys. Yes, sometimes the waiting is 
the hardest part—Nguyen plans to offer 
monthly dinner nights again—but it all 
paid off beautifully, and Break of Dawn 
is sure to improve on its previous perfec¬ 
tion. Those of us who loved the place are 
already showing up—and if you've never 
been? Discover the best piece of South 
County that ain't beach. 

GARELLANO@OCWEEKLY.COM 


□ BLOG ON 11 FOOD 

STICK A FORK IN IT 

BLOGS.OCWEEKLY.COM/STICKAFORKINIT 
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ALL DAY HAPPY HOUR! 

TACO TUESDAYS $1.00 
WINGS WEDNESDAY .65 CENTS 
THIRSTY THURSDAY 
FRIDAY V2 OFF SHOTS 

15430 BROOKHURST ST. WESTMINSTER, 92683 • 714-775-7435 



Sunset Beach (562) 592-5404 
16341 Pacific Coast Highway 

Dana Point (949) 496-9270 J hlaLilfO j _ 
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77550 Brookhurst St. Fountain Valley 
(Brookhurst & Slater off the 405) 
714-861-5173 • www.fusion-bites.com 


BEST NEW RESTAURANT % HUNTINGTON BEACH 
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TACO! .... 

NOW OPEN FOR LUNCH 11AM - 2PM 
DINNER 5PM - 9PM • CLOSED MONDAYS 

HAPPY HOUR 5PM - 6:30PM TUESDAY-SATURDAY 
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19171 MAGNOLIA ST #3, HUNTINGTON BEACH 92646 
714-964-4500 I REEFSEDGEGRILL.COM 


OO® 


lit 
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RESTAURANT &TAPAS BAR 


Downtown Long Beach 
140 Pine Ave 90802 
5624951111 


cafesevilla.com 


Downtown Riverside 
3252 Mission Inn Ave 
951 7780611 
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HEY! WANNA SPOON? 




Get ready for a 
mouthwatering and lip 
smacking experience. 

Spoon after spoon, our 
Italian Ice will bring a 
giant smile to your face. 

TRY A GELATI: 

4c OUR NEW ITALIAN ICE & £ 

FROZEN CUSTARD COMBO! / • 1 1131131 ] ICC 

15 Flavors • Non-Dairy • Fat Free • Gluten Free • Cholesterol Free • Egg Free • Soy Free 

0 □ 714-476-3293 I mustachemikestruck.com 
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MOZAMBIQUESTEAKHOUSE 

EXPERIENCE 


THE FOOD.THE FRIENDS.THE LIVE MUSIC. 
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MOZAMBIQUEOC.COM 

1 740 S. COAST HIGHWAY LAGUNA BEACH. CA 92651 | 949.71 5.7777 
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And Now, for 
Something Different 


Toby Keil of AoSA Coffee 


I arrived at AoSA Coffee in Huntington 
Beach unprepared. Toby Keil and I were 
inundated with work this week, resulting 
in an off-the-cuff interview in a multifunc¬ 
tional space behind AoSA—where imaging 
and design equipment stand alongside a 
rock-climbing wall and artwork hangs near 
an unfinished passage connecting work¬ 
space to coffee space. As our impromptu 
talk progressed, we covered not only the 
business, but also the influences that 
brought Keil to this point. 

We began with the origin of AoSA (pro¬ 
nounced “ay-OH-suh”), as told to Keil 
by founder Mike Hill’s father, Garry Hill: 
‘AoSA was a girl’s name. Not one that Mike 
was in a relationship with, but [he was] 
definitely enamored by the name, at least,” 
he says. 

“About seven years ago, AoSA [Art of 
Sport and Apparel] Image was founded as 
a print company, primarily printing on surf 
boards for Channel Island and Super Surf 
Boards,” Keil continues. “Being in Hun¬ 
tington Harbor, AoSA Image was given the 
opportunity to reach out to the community 
with a storefront next to Trader Joe’s and 
other up-and-coming restaurants such as 
Red Table, Bowl of Heaven and VeggieLi- 
cious. AoSA Project was an alternative 
cause, a company apparel store. Though our 
presence was loved by the local community, 
Mike and I realized the harbor needed 
something different—to bring people 
together. A place where people would show 
up as strangers and leave as neighbors or 
friends. Thus, the idea for the cafe came 
into play. AoSA Coffee [Art of Sustainable 
Action], conception to completion, took a 
little more than seven months, using some 
of AoSA’s extremely talented designers and 
finish contractors. Now, we’re 98 percent 
finished and serving some of the best coffee, 
tea and specialty goods in California.” 

During our discussion, we found com¬ 
mon ground in his love of breakfast. Keil’s 
earliest memory was at age 4 and a half, as 
he descended down his home’s staircase. 
Stopping in his tracks, his senses were con- 


On the Line 

» ANNE MARIE PANORINGAN 

sumed by the most delicious aroma. The 
culprit: bacon and eggs, the sweet perfume 
of melting butter filling his nostrils. When 
it comes to favorite meals, the one that 
stands out is from his Aunt Rose, a.k.a. “Best 
Cajun Chef!” She made a mean etouffee and 
gumbo, which included hearty chunks of 
Boudin sausage. 

I started that day with the cafe’s 
Stumptown Cold Brew Nitro, a beverage 
as rich as my first Guinness. Its similarity 
was uncanny, right down to the head. And 
it’s intoxicating. 

“Working with Stumptown Coffee Roast¬ 
ers has been a wonderful experience and 
has thrust my world into a coffee-like bliss!” 
Keil says. “[Thanks to the company’s] on- 
staff trainer, Travis Hall, my general coffee 
knowledge was brought from the bottom 
of the barrel—‘I know I shouldn’t freeze my 
coffee beans’—to ‘the ideal saturation ratio 
your coffee can be, per the chosen brewing 
method.’ There’s a wonderful metamorpho¬ 
sis beverages make with the variety of brew¬ 
ing methods and the addition or subtraction 
of the heat, time and volume of water.” 

In addition to coffee, Keil has been 
known to craft a Rusty Nail (Drambuie and 
scotch whisky) for his father, much like 
Sally for Don Draper in Mad Men. His food- 
service experience spans both front and 
back of the house, in chains and with his 
own catering company. With his exposure 
to various cuisines, Keil doesn’t consider 
any food particularly weird, since the same 
dish would be considered standard to 
another region’s locals. And when it comes 
to customer requests, he considers them not 
as requests, but more things AoSA hasn’t 
done yet. 


AOSA COFFEE 
16821 Algonquin St., Ste. 104, Huntington 
Beach, (714) 377-2672. 
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For AU the Paisas We Love 

It’s a good time to discover Bambuco, Long Beach’s 

only Colombian restaurant 


I t’s unfortunate that most of the U.S. 
thinks of Colombia as merely the home of 
top-notch cocaine, Shakira, crazy-haired 
soccer players (that get killed by cartels for 
not performing) and Pablo Escobar. But the 
rest of the world knows the northern South 
American country of 46 million people as 
home to a rich cultural history that includes 
Nobel Prize-winning author Gabriel Garcia 
Marquez, colorful Carnival celebrations and 
native food dishes unlike anywhere else. 

More than 3,000 miles away in Long 
Beach, Colombia’s traditional culture lives 
on at Bambuco, an eatery hidden deep in 
the city’s uninhabited lower west side. 
Named after the country’s native folk 
music genre, Bambuco—Long Beach’s only 
Colombian restaurant—is close enough 
to the big rigs and warehouses of the port 
complex to smell the saltwater. Step off 
busy Santa Fe Avenue into the homey hole 
in the wall and you’re greeted by a small 
dining room, cozy shaded patio and a make¬ 
shift Latin American supermarket, placed 
right where the order counter should 
be. If you’re not stopping by to pick up a 
quick bag of Sello Rojo coffee or a pack of 
Chocoramo snack cakes, though, sit down 
in one of the few inside booths and (as I did 
recently during a recent noontime World 
Cup game) face the sole flat-screen TV per¬ 
petually tuned to Univision. 

As one of the few eateries on the block 
with a liquor license (Taqueria La Mexi- 
cana next door and Bud’s Subs across the 
street are both dry), a bottle of Colombia’s 
light lager, Aguila, is required pre-meal sip¬ 
ping. Ordering a “refajo” only ups the local 
authenticity: At Bambuco, this distinctly 
Colombian concoction of beer and Cactus 
Cooler-esque Colombiana soda comes in an 
oversized plastic cup and puts the miche- 
lada (a Mexican beer cocktail) to shame. 

For food, an easily navigable English/ 
Spanish menu (pictures, too!) guides you 
through the various aspects of Colombian 
cuisine. Traditional plates like crispy fried 
empanadas, sobrebarriga en salsa criolla, 
arroz con polio and paella de camaron 
reflect the country’s scattered heritages 
with influences from Spain, the Caribbean, 
Asia and Central America all living together. 


Long Beach Lunch 

» SARAH BENNETT 

Fried yuca, plantains and coconut rice are 
common sides, and most platters (a.k.a. 
“bandejas,” some of which are on lunch 
special for $7.50) come with one or more. 

The most fundamental Colombian dish, 
however, is also its most delicious: bandeja 
paisa, the national food and a full-course 
meal on a single plate. Three kinds of meat— 
grass-fed flank steak, dark chorizo sausage 
and tri-layered chicharron fried thick and 
splayed out still on the skin like a fatty pork 
rainbow—are arranged around a central hub 
of rice with a fried egg on top. A medal-sized 
flavorless white cornmeal arepa is dipped 
partially into the half-plate of stewed beans 
de la olla (with pintos so large you’d think 
they were river rocks) and palate cleansers 
like fried plantains and tangy slaw round out 
the color palette. 

Yes, you did that math right—there are 
eight different items on each bandeja paisa, 
half of which are fried. “It’s all healthy,” 
the sweet-as-can-be server told me with 
all honesty the first time she served me the 
massive $15 plate. 

“How the hell do I eat this thing?” I 
asked. 

“Just cut and dip. Mix and match the 
flavors however you want,” she said as 
she flitted behind the curtains back into 
the kitchen. 

With World Cup games going nearly 
every day through next month and Colom¬ 
bia qualifying for the global competition for 
the first time since the ’90s, this summer is 
as good a time as ever to discover the other 
(tastier) side of the country’s culture. And 
at Bambuco, all games will be screened, tra¬ 
ditional food will be served and refreshing 
refajos will be liberally poured to any and 
all open-minded gringos who wish to go 
beyond the coke-and-violence reputation of 
South America’s most misunderstood pais. 

BAMBUCO 

1478 Santa Fe Ave., Long Beach, 
(562) 435-8333; bambucogrill.com. 
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Costal Inspired Grand Outdoor Patio Bar & Dining 

Coming July 2014 

Located at THE TRIANGLE in Costa Mesa 
www.LaVidaCantina.com - 949.612.2349 
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DINNER'TIL LATE 

PIKELONGBEACH.COM 

1836 E.4TH ST. (OFF CHERRY) LONG BEACH 


Got insurance? 

AVI 11>- 


COMMERCIAL 

INSURANCE 
MARKETI NG INC. 

LICENSE #0E40889 


Specializing in the Hospitality 
Industry since 1977 

RESTAURANTS • BARS 
TAVERNS • NIGHTCLUBS 

CALL 800-773-7172 

for the most comprehensive and 
competitive quotes around! 


FREE ONLINE QUOTES at 

WWW. AVI I NSURANCE.COM 





990 Street Tacos 
$3 Mexican Bottled Beer 
3 Street Tacos & 
25oz Bran Bomestic $7 
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American as 
John Wayne. 


Duke 

Small Batch 
Bourbon 
$ 29.99 
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Now at Hi-Time 


250 OGLE STREET 
COSTA MESA, CA 
949.650.8463 
HITIMEWINE.NET 
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Slurpin’ in 
Suburban SanTana 

Pho at Saigon de Pho 


I t was with great trepidation that I sat 
down at a table at Saigon de Pho, a new 
Vietnamese restaurant in SanTana’s 
Mainplace Mall. It had all the hallmarks of a 
mistake in the making: the location in a mall 
so soulless it could be in any city in America; 
the fancy decor with the wall of running 
water; the IKEA-chic tables and chairs; the 
American-style service. 

And yet when I ordered cha gio, they 
were accompanied by an herb platter 
the likes of which has never been seen 
in Orange County: thickly curled lettuce, 
perilla leaf the size of my hand, and basil 
so fresh it snapped off the stems. If only it 
had had the crenellated crusts that are the 
shibboleth of Vietnamese egg rolls versus 
Chinese! The pho, too, is a classical Viet¬ 
namese menu translated into fluent English. 
There’s thickly sliced flank steak barely held 
together by soft connective tissue; there are 
tendons with just the right combination 
of chewiness and crunch; there are beef 
meatballs; and there is a side plate layered 
with deep, dark-red filet mignon, meant 
to be cooked in the broth. You can practi¬ 
cally feel your anemia fleeing. There is a 
separate bowl of nearly-boiling broth there; 
while the main bowl of pho cools quickly 
thanks to the mass of noodles in the center, 
this broth stays warm enough to cook your 
filet mignon to rare. Of course, when you’re 
done, you can add it to your big bowl. The 
noodles are a bit clumpy, perhaps because 



EatthisNow 

» DAVE LIEBERMAN 


it wasn’t very busy and they’d sat, but a few 
minutes of assault from my chopsticks and 
they fell apart into nicely cooked, springy 
rice sticks. The broth was rich and vis¬ 
cous, and most important, it smelled of the 
charred onion that is required to make it. 

The biggest compliment I can pay Saigon 
de Pho is that it’s a Little Saigon restaurant 
transported to the most soulless, sterile 
environment possible. And given the other 
options in the mall, such as California Pizza 
Kitchen and the microwave-chic Olive Gar¬ 
den, this is far and away your best choice. 


SAIGON DE PHO 

2800 N. Main St., Ste. 1030, Santa Ana, 
(714) 550-0755. 


DrinkoftheWeek 

» DAVE LIEBERMAN 

Fizz Fridays at Ways & 
Means Oyster House 

O ne of the best experiences in France 
is sitting at the cafe at the end of the 
St.-Antoine outdoor market in Lyon, eat¬ 
ing oysters and drinking wine, basking 
in the sunshine, and watching the Saone 
river float lazily by. Well, 0C doesn't have 
a flowing river, our best farmers' markets 
are in parking lots, and there aren't usu¬ 
ally people swanning about speaking 
French, but we do have oysters, and 
we do have champagne, and the best 
place to get those two together is Fizz 
Fridays at Ways & Means Oyster Flouse 
in Orange. 

THE DRINK 

Every Friday at happy hour, there's a 
champagne cocktail, usually involving 
fruit or fruit syrup, such as a kir royale; 
there are oysters on sale for $10 per half- 
dozen, and there's a champagne on spe¬ 
cial. Dress up a little; you're pretending 
you're in France, and everyone in France 
seems to know from birth exactly how to 
dress for any occasion. Orderthe oys¬ 



ters—the rule about months with an R 
isn't as important with Pacific oysters— 
and order champagne. Close your eyes 
and pretend. Vivementle week-end! 


WAYS & MEANS OYSTER HOUSE 
513 E. Chapman Ave., Orange, (714) 516- 
1800; www.wmoysters.com. 
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WANT TO ADVERTISE HERE? 

CONTACT YOUR ACCOUNT EXECUTIVE 
OR CALL 714-550-590® 


MAKE US YOUR SOCCER HEADQUARTERS 


$5 OFF $25 OR MORE 


WITH 
THIS AD 

_ _ 


450 N. State College Blvd 
Orange CA 92868 
(714) 935-0300 

OCSPORTSGRILL.COM 


BUY ONE ENTREE AND TWO BEVERAGES 


AND SECOND ENTREE IS FREE. UPTO 


$12.00 VALUE. DIN E-IN ONLY. EXP 9/30/14 j 


OPEN MONDAY-FRIDAY 3:30PM • SATURDAY & SUNDAY 11AM • SKOSHMONAHANS.COM 
2000 NEWPORT BLVD., COSTA MESA, CA 92627 • (949) 548-0099 
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WATCH ALL THE 

WORLD SOCCER GAMES HERE! 


SOUTH ORANGE COUNTY 




ifiaenciig 


British Pub & Restaurant 





rtWBg; •aluo. S.A. Of C.V.. MEXICO art.nan 


Ims 

Hi 


























































WEEKLY 


SURf-™ 

s CUlOC 


This special issue will be your companion during 
the summer season with industry bios and feature 
articles, along with surf competition info and local 
specials and contests. 


SURF GUIDE CELEBRATIONS 

Is your HB bar or restaurant throwing a party 
during the big surf contests July 24-27? Partner 
up with OC Weekly and we will help promote it in 
print, web and social media. 

SURF GUIDE GIVEAWAY 

Enter now to win summer-inspired prizes in the 
Surf Guide Giveaway! The winner will be picked 
July 28th, 2014! 


OCWEEKLY.COM/FREESTUFF 


WWW.OCWEEKLY.COM/SURFGUIDE 


^SeDAMI 

SUSHI & IZAKAYA 

NOW OPEN 

EVERY DAY FOR DINNER 5PM-MIDNIGHT 

LUNCH HOURS COMING SOONI 



seafood + sashimi + 
sushi rolls + oysters + 
yakitori + izakaya dishes + 
craft sake + draft beer 

$1 OYSTER HAPPY HOUR 

EVERY DAY 5PM-7PM 

FRESH OYSTERS ON A HALF* SHELL. 

LATE NIGHT HAPPY HOUR 

9PM- 11PM 

MB2SSES5BB533M 

village circle on beach | buena park 

5151 beach blvd, unit a | 714.739.2537 

eatdami.com | f # Q @damisushi 
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TtfS# PREMI 


SCOVER TUB COOLEST 

beer commercials ever. 

nrMUFEKLY.COM/SUMWlERSAPPORO 


NO PURCHASE OR PAYMENT NECESSARY TO ENTER OR WIN. PURCHASE OR PAYMENT WILL NOT INCREASE CHANCES OF WINNING. 
PURCHASE OF ALCOHOL BEVERAGE IS NOT REQUIRED. Sapporo Action Camera Sweepstakes is open to legal residents of the 50 US/DC 
21years of age and older. Begins 6/5/14 at 8:00 AM PT; ends 6/30/14 at 11:59:59 PM PT. Void where prohibited. Sponsor: Voice Media 
Group. 2975 Red Hill Ave. Suite 150. Costa Mesa CA. 92626 
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reviews screenings 



Through a Glass, Darkly 

Tomas Leach’s documentary is In No Great Hurry to explain pioneering photographer Saul Leiter 

BY AIMEE MURILLO 


Y our Instagram posts will never 
be as brilliant as the 1950s-era 
color photography of pioneer Saul 
Leiter. Often obstructed by such natural 
interventions as window reflections or 
winter fog, his work displays his vision 
of New York City street life. Unknowing 
passersby are transformed into abstract 
blurs of bright color, strange juxtaposi¬ 
tions resemble collages that are utterly 
gorgeous. No filters are used; the hyper- 
realistic grade of chrome coloring within 
the film stock’s emulsion gives his photos 
their pop luster. 

Leiter and his keen eye are the subjects 
of Tomas Leach’s documentary In No 
Great Hurry, presented by the Orange 
County Museum of Art and Newport 
Beach Film Festival’s joint series Cinema 
Orange. The film begins with a shot of 
Leiter rifling through a newspaper and 
wondering aloud in a half-serious, half- 
sarcastic tone why in the hell anyone 
would want to make a movie about him. 

“I just take pictures of somebody’s win¬ 
dow,” Leiter protests. “That’s not such a 
great achievement. What makes anyone 
think I’m any good?” 

If this is your introduction to Leiter, 

OCWEEKLY.COM 


Leach’s decision to focus 
primarily on Leiter and his 
thoughts is an admirable 
approach, but it is challenging 
to endure. 

you’d wonder, too, until a sequence of his 
classic ’50s photographs fills the screen 
and you realize the self-deprecating artist 
is a genius. His cantankerous nature can 
be humorous at times, but it unfortunately 
prevents viewers from gaining a satisfying 
amount of insight. Leiter makes it clear 
he’s a person who doesn’t think too hard 
about his photography; he simply responds 
to the moment. Leach’s camera follows 
his introverted subject closely as he cleans 
up his apartment and discusses various 
views and aspects of his life in fragments. 

A series of chapters called “life lessons” 
organize Leiter’s personal thoughts, yet 
ultimately do little to explain his work. 

We do learn various things about his 
personal life, but Leiter leaves these 
conversations hanging: his family’s Holo¬ 
caust past; his father’s disappointment in 
Leiter’s career as a fashion photographer; 


and of Soames Bantry, a model and painter 
who became Leiter’s longtime partner 
until she passed away in 2002. Leiter rum¬ 
mages through her room and remembers 
her fondly as an avid proponent of his 
work, and then in a cryptic turn states, “I 
killed her. How did I do it? I don’t know. 
But it’s my fault. From time to time, I have 
to face the fact that everything is my fault.” 

Though throughout the film, Leach 
hasn’t been shy about asking questions 
from behind the camera, he leaves this 
very personal admission alone. 

It’s frustrating to encounter a subject 
who is so against himself, but the viewer 
benefits greatly from third-party inter¬ 
views. Max Kozloff, an art historian and 
critic, reads an essay at the beginning of 
the film expressing Leiter’s importance, 
and his longtime assistant, Margit Erb, dis¬ 
cusses Leiter’s contemporary photographs, 
which still retain that very signature Saul 
Leiter look to them in a digital format. 
These moments of praise are welcome 
switches from Leiter’s downer disposition, 
but they are few and far between. 

Leach’s decision to focus primarily on 
Leiter and his thoughts is an admirable 
approach, but it is challenging to endure. 


Even shots of Leiter’s early self-portraits 
obscure his young face behind a camera, 
as he always preferred the comfort of 
distance. Yet he’s not antisocial; Leach 
films Leiter during his daily walks and as 
he has lighthearted conversations with 
neighbors. Returning to that dreary apart¬ 
ment seems an act of purposeful, if mys¬ 
terious, self-exile. 

Leach must have been aware of the 
difficulty of capturing Leiter on camera 
before taking on such a project, but he’s 
smart enough to keep engaging his sub¬ 
ject. As Leach follows Leiter on his 
strolls through his New York neighbor¬ 
hood, it’s refreshing to see the young man 
inside the photographer come alive as he 
meticulously frames pictures of everyday 
street scenes. Despite his pessimism, 
Leiter knew what was important and 
valued social relationships over fame 
and success. 

AMURILLO@OCWEEKLY.COM 


IN NO GREAT HURRY 

was directed by Tomas Leach. Screening 
at Orange County Museum of Art, 850 San 
Clemente Dr., Newport Beach. Thurs., 
July 3, 8 p.m. 
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ONGOING 

22 JUMP STREET One of the biggest 
selling points of 2012s 21 Jump Street 
turned out to be its seemingly unscripted 
lunacy, the way it put Channing Tatum 
and Jonah Hill in police-shorts outfits and 
let them riff on their characters' mutual 
ineptitude. As undercover cops who 
pose as teenagers to root out drug deal¬ 
ers, Tatum and Hill's Jenko and Schmidt 
made an unlikely but weirdly charming 
team, and their Mutt-and-Jeff bickering 
eventually mellowed into a friendship as 
comfy as a rumpled T-shirt. Now there's 
a sequel, named, with brilliant illogic, 22 
Jump Street but the magic has dimmed 
a bit. This time Jenko and Schmidt 


have been assigned to a local college, 
where it's their duty to find and arrest 
the dealer who's spreading a powerful 
drug. Unfortunately, the person respon¬ 
sible may be Jenko's new best friend, 
a football player named Zook (Wyatt 
Russell). Schmidt's feelings are deeply 
hurt by Jenko's preoccupation with his 
new buddy, though he tries not to show it. 
Jenko and Schmidt drift apart; the movie 
makes numerous homoerotic references 
to this fading friendship, but only in a 
"Totally yankin' your chain, bro!" way. 

It's there that 22 Jump Street wobbles 
off the rails. Directors Phil Lord and 
Christopher Miller pack the movie with 
loosey-goosey dynamite, jokes that revel 
in their own puerility, accompanied by a 
knowing wink. But they go overboard on 


the nudge-nudge gay jokes. It's not that 
22 Jump Street is blatantly homophobic. 
Perhaps Lord and Miller are misfiring 
in their attempts to explore the com¬ 
plexities of friendships between men. But 
whatever they're trying to say remains 
indistinct and noncommittal, even as they 
seem a little too obsessed with it. (R) 
Stephanie Zacharek. Countywide. 

BELLE Although it's based on the true story 
of the illegitimate daughter of a Royal 
Navy captain and an enslaved African 
woman, Amma Asante's Belle's richest 
inspiration comes from a painting. A1779 
double portrait shows a pretty blonde 
teenager decked out in late-18th-century 
finery, and a dark-skinned young woman 
in an equally fine gown who appears to 
be dashing out of the frame to someplace 
more exciting. It's impossible to see this 
grand and mysterious picture and not 
want to know her story. That's exactly 
how screenwriter Misan Sagayfell into 
writing Belle , which is highly fictionalized: 
Little is known about the black woman 
in the painting, Dido Elizabeth Belle, who 
as a young girl was sent to Hampstead 
be raised by her great uncle, the Earl 
of Mansfield. In Belle, Lord and Lady 
Mansfield (Tom Wilkinson and Emily 
Watson) briefly cluck over the color of her 
skin before fully accepting her into their 
household, along with another grand¬ 
niece. The two little girls grow into young 
women; Dido (Gugu Mbatha-Raw) and 
Elizabeth (Sarah Gadon) become as close 
as sisters. The most compelling twist of 
Belle is that Lord Mansfield, in his capac¬ 
ity as Lord Chief Justice, is about to rule 
on a case that would become a fulcrum 
for the abolitionist movement: The 1781 
Zong massacre, in which Africans on a 
slave ship were killed by the crew, osten¬ 
sibly because there wasn't enough drink¬ 
ing water onboard. There's a great story 
here, but Asante can't quite harness its 
power. Belle moves stiffly, encumbered 
by too many petticoats of expository 
dialogue. Mbatha-Raw tries to bring the 
right proportions of elegance and warmth 
to the role, but she can't bust out of the 
movie's overpolished costume-drama 
conception. (PG) Stephanie Zacharek. 
Countywide. 

EDGE OF TOMORROW Edge of Tomorrow 
is the rare summer shoot-'em-up that 
understands the fragility of life. Tom 
Cruise plays Lieutenant Colonel Bill Cage, 
a medaled propagandist who goes on Fox 
News and urges the poor to sign up and 
get slap-chopped to shreds in Earth's war 
with the Mimics, whirling space monsters 
that look like dreadlocked wigs dipped 
in steel. As he cops to his commanding 
officer (Brendan Gleeson), "I do this to 
avoid doing that" Cruise's Cage has zero 
intention of joining the fight. But Gleeson's 
exasperated general conks him out and 
ships him to the front, where Cage wakes 
up on a pile of luggage and discovers 
he's been demoted to private. If you're 
expecting a hero, which you are, as this 
is Tom Cruise, you've met the wrong guy. 
Cage dies immediately. But then he snaps 
awake back on those bags and realizes 



he's going to relive and re-die the last 24 
hours until he either wins the war or goes 
utterly mad from the Promethean torture. 
Directed by Doug Liman (The Bourne 
Identity ), Edge of Tomorrow is a serious 
war movie crossbred with a Looney Tune. 
Humanity's hopes are pinned on reclaim¬ 
ing the coast of France, a fight that Liman 
stages with the chaotic carnage of 
Saving Private Ryan. However, instead of 
olive drabs, the soldiers are decked out in 
80-pound exoskeletons. The middle of the 
film is an exhausting montage of murder, 
the bracing opposite of all those movies 
whose heroes race through bullets as 
if they were as harmless as raindrops, 
but the script works better when it 
slows down and toys with our definition 
of suspense. (PG-13) Amy Nicholson. 
Countywide. 

THE FAULT IN OUR STARS In life, it's 
cancer's job to try to kill you. In fiction, 
it's cancer's job to make you cry. In John 
Green's ferociously popular young-adult 
novel The Fault in Our Stars, cancer does 
its job like a pro. Without being too maud¬ 
lin or sticky, it effectively opens up the 
cathartic flow. You'd hope that 35-year- 
old director Josh Boone's film adaptation, 
which hews close to the book, should do 
the same. But something gets stuck in the 
pipeline: The Fault In Our Stars doesn't 
quite capture the discreetly twisted 
humor, or the muted anger, of Green's 
book, and its problems can be attributed 
to a constellation of little annoyances 
rather than any one serious, North Star- 
size flaw. Shailene Woodley plays Hazel 
Grace Lancaster, a 17-year-old whose 
lungs have betrayed her - as she puts 
it, they suck at being lungs. Her illness 
will kill her sooner than later. Augustus 
Waters (Ansel Elgort) is a philosophical 
ex-basketball player with a tendency 
toward grandiose pronouncements. She's 
cautious about letting their attraction 
blossom into a love affair; she doesn't 
want to leave Augustus with a hole in 
his heart when she's gone. Her resolve 
doesn't last, and it shouldn't, leading to 
a highly dubious first kiss way upstairs 
at the Anne Frank House in Amsterdam. 
Where else? Woodley is an appealing 
actress, though she needs to be reeled 
back in her big, dramatic moments, when 
her voice hits the high, nut-busting notes 
of a hectoring chipmunk. Elgort can't 
navigate his soliloquies without sound¬ 
ing annoying and pompous. But there 
are certain aspects of this half-dreamy, 
half-earthbound romance that Boone 
gets just right, and sometimes a good cry 
is just what the doctor ordered. (PG-13) 
Stephanie Zacharek. Countywide. 

HOWTO TRAIN YOUR DRAGON 2 
Presumably, if you've trained your dragon 
right the first time, it shouldn't have to 
be an ongoing thing. But all dragons, it 
turns out, can learn new tricks. In some 
ways the second entry in this animated 
franchise is inferior to the first, released 
in 2010: The plot is needlessly busy, and 
much of the action is more manic and 
indistinct. But Howto Train Your Dragon 
2 cuts deeper than the first picture — it 
will be particularly resonant for anyone 
who has ever worked with or adopted 
rescue animals — and there are a few 
sequences of cartoon grandeur. Best of 
all, Dragon 2 marks the return of one of 
the most beautifully designed characters 
in modern animation, perhaps in all of 
animation, period: Toothless the dragon 
is back with a silent roar. At the end of 
the first film, young Hiccup (voiced by 
Jay Baruchel) and his good-guy dragon 
steed, Toothless, vanquished the mighty 
bad-guy dragon that was threatening the 
ancient Viking village of Berk. Hiccup lost 
a leg in the process, but as we see at the 
beginning of Dragon 2, he's more fearless 
than ever. Director Dean DeBlois keeps 
the story moving efficiently enough, and 
despite the fact that the film has too many 
structural arms and legs wiggle-wagging 
in all the wrong places, there are some 


finely tuned dramatic moments, including 
a tragic twist that might be too intense 
for really little kids. (Heck, it was almost 
too intense for me.) The numerous flying 
scenes, in which cartoon humans perch 
on the backs of their airborne com¬ 
panions, are perfectly enjoyable, espe¬ 
cially in 3D (PG) Stephanie Zacharek. 
Countywide. 

JERSEY BOYS If you think summer movies 
are clamorous, try a current Broadway 
musical. Watching Jersey Boys onstage 
is like soldiering through some extreme 
eating contest where you're force-fed 
dessert for three straight hours. It's all 
falsetto heroics and hustled-through 
character drama, every scene over¬ 
scored, over-rehearsed, and overbearing. 
And it's often glorious, even as the sugar 
rush of "Sherry" chills and hardens into 
a brain freeze. Clint Eastwood's likable 
film of Jersey Boys never overdoes it. 
Eastwood's metabolism saps along at 
about half the rate of a Broadway direc¬ 
tor's; rather than an assault, his Jersey 
Boys is a parade of expertly staged (if 
often familiar) moments that on occa¬ 
sion do something the stage version 
never attempts: feel a little bit like life as 
humans live it, or at least like life as it is 
in old movies. Then, at healthy intervals, 
John Lloyd Young (the Tony-winner 
who originated the Frankie Valli role on 
Broadway) uncorks that falsetto, and 
the gush of pleasure washes away the 
film's minor infelicities. Eastwood has a 
feel for street toughs and their prickly 
pride, anchoring early scenes of street 
crime and bar life with welcome weight. 
The Four Seasons' misadventures feel 
scrappy and desperate, and the rifts 
that spread within the band - mostly 
fights over girls and money -- come to 
feel momentous. The performances are 
tough-minded and idiosyncratic, espe¬ 
cially Vincent Piazza's Tommy DeVito, a 
bullying prick who touches some univer¬ 
sal pathos: the sadness of the cocksure 
also-ran. If you have any love for the 
music, Jersey Boys should steamroll right 
over you. The highlight: the climactic 
"Can't Take My Eyes off You," a grown-up 
hit that eschews the old sugar rush in 
favor of sublimity. (R) Alan Scherstuhl. 
Countywide. 

THINK LIKE A MAN TOO Comedies about 
the battle of the sexes tend to have one 
clear loser: the audience. Driven by an 
oppositional view of romance that proved 
outmoded and seldom funny, Think Like a 
Man introduced us to six men living in Los 
Angeles and their corresponding flames. 
Some of these entanglements were new, 
others ongoing; all of them apparently left 
the door open for a follow-up. The sequel 
promises knee-slapping debauchery 
simply by virtue of taking place in Las 
Vegas. All together for the first time in 
months, the boisterous gang and their 
better halves descend on the desert for 
their respective bachelor(ette) parties 
and a wedding. Would you believe me 
if I told you that nothing goes according 
to plan and they're thrown through the 
movie-Vegas wringer? Male strippers 
(is there anything funnier in a decisively 
hetero comedy?), a night in jail, and 
obligatory celebrity cameo all await. 

Kevin Hart, whose star power has risen 
considerably since appearing in the first 
film as Cedric, is given a more prominent 
role in this installment. Still, Think Like a 
Man Too is as bland and anonymous in 
practice as it is in on paper. Returning 
director Tim Story lays out the narrative 
wares with all the subtlety of a neon sign 
on the Strip, not that the screenplay from 
Keith Merryman and David A. Newman 
(who also co-wrote the first one) gives 
him much to work with. Taraji P. Henson 
is given about one-tenth as much to do 
as The Curious Case of Benjamin Button 
showed she's more than capable of, 
and Hart has yet to break the tradition of 
funny comedians making unfunny movies. 
(PG-13) Michael Nordine. Countywide. 



IS COLLEGE WORTH THE COST? 

kenneth turan, Angeles (Times 
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Daily: 12:30 *3:40 *6:50 *9:30 
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“A glorious, shocking, heartbreaking, angry, 
funny, remarkable movie. 

THIS FILM MUST BE SEEN.” 


-Michael Moore 
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Friends of Bill 


Shakespeare Orange County Summerfest Is olde in name only 

BY JOEL BEERS 


S hakespeare didn’t know what he 
was talking about: There are defi¬ 
nitely new things under the sun. 
Just take a look at Shakespeare Orange 
County. Formed in 1979, the producing 
entity has a new name—Shakespeare 
Orange County Summerfest. Rather than 
two Shakespeare summer shows with 
limited runs, the retooled SOC is offering 
eight original or imported productions 
running from late June through Septem¬ 
ber. And it has a new artistic director, as 
founder Tom Bradac resigned last year 
and John Walcutt, a performer with more 
than 200 professional theater and film 
credits, takes the reins. 

The changes are anything but cosmetic. 
Walcutt’s vision for SOC, one in which he 
has an all-volunteer staff, no community 
board of directors and no financial cush¬ 
ion to fall back on, could manifest into 
the most significant transformation in 
local theater since South Coast Repertory 
morphed from a tiny storefront space into 
a theater of international renown. Or it 
could crash and burn. 

And he’s well aware of it. 

“We’re just rolling the dice,” says Wal¬ 
cutt, 58. “This is a place with a beautiful 
venue and such an established history 
but also one that I think has much more 
potential. We’re determined to exploit 
that as much as possible and to try to 
make the biggest splash we can.” 

Shaking up the organization’s program¬ 
ming is an important aspect of Walcutt’s 
vision. But it’s only part of the overarching 
mission: to attract younger, more ethni¬ 
cally diverse audiences that are either 
unaware of theater, or believe it has no 
relevance to their lives. 

Call it breaking through the I Don’t 
Give a Shit barrier. 

That’s why the first show of Walcutt’s 
first season, the 35th in Shakespeare 
Orange County’s history, is a Polynesian- 
themed A Midsummer Night’s Dream. 
When Walcutt was offered the job as 
artistic director last year (well, when 
it basically fell in his lap after Bradac 
announced his resignation and asked him 
to take over), the Los Angeles-based actor 
and producer began researching the Gar¬ 
den Grove neighborhood where the 299- 
seat Festival Amphitheatre is located. 

“I was amazed at how many people 
who live in this neighborhood didn’t 
even know there was a theater here,” 
says Walcutt, who has performed onstage 
in SOC shows about a dozen times since 
the 1980s. “That is something I’d really 
like to change.” 

He reached out to Hitia O Te Ra, an 
internationally renowned dance troupe 
in the city, asking if it would be inter¬ 
ested in participating in A Midsummer 
Night’s Dream. The result is nearly 50 
dancers and drummers serving as the 



fairies, demons and ensemble of the pro¬ 
duction, a kind of Tahitian Mutiny on the 
Bounty combination. 

Walcutt also enlisted the area’s large 
Southeast Asian population, approach¬ 
ing the Santa Ana-based Vietnamese 
American Association of Arts and Let¬ 
ters to co-produce Romeo St Juliet. That 
will result in a multicultural production 
with an African-American Romeo and a 
Vietnamese-American Juliet. 

“It’s a very contemporary production 
with a huge cast and it’s a way of trying 
to connect to a different kind of audience 
that maybe has never stepped inside this 
space before,” Walcutt says. 

While Shakespeare will remain an 
important part of the new SOC Summer¬ 
fest, Walcutt is modeling his company 
after Joseph Papp’s seminal Public The¬ 
ater in New York, opening up his stage to 
different voices and companies. The riot¬ 
ous Troubadour Theater Company will 
return to OC for the first time in at least 
six years July 24-26 with A Midsummer 
Saturday Night’s Fever Dream, its mash- 
up of Shakespeare and the Bee Gees; the 
rest of the shows, however, are distinctly 
non-Bard. 

Los Angeles’ acclaimed classical the¬ 
ater, the Antaeus Company, mounts The 
Curse of Oedipus July 31-Aug. 2, and 
Walcutt and Bo Foxworth are featured 
in George M. Cohan’s 1920 chestnut of 
American comedy, The Tavern, Aug. 7-23. 
Additionally, two solo shows—Michelle 
Krusiec’s Made in Taiwan in September 
and Trieu Tran’s one-night performance 
in August of Unplugged, about his experi¬ 
ence of fleeing Saigon at age 6 and break¬ 
ing into Hollywood—open up the diversity 
even more. 


Now, if Walcutt were fresh out of grad 
school looking to change the theatrical 
world, it’d be easy to scoff at his ambitious 
plans. Epic theater in Garden Grove? But 
the guy has ample acting, directing and 
producing chops, thespian connections 
across the country and, perhaps more 
important, thorough experience work¬ 
ing at scores of theaters, from being on 
the ground floor of the Matrix Theatre 
Company and the revamped La Jolla 
Playhouse, to spending a few months 
in Juneau, Alaska, teaching indigenous 
peoples how to package their cultural fes¬ 
tivals to literal boatloads of tourists. 

Walcutt seems determined to offer 
grown-up theater in a way that includes as 
many different voices as possible. 

“There’s nothing wrong with that aca¬ 
demic kind of Shakespeare, or plays for 
older, retired people who want a nice, 
safe, non-confrontational evening,” he 
says. “Just like there’s nothing wrong 
with that aggressive, in-your-face theater 
you see in Los Angeles, but, generally, 
you’re just performing in front of your 
friends. I think there’s a happy medium 
somewhere between that. That’s what 
we’re aiming for. 

“We have a saying around here,” he 
adds. “Everything has to be sexy or 
bold or audacious or different. We’ll see 
what happens.” 


A MIDSUMMER NIGHT'S DREAM 
Garden Grove Amphitheater, 12762 Main 
St., Garden Grove, (714) 590-1573; www. 
shakespeareoc.org. PreviewsThurs.-Sat. 
through July 3. Opens July 5; Thurs.-Sat., 8 
p.m.Through July 19. $25.Thursday nights 
are pay what you will. 
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How to Throw a 
Garden Party 

N o matter how much I wish and hope, my 
life is not a Southern garden party... yet. 
Neither my liver nor my pocketbook allow me 
to drink champagne all day under a magnolia 
tree, but that doesn't mean I can't pretend 
sometimes, and summer is the best time to 
throw a garden party. Spring seems ideal, but 
there's always a chance of rain, and if you're 
going to fry your brain on Pinterest and spend 
hours decorating, then there better not be 
rain, dammit! Plus, the wonderful thing about 
a garden party is when the night settles in 
and you can play under flickering candles on 
a warm evening. It takes some time to plan, 
but if you stick to the following tips, your gar¬ 
den party will be a success. 

STEP 1: FIND ATREE. A romantic tree with 
wide, sweeping branches is the best center- 
piece. Of course, we're not all lucky enough 
to have one in our back yard, so be creative. 

Is there a park nearby? One in your complex? 
How about your very generous friend's 
house? You can pull the party off without one, 
but it's a huge plus. 

STEP 2: BRING FURNITURETHAT 
BELONGS INSIDE OUTSIDE. Your living 
room couch? Bring it outside. Your dining 
table? Grab that, too! I'm serious, though: 
cabinets, side tables, armchairs—any 
furniture that would normally be inside will 
instantly add a luxurious feeling. 

STEP 3: ADDTEXTURE. Throw a rug on 
the grass, lay blankets overthe back of the 
couch, cover tables with cloths and scarves, 
and place various kinds of flowers and plants 
all around. Just rememberto choose colors 
that complement one another. 

STEP 4: HANGING DECORATIONS. You 

gotta put something in that tree! Try garlands, 
stringed lights, hanging terrariums—hell, put 
a whole chandelier up there! 

STEP 5: MASON JARS. I know, I know, 
you're probably sick of Mason jars, but 
they're just so useful and cute. Put flowers in 
them, make them into candle holders, paint 
them or drink from them. 

If all else fails, there's always Pinterest. 

LPHASTINGS@OCWEEKLY.COM 

Follow me on Instagram @lp_hastings 
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Deathcore Kings 
Refuse to Die 

Suicide Silence pushes forward after the death of vocalist Mitch Lucker 

BY RACHAEL MATTICE 


S uicide Silence had just about 
everything going for them by 
the end of 2012. Their fan base 
was growing larger and more rabid 
by the day with the release of their 
third album, The Black Crown, which 
reached No. 28 on the Billboard 200, 
and garnered major respect from the 
deathcore community. It was as if 
nothing could stop them. But it all 
collapsed on the morning of Nov. 1, 
2012, when vocalist Mitch Lucker 
died in a motorcycle accident in Hun¬ 
tington Beach. 

While getting over the shock of 
their comrade passing, the remaining 
band members faced the decision of 
whether to disband or change their 
name in an attempt to start from 
scratch. But they chose to do neither. 

“Chris Garza, our other guitarist 
who started the band, said he would 
quit if we changed the name,” fellow 
guitarist Mark Heylum says. “Saying 
that made us realize we needed to 
stick together.” 

Since making that decision, they’ve 
uncorked two years of grief and anger 
and transformed it into the energy 
that’s now keeping them alive. 

They hired close friend Herman 
“Eddie” Hermida, of NorCal band All 
Shall Perrish, whom they’ve known 
since their first major tour in 2006, 
and the lineup of Heylum, Garza, 

Dan Kenny (bass) and Alex Lopez 
(drums) continue to forge ahead as 
Suicide Silence. 

The new edition will be thoroughly 


introduced this summer as part of the 
largest touring heavy-metal festival 
in the United States, Rockstar Energy 
Drink’s Mayhem Festival. Suicide 
Silence join a roster that includes 
Orange County natives and headliner 
Avenged Sevenfold, plus Korn, and 
Trivium at San Manuel Amphitheater 
in San Bernardino on July 5. 

“Mayhem is one of our favorite 
tours; it was a breaking tour for us in 
2008, and we’re excited to do it again,” 
Heylum says. “The hometown shows 
are always intense, and I run into 
people I went to high school with or 
haven’t seen in a long time.” 

Fans at Mayhem will also get to 
thrash to the band’s salvo of new mate¬ 
rial as well as crowd favorites such as 
“You Only Live Once” and “Wake Up.” 
The title of their highly anticipated 
fourth full-length album, You Can’t 
Stop Me (released via Nuclear Blast 
Records on July 15) was taken from 
a collection of lyrics left behind by 
Lucker and aptly displays the band’s 
dedication and perseverance. Steve 
Evetts, longtime Suicide Silence col¬ 
laborator and producer, was working 
with Lucker on new material just days 
before the vocalist’s death. 

“The vibe and emotion that comes 
with this record has a real message 
behind it, more than any other record,” 
Evetts says. “It’s really empowering 
and resilient and about piecing every¬ 
thing in the band back together after 
hitting rock bottom.” 

The track “Inherit the Crown” 


was written in homage to their late 
vocalist, but it was also meant to give 
Hermida a way to engrave his own 
voice in the band. As with previous 
records, You Can’t Stop Me features 
guest appearances by industry legends 
including Cannibal Corpse’s George 
“Corpsegrinder” Fisher and the Dill- 
inger Escape Plan’s Greg Puciato. 

“Corpsegrinder is probably the most 
brutal death-metal vocalist around,” 
Heylum says. “[And] Greg has an 
unreal voice_The record incor¬ 

porates those things and these two 
bands, since they represent where we 
come from.” 

After a decade together, Heylum 
says, the key to Suicide Silence’s suc¬ 
cess is their willingness to put in the 
work to get noticed, playing what 
seems right and listening to your gut, 
something Lucker always believed in. 
And part of keeping him alive is mak¬ 
ing sure the band never give up on 
those ideals. 

“This new album is showing where 
we’re going and knowing there was 
a period of time in our lives that was 
extremely difficult,” Evetts says. 
“Nothing can hold us down—[the title] 
really speaks for itself.” 


SUICIDE SILENCE 

perform at Rockstar Mayhem Fest at 
San Manuel Amphitheater, 2575 Glen 
Helen Pkwy., San Bernardino; www. 
rockstarmayhemfest.com. July 5, 1 p.m.; 
visit the website for more specific set 
times. $20-$155. All ages. 


True Story 

»JACK GRISHAM 

A Walk in the Park 

T he great park was as beautiful as he'd ever 
seen it, and for the past 20 years, he'd lived 
within view of its majesty. He put on his coat 
and walked across the street. Above his head, a 
canopy of browns and yellows and reds danced in 
the light; the leaves had turned but not yet fallen. 
He walked without purpose toward the lake. 

"May I have your autograph, Mr. Johns?" 

A child stood next to him, her face golden, lit 
by the fall's diffused sunlight. She reminded him 
of an angel—a post-card-perfect vision of what 
eageryouth should resemble. He smiled as he 
took the pen and notebook that she offered. Her 
mother stood as her protective encouragement 
from behind. 

"Yes, my dear," he said as he scribbled his 
name. "And for your mother, what would she like?" 

The woman blushed as she moved toward him. 
"I'm sorry, Mr. Johns; we don't mean to disturb 
you, but I... I mean we, we love your work, and I 
was so excited to see you." 

He approached the woman and held out his 
arms. She stepped within, and he pulled her close. 
She smelled of lavender and coffee and hope. 

"It's good to be seen," he said as he released 
her. She slowly moved away. "And thank you for 
remembering me." 

As he walked away, their pleased voices 
danced like nightingales falling through the leaves. 
He had never felt more at peace, and as he strolled 
through the park, the scene with mother and 
daughter was replayed many times: fathers and 
sons, husbands and wives, lover and lover—so 
many lives he had touched, and he graciously, 
albeit a touch uncomfortably, accepted their 
acknowledgment. It was still a bit strange, though, 
their love and adoration. He wasn't always treated 
so; he used to be met with anger and disdain, a 
direct reflection of what he preached. But as he 
aged, his view of the world had changed, and 
his hate for man grew into acceptance, and his 
acceptance blossomed into love, and his world 
came to love him in return. 

"Are you Lane Johns?" 

Ayoung man approached. He was a dark cloud 
hovering beneath the trees, his winter eyes gray, 
his lips trembling as he spoke. Lane reached 
toward him, and the young man reached back, a 
lightning flash exploding from his hip. Lane fell to 
the ground, sitting on the path like a child in the 
sand. The young man stood over him. Another 
flash lit the air, and Lane's coat lifted and tore in 
the breeze. Twice more, the young man came, and 
then he turned, dropped something in the dirt, and 
walked away. 

Lane struggled for breath. Screams ran like 
angry gusts of wind across the fields. He looked 
up as the world retreated, and there, dropped on 
the path, was a copy of his first book, its title now 
partly obscured with blood: Kill Me. 

Jack Grisham is an author, hypnotherapist, T.S.O.L. 
front man and all-around troublemaker This col¬ 
umn may or may not be factual, with characters 
who may or may not be real. 


□ BLOG ON 11 MUSIC 

HEARD MENTALITY 

For more news & daily updates, visit: 
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Resurrecting Jezebel’s 

Old-school headbangers pay tribute to OC’s lost 

metal club 

BY JOHN TOTTEN 


J ezebel’s nightclub died a sudden 
death in 1993. The building, which 
still stands at 125 N. State College 
Blvd. in Anaheim, is now home to a 
Mexican restaurant. But the club it 
once housed still has a fiercely loyal 
following among the now-aging rocker 
baby boomers who flocked there during 
its heyday. 

From 1986 to the time owner Jeff 
LeBraun closed the club shortly before 
his own untimely death, Jezebel’s 
served as a place where young Orange 
County-based rock and metal bands and 
musicians could hone their craft before 
hitting the scene in Hollywood. “Every¬ 
body played there,” says Sue Mansfield, 
now 54. “We all had a great time.” 

Touring bands such as Metallica, 
Megadeth and Armored Saint also made 
Jezebel’s a stop during the height of 
hair metal’s popularity. The venue 
was usually packed to capacity during 
these shows. 

“What a nightmare!” That’s what 
Tom Boyle, 57, the former manager 
of Jezebel’s, says, referring to the 
night Metallica played there. “KNAC 
announced the show as ‘special guests’ 
but were supposed to stop promot¬ 
ing the show after it sold out.” But the 
LA radio station never got the word. 
Instead, they let it leak that Metallica 
was playing the small OC club. 

“We had 800 people in the parking 
lot, and another 1,000 outside. There 
were 67 arrests that night,” Boyle says. 
“The [Anaheim PD] watch commander 
read the riot act to me and Jeff the next 
day. To have Metallica in a place like 
that was insane.” 

But all good things must end, and 
not long after Jezebel’s closed, the 
popularity of heavy metal gave way 
to grunge rock. The club’s employees 


found other jobs, and its regulars found 
other places to go. 

Today, however, even though 
Jezebel’s is long closed and its former 
denizens are scattered across the coun¬ 
try, many of the die-hards from the 
glory days of OC metal get together 
once a year and party like it’s still 1989. 
In early June, Malone’s in Santa Ana 
hosted the fourth annual Jezebel’s 
Reunion. Mansfield and her husband, 
Ken, made the trip down from Boise, 
Idaho. Ken took time off from his job 
with Apple to perform with his band 
Gypsy Saints. 

“We just wanted to come down and 
see good friends and be with every¬ 
body,” she says. 

Most of the musicians who took 
the stage are now in their 50s. Their 
dreams of becoming rock stars may have 
faded with reality and age, but they 
remain dedicated to their music. Local 
favorites Witch headlined the show. 
They never signed a major-label record¬ 
ing contract during their career, but 
they still have plenty of fans. When they 
played at the last Jezebel’s Reunion, it 
was their first time performing together 
in 25 years. 

“That kind of thing makes it special,” 
Boyle says. Filthy Rocks, Stepchild and 
E.V. Loud were also on this year’s bill. 

Boyle, who maintains a Facebook page 
for the club that boasts 1,800-plus mem¬ 
bers, says the site has allowed everyone 
to reconnect and offered him the oppor¬ 
tunity to promote the reunions. “When 
the new media became available, it cried 
out for it,” he says, though he also stated 
on Facebook that this was the fourth 
and final reunion. Aside from the work, 
he admits, “the nostalgia factor makes it 
hard to do.” 

LETTERS@OCWEEKLY.COM 


I contents I the county I feature I calendar I food I film I culture » music CC 


40 Tjune 27 - july 3, 2014 


OCWEEKLY.COM 
















































//////////////// TWO DAY STREET FEST WWWWWWWW 



THE 2014 
SUNSET STRIP 
MUSIC FESTIVAL 



09/20 f| * t 




i 1 | v> 

** * 4 4 I 09/21 


mum 

SSMF 2014 HONOREE 


//JANE’S ADDICTION 

PERFORMING “NOTHING’S SHOCKING” 

II FAILURE 

II COLD WAR KIDS A 

II ttt (CROSSES) I 

II MINUS THE BEAR 
II KAISER CHIEFS 

II THE BIRDS OF SATAN 
II NIGHTMARE AND THE CAT 
II BEWARE OF DARKNESS 
II SAY SAY 


WSS 


HOW 


■ 


EMPIRE OF THE SUN 

MAYER HAWTHORNE 

I RATION // 
BIG DATA II 
TOVE LO II 
BIG FREEDIA II 

WE CAME AS ROMANS 
NOSTALGHIA 
FENECH-SOLER II 

MORE TO COME... 





SEPTEMBER 20&21 


/////// TICKETS AVAILABLE AT SSMF2014.EVENTBRITE.COM \\\\\\\ 




HORNBURG 



TEQUILA 

HERRADURA 


ktlaH 


Eventbrite 




City of Wos* Hollywood 



visit uuest hollyuuood 


OCWEEKLY.COM 


I contents I the county I feature I calendar I food I film I culture » music CC 


june 27 - july 3, 2014 41 
























music ii 



FOXYGEN; 


'"OBSERVATORY 

3503 s. HARBOR BLVD. SANTA ANA CA 92704 • 


FUTURE 

JUNE 26 


inici JUNE 27 * * 

zxj constellation room 


STRUNG our* a 


★ THEE OH SEES * 

★ KING KHAN* 

& THE SHRINES 
★NICK WATERHOUSE ★ 
* RONNIE SPECTOR * 

JULY 1 


japg 

| CLOUD NOTHINGS 

IULY10 CONSTELLATION ROOM 


7ow.£a 

$UK£ 29 

juim 

JULY 4 


P CULTURE 
THE SKIDS 


ALEKSSYNTEK. 

JULY 10 


JT PEDDLERS 

07/12 

Jffey. 

Ylume 

—. SUNDAY 

JULY 13 

ANDRE 

» NICKATINA . 

^ISUMMERIS 
nn-YIS DYING FETUS 


CRAFT SPELLSj 
JULY 19 

CONSTELLATION ROOM 


VS&ggmi 

best coast v dutn dum girls 
bleached » shannon & the clams 


YOUR HANDS 
AUG 6 


m 

iUG 

CHRISTOPHER OWENS ' 


BAD SUNS 




too* 

Iaugsj 


3 lil !n d 

THE * | ip 

NAKED AUG 
AND OO 
FAMOUS 


CAODirS THE MflXIESl 
. ROCKY I 

w* A wtm| 

BEN 
. KWELLER 

OCT 2 


STIFF LITTLE FINGERS the 

ft** ATMOSPHERE 


FIRST AID 


For full listings of shoy/s visit ObservatoryOC.com 



The Meaning of LIFE 

Tomorrows Bad Seeds tell the story 
behind their brand-new band 

BY JENA ARDELL 


ermosa Beach-based Tomorrows 
Bad Seeds is on hiatus. Original 
members Moi J. Quinn (lead 
vocals), Matthew McEwan (guitar/key¬ 
boards) and Sean Chapman (guitar) have 
a new focus: LIFE. 

Although the undertones of beachy, 
California reggae/punk/ska/surf-rock 
synonymous with TBS are still present 
in LIFE’S debut single, “RUDWN ?,” 
Chapman makes one thing clear: He does 
not want LIFE to be labeled a reggae- 
rock band. LIFE has a “global sound,” 
he explains. We spoke with the guitar¬ 
ist about the band’s fresh start and the 
amount of trust bestowed on TBS’s loyal 
fan base—acquired from nearly 10 years 
of touring—to ride this new wave of LIFE. 

OC WEEKLY: Abandoning nearly 82,000 
fans who follow Tomorrows Bad Seeds’ 
Twitter account to start a new , unknown 
band who now has 250 Twitter followers: 
How did you justify the risk of losing such 
a large social media fan base? 

SEAIM CHAPMAN: We’re very confident 
in this project. The risk is just a part of 
the experience. I think a lot of bands can 
become diluted by worrying about suc¬ 
cess and forgetting about the music. It is 
hard to digest that a band would just start 
a fresh, new thing from scratch. I actually 
hope it inspires musicians to remember 
that you always have to keep growing. 
What distinguishes LIFE from Tomorrows 
Bad Seeds? 

The sound right now is a mature transi¬ 
tion into more of a global sound, rather 
than a specific genre. It’s still evolving 
into the sound of LIFE, and we really got 
to pull from influences that we’ve always 
been into. Just like everybody in music, 
you learn how to [improve], and LIFE is 
a product of that. 


Is it difficult as a band with a reggae 
sound to avoid being pigeonholed into the 
" reggae-rock band from Southern Califor¬ 
nia” category? 

LIFE is not that sound at all. We have 
reggae influence, but we’re not reggae 
rock. [Our genre] is not specific; it’s not 
the base of sound that Tomorrows Bad 
Seeds was. 

What was preventing Tomorrows Bad 
Seeds from transitioning to this sound? 

It wasn’t based off the fact that we didn’t 
think TBS couldn’t evolve into this, but 
we kind of felt like it would be really 
cool to shock people a little bit and have 
a fresh, new—like completely new— 
thing: different name, sound, imagery 
and artistry that would spark interest in 
something different. Once you’ve claimed 
a spot in your world nowadays as a musi¬ 
cian, you need to be multifaceted and you 
have to know how to do a lot of things. 

We wanted to see what it would be like 
if we did something completely new and 
have fun with it and see what the audi¬ 
ence would think. 

What are LIFE’S summer plans? 

We’re going to release the EP, and this 
year is really just based on awareness 
and letting people know this band exists. 
We’re going to do some touring, play 
some shows, do some radio tours along 
the West Coast and Midwest. All that 
hard work pays off, not just in gaining 
fans, but in gaining experience in music 
and gaining the trust of the audience 
that you’re going to put your heart in 
whatever it is you do. And I think that 
we’ve shown our stripes in that way. 
Y’know, you can’t please everybody, but 
I think—generally—this new project will 
hit people in a different way than our 
previous band did. 

LETTERS@OCWEEKLY.COM 
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into the FOURTH! 


Friday, July 4 • 8 p.m. 

Verizon Wireless Amphitheater, Irvine 

Gates open at 6 p.m. for picnicking 

Get ready to shake, rattle and roll! 

"America's favorite big band" resurrects the 
high-energy swing rhythms of the 1940s and '50s, 
including their multi-platinum hits "Go Daddy-O" 
and "Mr. Pinstripe Suit." Plus, patriotic favorites 
and a sizzling fireworks finale! 


Tickets from $25 


Pacific Symphony Ca " (71 c 4) 7 f 5799 

PacificSymphony.org 


CARL ST. CLAIR | MUSIC DIRECTOR 
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7/18 BLUE MEDICINE 
7/19 HASTER 
7/26 MINUS ONE REALITY 
8/29 Divine Rewind Presents: 
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SUBKILLAZ AND MORE 
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THE COACH HOUSE 

www.thecoachhouse.com 


TICKETS and DINNER RESERVATIONS: 949-496-8930 

THE WINERY DOGS 
MARTHA DAVIS & 

THE MOTELS 
JANIVA MAGNESS / 

GUITAR SHORTY 
STRUNZ & FARAH 
BENEFIT FOR BOB 
HAWKINS w / Missiles 
of October/ Members of 
Honk/ Members of Common 
Sense and more 
THE PETTY BREAKERS 
OC BANDSTAND 
VONDA SHEPARD 
JEFFERSON STARSHIP 
ABBA FAB 
SOUL ASYLUM 
BENISE 

HENRY KAPONO 
THE WAILERS 
ALBERT LEE 
BEATLES vs STONES 
The Farewell Tour of 
QUEENSRYCHE 
w/ GEOFF TATE 
A TRIBUTE TO WALTER 

FEATURING THE WALTER 

Trout Band, Danny Bryant 
and Jon Trout 

ARTHUR ADAMS 
EMERSON HART (of 
Tonic / TONY LUCCA 
VERDELL / Rocklin 
LOS RIOS ROCK 
SCHOOL ptI 
THIRD WORLD 
LOS RIOS ROCK 
SCHOOL pt2 
TONY MACALPINE 
DESPERADO 
ALLAN HOLDSWORTH 
PATRIZIO BUANNE 
DICKEY BETTS 
SPACE ODDITY - 
DAVID BRIGHTON'S 
Tribute to David Bowie 
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UPCOMING SHOWS 


8/24 

8/29 

8/30 

9/5 

9/6 


9/10 

9/11 

9/12 

9/13 

9/18 

9/19 


STEEP CANYON 
RANGERS 
STEVE TYRELL 
DICK DALE 
JACK RUSSELL'S 
GREAT WHITE 
ORANGE COUNTY'S 
FUNNIEST 
HOUSEWIVES 
DAN HICKS AND 
THE HOT LICKS 
ROBIN ZANDER BAND 
THE TUBES 
DSB (Journey Tribute) 
AARON CARTER 
LARRY CARLTON 


10/3 ABC 
10/5 CARBON LEAF 
10/10 THE FABULOUS 
THUNDERBIRDS 
10/16 ASIA 
10/26 LEON RUSSELL 
10/31 BOINGO DANCE 
PARTY 

11/8 EDDIE MONEY 
11/9 MARSHALL TUCKER 
BAND 

11/15 TOAD THE WET 
SPROCKET 

12/3 A JOHN WATERS 
CHRISTMAS 
3/27 JOHNNY WINTER 


ticketyeb 866.468. 3399| 33157 Camino Capistrano \ San Juan Capistrano 
Like Us on facebook.com/coachhouseconcerthall \ follow us on Twitter @coach_house 


music 11 










n 

ijf j 



Locals Only 

» GABRIEL SAN ROMAN 

Meet the Flokers 

O n the back patio of Anaheim's Revolu¬ 
tion Studios, the crew of the hip-hop 
podcast Wake the Flok Up eagerly awaits 
the arrival of Medusa. Landing the Gangsta 
Goddess of West Coast rap herself is a 
pretty major get for a show that's just start¬ 
ing to make noise. Guided by Koncept, the 
show's host, Wake the Flok Up is banking 
that long-form interviews with underground 
legends and local rappers will help put 
Orange County on the map for the genre. 

“My goal is to wake the 
flocks to the fact that hip- 
hop has more to offer than 
what they want you to see,” 
Koncept says. 

Koncept (born George Martinez) enthu¬ 
siastically explains the mission of Wake 
the Flok Up as producer Fluent Rhythm 
works to transform the recording booth of 
the show's new home into something ready 
to receive the evening's special guest. "We 
started the podcast out of Fluent Rhythm's 
garage," he says. "There was one con¬ 
denser mic in the middle, and I would inter¬ 
view the artists I knew." 

A typical episode of Wake the Flok Up 
clocks in at an hour and a half, with songs 
from the featured guests, sound effects 
and special segments peppered between 
interview segments. "It did start with 
nobody listening but the people on the 
show, but I think it's something hip-hop 
needs," Koncept says. "Conversation is 
way more entertaining to us now than to 
the younger crowd." The show boasts 
an impressive and growing guest list 
that includes the Masta Ace, Rakaa from 
Dilated Peoples, Sage Francis, Planet Asia 
and DJ Revolution. 

Wake the Flok Up is also keen on shining 


some light on up-and-comers, including 
DrewlD of Speach Impediments, Gremlin 
and Parallel. "The show's bread and but¬ 
ter is to give exposure to the local hip-hop 
scene," Koncept says. 

OC's top femcee, Miss Char, a.k.a. 
Charlotte Williams, another featured local 
rhymer, recently transitioned into a co-host. 
"Since the first time I came here, I never 
missed a Wednesday taping. I requested 
that day off work just to come here," she 
says. "From the minute I walked in the door, 
I was like, 'What the fuck? This is crazy. I 
want to be a part of this.'" 

Others did, too. Rapper Vally Vicious 
signed on as a field reporter, doing on- 
the-spot interviews at local shows. And 
Beirdoh tackles LA-area assignments. 

As its posse continues to grow less 
than a year into its official operations, 
Wake the Flok Up seeks to define rap out¬ 
side narrow understandings. "My goal is 
to wake the flocks to the fact that hip-hop 
has more to offer than what they want you 
to see," Koncept says. "It's more than just 
partying, alcohol, bitches and ho's. It's 
young, smart, educated, ambitious artists 
who have goals, feelings, emotions, fears 
and happiness." 

After casual conversations, the host hits 
his guests with tailored segments to keep 
things interesting. Koncept quizzes rappers 
abouttheirtop five MCs, as well as which 
five whack-ass MCs they can't stand. The 
true test is the "12 Round Knock Out," with 
questions that get more personal and intense 
as it progresses. "We [go] from 'What's your 
favorite part about your craft?' to 'Do you 
believe in God?"' the host explains. 

It's a different approach than what's 
offered on the radio dial these days, 
whether it's the trappings of Power 106's 
club rap or the perpetual nostalgia of KDAY. 
"Corporate radio has become a playlist of 
the shit—not what you requested, but what 
they want you to listen to," Koncept says. 
"Podcasting, to me, was the only way to do 
the show." 

Listen to past episodes ofWake the Flok Up 
at www.waketheflokup.net. 


HEY, ORANGE COUNTY / LONG BEACH MUSICIANS & BANDS! MAILYOUR MUSIC, CONTACT INFO, 
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THURS, JUNE 26 - The Outriders 
FRI, JUNE 27 - 

Special C, The Originalites, P.C.H., Into The Drink 

SAT, JUNE 28 - Pump 5, Rotus, World Saints, LedBeat 

SUN, JUNE 29 - Jason “Bully” Harper Fundraiser feat: 

El Nada, The Screwz, Wastey Face and more 

WED, JULY 2 - Upgrade (drum-n-bass) 

THURS, JULY 3- 

Cadillac Tramps, Cornfed Project, Harlis Sweetwater Band 


1700 Placentia Ave., Costa Mesa, CA 92627 I 949-270-6262 I www.tikibarOC.com 



FREE STUFF 


Our Free Stuff page can 
help you complete your 
summer bucket list with 
daily chances to win 
awesome prize packages, 
free tickets & more! 




★ ENTER TO WIN ★ 

A SPOT ON THE COORS LIGHT PARTY DECK 
FOR YOU AND A FRIEND ON JULY 3RD! 
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COMING SOON 


6/26 GROOVE INTERNATIONAL 
6/27 SUPERBOWL OF MOTORSKA 
6/29 MCCLAIN INC. CHINA 
ANNE MCCLAIN 
6/30 GIGBOSS PRESENTS 
7/2 CLUB LUCKY 
7/3 DETOUR LIVE 
7/5 BREAKTHRU ENTERTAINMENT 
PRESENTS 

7/11 THEAQUABATS, 

THE INTERRUPTERS 



7/12 QUIET RIOT, BULLET BOYS, 
GILBY CLARKE (OF GUNS N’ 
ROSES) 

7/17 MAR ISE LA, ANGEL LOPEZ 
7/18 ANDYGRAMMER 
7/19 ARRIVAL FROM SWEDEN - 
THEMUSICOFABBA 
7/28 KIRK FRANKLIN PRESENTS 
TYE TRIBBETT 

7/29 BREAKTHRU ENTERTAINMENT 

cffl t~::B 



1530 S. DISNEYLAND DR. IN THE DOWNTOWN DISNEY® DISTRICT 

FOR INFO &TIX 714.778.BLUE HOUSEOFBLUES.COM/ANAHEIM 

Shows are all ages and standing room only unless otherwise noted. Show dates and times are subject to change. 
Tickets subject to all applicable facility fees and service charges. Applicable fees and charges apply to all ticket sales. 
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concert^guide 


THIS WEEK 

FRIDAY, JUNE 27 

ATOMIC ROAD KINGS: 9 p.m., Free. Don the 
Beachcomber, 16278 Pacific Coast Highway, 
Huntington Beach, 562-592-1321, 
www.donthebeachcomber.com. 

THE BLANKTAPES: Dead Feather Moon, 10 p.m., 
$8/$10. OC Tavern, 2369 S. El Camino Real, San 
Clemente, 949-542-8877, www.octavern.com. 

CULPRIT: The Vim Dicta, Owenstone, 8 p.m., 

Free. The Slidebar Rock-N-Roll Kitchen, 122 E. 
Commonwealth Ave., Fullerton, 714-871-7469, 
www.slidebarfullerton.com. 

FROM DARKNESS AROSE IMMORTALITY TOUR: 
Sangre, Eden's Onslaught, Valkyrium, Lazarus 
Casket, Her Name Was Disaster, Extinction, Ninja 
Gandi, Suicide Joy Ride, Cataclysmic Spawn, 
Exterminate, 8 p.m., $8/$10. Jasper's Bar and Grill, 
3572 S. Bristol St., Santa Ana, 714-751-4604. 

MALADJUSTED- LIVE TRIBUTE TO THE SMITHS 

6 MORISSEY: 9 p.m., Free. The Slidebar Rock-N- 
Roll Kitchen, 122 E. Commonwealth Ave., Fullerton, 
714-871-7469, www.slidebarfullerton.com. 

MARTHA DAVIS &THE MOTELS: The Reflexx, 

JD Peterson, 7 p.m., $20. The Coach House, 33157 
Camino Capistrano Ste. C, San Juan Capistrano, 
949-496-8930, www.thecoachhouse.com. 

POSSESSED BY PAUL JAMES: Sean & Zander, 
Blind John Pope, 9 p.m., $10. Alex's Bar, 2913 E. 
Anaheim St., Long Beach, 562-434-8292, www. 
alexsbar.com. 

SIREN: The Paralyzers, Radio-Active, The Lozers, 
Castaways, To Her For Them, 7 p.m., $10. Chain 
Reaction, 1652 W. Lincoln Ave., Anaheim, 714-635- 
6067, www.allages.com. 

SUPERBOWL OF MOTORSKA: Skadonna, 

Skapeche Mode, The Moan, Hooray For Our Side, 

9 p.m., $10. House of Blues Anaheim, 1530 S. 
Disneyland Drive, Anaheim, 714-778-2583, 
www.hob.com/anaheim. 

TOUCHE AMORE: Tigers Jaw, Dads, 7 p.m., $15/$17. 
The Glass House, 200 W. Second St., Pomona, 909- 
865-3802, www.theglasshouse.us. 

SATURDAY, JUNE 28 

12 GAUGE EMBRACE: Madlife, Kilset, 8 p.m., 

Free. The Slidebar Rock-N-Roll Kitchen, 122 E. 
Commonwealth Ave., Fullerton, 714-871-7469, www. 
slidebarfullerton.com. 

AMANDA CASTRO BAND: 7 p.m., Free. Ralph 
Brennan's Jazz Kitchen, 1590 S. Disneyland Drive, 
Anaheim, 714-776-5200, www.rbjazzkitchen.com. 

BIG SEAN: 9 p.m., $30. Ten Nightclub, 4647 Macarthur 
Blvd., Newport Beach, 949-660-1010, 
www.club.tenoc.com. 

BORN FREE OFFICIAL AFTER PARTY: Hirax, 8 
p.m., $5. The Observatory, 3503 S. Harbor Blvd., 
Santa Ana, 714-957-0600, www.observatoryoc.com. 

DJ CARISMA: 10 p.m., $15/$20. The Yost Theater, 307 
N. Spurgeon St., Santa Ana, 888-862-9573, 
www.yosttheater.com. 

DRU HILL: 8 p.m., $25-$100. Gaslamp Restaurant & 
Bar, 6251 E. Pacific Coast Highway, Long Beach, 
562-596-4718, www.thegaslamprestaurant.com. 

NINJAPALOOZA LUWOW: Kon Tiki, Lonesome Batz, 
The Orange Pickers, The Bassics, Max Donahue, 
Anderson Hall, Under Rage, 3 Way Ricochet, 

DJ Father Knature., 8 p.m., $12. House of Blues 
Anaheim, 1530 S. Disneyland Drive, Anaheim, 714- 
778-2583, www.hob.com/anaheim. 

JANIVA MAGNESS: Guitar Shorty, Kingtime, Detour 
91,8 p.m., $15. The Coach House, 33157 Camino 
Capistrano Ste. C, San Juan Capistrano, 949-496- 
8930, www.thecoachhouse.com. 

ROSE: Josie Johnston, Aterlux, Arma Puros, Alex 
Marzona, Jazzmine Farol, Joon Hee and The Lees, 

7 p.m., $10. Chain Reaction, 1652 W. Lincoln Ave., 
Anaheim, 714-635-6067, www.allages.com. 

SIR MADAM: The Pharmacy Keys, 8 p.m., Free. 
Gallagher's Pub & Grill, 300 Pacific Coast Highway 
Ste. 113, Huntington Beach, 714-536-2422, 
www.gallagherspub.com. 

SOMEKINDAWONDERFUL: 8 p.m., $5. Constellation 
Room at the Observatory, 3503 S. Harbor Blvd., 
Santa Ana, 714-957-0600, 
www.constellationroom.com. 

THE STITCHES: The Spooky, The Bedlam Knives, The 
Fag Hags, Ravagers, 8 p.m., $10. Doll Hut, 107 S. 
Adams St., Anaheim, 714-533-1286, 
www.facebook.com/worldfamousdh. 

TOUCHE AMORE: Tigers Jaw, Dads, 7 p.m., $15/$17. 
The Glass House, 200 W. Second St., Pomona, 909- 
865-3802, www.theglasshouse.us. 

SUNDAY, JUNE 29 

A BENEFIT FOR PINE RIDGE INDIAN 


RESERVATION: Death March, Rats In The Wall, 
Homesick Abortions, 12 p.m., $5. Alex's Bar, 2913 E. 
Anaheim St., Long Beach, 562-434-8292, 
www.alexsbar.com. 

A GRACEFUL DEATH: Execution, TEH, Shells of 
Man, Oversoul, Order Through Blood, Toxin, 7 p.m., 
$10. Chain Reaction, 1652 W. Lincoln Ave., Anaheim, 
714-635-6067, www.allages.com. 

ARISE ROOTS: lyaz Terra, 4 p.m., Free. The Slidebar 
Rock-N-Roll Kitchen, 122 E. Commonwealth Ave., 
Fullerton, 714-871-7469, www.slidebarfullerton.com. 

JOE JEWELL: Dave Siebels, Matt Johnson, 7 
p.m., Free. Steamers Cafe & Jazz Club, 138 W. 
Commonwealth Ave., Fullerton, 714-871-8800, 


www.steamerscafe.com. 

LIL DEBBIE: Ground Up, 8 p.m., $12. Constellation 
Room at the Observatory, 3503 S. Harbor Blvd., 
Santa Ana, 714-957-0600, 
www.constellationroom.com. 

MIST DAY CLUB: DJ MatZo, DJ Steven Wright, 

DJ Treo, DJ BRKLYN, DJ ANDR3X, 9 p.m., $20-$40. 
Hyatt Regency Irvine, 17900 Jamboree Road, Irvine, 
949-975-1234, www.thayerinteractive.com/clickthru/ 
clickthrough.rry/105865. 

QUI: Secret Fun Club, 8 p.m., $5. Alex's Bar, 2913 E. 
Anaheim St., Long Beach, 562-434-8292, www. 
alexsbar.com. 

THE STREETWALKIN' CHEETAHS: 8 p.m., 


Free. The Slidebar Rock-N-Roll Kitchen, 122 E. 
Commonwealth Ave., Fullerton, 714-871-7469, 
www.slidebarfullerton.com. 

TOVE LO: 8 p.m., $16. The Observatory, 3503 S. Harbor 
Blvd., Santa Ana, 714-957-0600, 
www.observatoryoc.com. 

MONDAY, JUNE 30 

ANESHA ROSE: 8 p.m. Marine Room Tavern, 214 
Ocean Ave., Laguna Beach, 949-494-3027. 

HANK GREEN: Driftless Pony Club, Harry and The 
Potters, 7 p.m., $20. The Glass House, 200 W. 

Second St., Pomona, 909-865-3802, 
www.theglasshouse.us. 


MONDAY SUMMER KICKBACK: DJ Vic, 7 
p.m., Free. Avec Nightclub, 18582 Beach Blvd., 
Huntington Beach, 714-963-1089, 
www.avecnightclub.com. 

MR. MOONSHINE: King Washington, The Red River, 
9 p.m., $5. Harvelle's Long Beach, 201 E. Broadway, 
Long Beach, 562-239-3700, 
longbeach.harvelles.com/. 

PHINEHAS: Spades and Blades, 8 p.m., Free. 

The Slidebar Rock-N-Roll Kitchen, 122 E. 
Commonwealth Ave., Fullerton, 714-871-7469, 
www.slidebarfullerton.com. 

RAISE THE SPECTRUM: A NIGHT FOR AUTISM 
AWARENESS: Mest, Rebel Revive, Hideouts, 


Snake Oil, 8 p.m., $15. The Observatory, 3503 S. 
Harbor Blvd., Santa Ana, 714-957-0600, 
www.observatoryoc.com. 

SOUTHERN CULTURE ON THE SKIDS: 8 p.m., $15. 
The Observatory, 3503 S. Harbor Blvd., Santa Ana, 
714-957-0600, www.observatoryoc.com. 

TUESDAY, JULY 1 

THE BURGER REVUE: King Khan & The Shrines, 
Ronnie Spector, Mystic Braves, Summer Twins, 
Thee Oh Sees, 7 p.m., $20. The Observatory, 3503 S. 
Harbor Blvd., Santa Ana, 714-957-0600, 
www.observatoryoc.com. 

COMING OF SAGE: 7 p.m., Free. The White House, 
340 S. Coast Highway, Laguna Beach, white- 
houserestaurant.com/. 

RUSTY MAPLES: Walla, 8 p.m., Free. The Slidebar 
Rock-N-Roll Kitchen, 122 E. Commonwealth Ave., 
Fullerton, 714-871-7469, www.slidebarfullerton.com. 

WEDNESDAY, JULY 2 

ASHER ROTH: 8 p.m., $20. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 714- 
957-0600, www.constellationroom.com. 

GUITAR GODS: Yngwie Malmsteen, Uli Jon 
Roth, Gary Hoey, Bumblefoot, 8 p.m., $25. The 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 714- 
957-0600, www.observatoryoc.com. 

HIT ME, HAROLD: Anarauc, Shipwrecks, Behind Our 
Lives, 7 p.m., $12. Chain Reaction, 1652 W. Lincoln 
Ave., Anaheim, 714-635-6067, www.allages.com. 

RHYTHMIC WEDNESDAYS: The Originalites, DJ 
Peter G, 9 p.m., Free. Hurricanes Bar & Grill, 200 
Main St., Huntington Beach, 714-374-0500, www. 
hurricanesbargrill.com. 

UNDER COVERS OF DARKNESS: The 87's, 
Polyester & Master Droog, 9 p.m., Free. Proof Bar, 
215 N. Broadway, Santa Ana, 714-953-2660, 
www.proofbar.com. 

THURSDAY, JULY 3 

ALOHA RADIO: 9 p.m., Free. The Slidebar Rock- 
N-Roll Kitchen, 122 E. Commonwealth Ave., 
Fullerton, 714-871-7469, 
www.slidebarfullerton.com. 

BENEFIT FOR BOB HAWKINS: Missiles of 

October, Members of Honk, Members of Common 
Sense, Jason Feddy Band, Shana Morrison Band, 
Mark Turnball and Karin Benson, 8 p.m., $25. The 
Coach House, 33157 Camino Capistrano Ste. C, 

San Juan Capistrano, 949-496-8930, 
www.thecoachhouse.com. 

CADILLAC TRAMPS: Harlis Sweetwater, The 
Cornfed Project, 9 p.m., $15. Tiki Bar, 1700 
Placentia Ave., Costa Mesa, 949-270-6262, 
www.tikibaroc.com. 

DJ DIMITRI FROM PARIS: DJ Daniel Minaya, DJ 
Thomas PM, DJ Josh Billings, DJ Nonfiction, DJ 
Wobs, 9 p.m., Free w/ RSVP Mesa, 725 Baker St., 
Costa Mesa, 714-557-6700, 
www.mesacostamesa.com. 

DJ SLANDER: 10 p.m., $15/$25. The Yost Theater, 
307 N. Spurgeon St., Santa Ana, 888-862-9573, 
www.yosttheater.com. 

DW3: 8 p.m., $15. Spaghettis Rotisserie & Grill, 3005 
Old Ranch Parkway, Seal Beach, 562-596-2199, 
www.spaghettini.com. 

ECHO LOVE CHAMBER: 9:30 p.m., Free. Silky 
Sullivan's Restaurant & Irish Pub, 10201 Slater 
Ave., Fountain Valley, 714-963-2718, 
www.silkysullivans.com. 

EINSTEIN BROWN CARIBBEAN THURSDAYS: 6 

p.m., Free. Mozambique, 1740 S. S. Coast Highway, 
Laguna Beach, 949-715-7777, 
www.mozambiqueoc.com. 

FLASHBACK HEART ATTACK: 9:30 p.m., $5. The 
Harp Inn, 130 E. 17th St., Costa Mesa, 949-646-8855, 
www.harpinn.com. 

GOLLY GEE WHIZ RESIDENCY NIGHT 1: Sierra 
Sky, Jams Bruno, 8 p.m., $5. Doll Hut, 107 S. Adams 
St., Anaheim, 714-533-1286, 
www.facebook.com/worldfamousdh. 

THE JOSHUA TREE: Mia Koo, 6 p.m., Free. Craig 
Regional Park, 3300 State College Blvd., Fullerton. 

THE JULIAN VELASCO QUINTET: 7 p.m., Free. 
Steamers Cafe & Jazz Club, 138 W. Commonwealth 
Ave., Fullerton, 714-871-8800, 
www.steamerscafe.com. 

KEN O'MALLEY: 5 p.m., Free. Auld Dubliner, 71 S. 

Pine Ave., Long Beach, 562-437-8300, 
www.aulddubliner.com. 

THETOLEDO SHOW: 9:30 p.m.,$10/$25. Harvelle's 
Long Beach, 201 E. Broadway, Long Beach, 562-239- 
3700, longbeach.harvelles.com/. 

THE VANDALS: 7 p.m., $17.76. The Glass House, 200 
W. Second St., Pomona, 909-865-3802, 
www.theglasshouse.us. 
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VISIT BLUEMAN.COM/SoCAL 

AND SAVE 30% ON Tl 
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MEET UP WITH THE BLUE MEN IN THE LOBBY AFTER THE SHOW! 
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log onto saharatheater.xxx 

for roll calls updates & weekly promotions 

1210 S. State College Blvd Suite C. 
Anaheim, Ca 92806 

(714) 772-2242 

/SAHARATHEATER «SAHARA_THEATER 



GE NTLEMEN ’S CLI^B] 


FREE 

ADMISSION 


ALL DAY, ALL NIG 

BRING AD FOR ADMISSION 


VIP ROOMS & NEW LOUNGES 

— UNDER NEW MANAGEMENT — 

f Hiring *Dancers! 

52 REFILLS ★ NO DRINK HASSLE 
NO STAGE FEE 


3025 LA MESA, ANAHEIM 
714.630.5069 ★ TABOOGC.COM 
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Anaheim sports team 
(Including LA KISS) 

Daily Happy Hour: $7 Pitchers (Noon-7pm) 

California Girls Gentlemen's Clubs 
* proud sponsor of: 

— r I A 

15 S. Brookhurst St. Anaheim, CA 92804 - \r —r r—-j 

714-635-8040 caliairlz714.com W w /\h V i-J L. 


815 S. Brookhurst St. Anaheim, CA 92804 
714-635-8040 caligirlz714.com 

21+w/ID 

@caligirls714 f caligirlsanaheim 


ORANGE COUNTY’S #1 FULL NUDE CLUB! 



• r,ir\sGe^' ern 
**£%+*** 


1109 N. Harbor Blvd. 

Santa Ana, CA 92703 
714-554-0491 

Open 7 days a week 11am-2am 
caligirls714.com m @caligirlz714 T CaliGirlsSA 


Free entry on game day 

with a same day ticket stub for any 
Anaheim sports team (Including LA KISS) 

We don't compete we beat 

Bring in any club pass for FREE Entry 
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SPANK the 

MONKEY 


$5 OFF 

EVERY $20 SPENT! 

‘‘PROMOTION ENDS 7/10/14 
NOT VALID WITH ANY OTHER DISCOUNT 
OR PROMOTION 

FREE MLS TEE 

WITH A $50 PURCHASE... 

WHILE SUPPLIES LAST 

ADULT TOYS. LINGERIE. 

NEW RELEASE DVDS. SUPPLEMENTS. 
SMOKING PRODUCTS 


Open 24/7 | 213 N. Harbor Blvd. Santa Ana, CA 92703 | 714-554-4495 
www.spankysonline.com 
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UNDER NEW MANAGEMENT 


HALF OFF ' 
ENTRY 
AFTER 7PM > 

WITH COUPON 1 


GENTLEMEN’S CLUB 


FREE ENTRY 
BEFORE 7PM 
WITH COUPON 


TOPLESS DANCERS * FULL BAR * SUSHI BAR 


FULLY NUDE 18+ 

FREE ADMISSION 

DAY & NIGHT 

(W/AD) 

3 DANCES FOR $20 EVERY HOUR 
$10 LAP DANCES EVERYDAY 
VIP ROOMS STARTING AT $25 


HIRING DANCERS, DJ, 
WAITRESS 

8351 KATELLA AVE. STANTON, CA 

714-816-0007 

WWW.007SHOWGIRLS.COM 
OPEN 11AM-2AM 7 DAYS 


HAPPY HOUR 12PM-7PM 

MAGIC MONDAY: 

$2 DRINKS 

TEQUILA TUESDAY: 

$2 - $3 - $4 DRINK SPECIALS* 

WHISKEY WEDNESDAY: 

$3 WHISKEYS* WELLS & BEERS* 

THIRSTY THURSDAY: 

$3 FIREBALL V* OFF BOTTLE SERVICE* 

VIP FRIDAY & SATURDAY: 

$200 PATRON $200 GOOSE $200 JACK* 

SUNDAY FUNDAY: 

$3 DOMESTIC $4 IMPORTS $4 WELLS 

•NOT ALL DRINKS ARE INCLUDED IN SPECIALS 

1421 N. STATE COLLEGE BLVD. 
ANAHEIM CA 92806 

714-808-8500 

WWW.VENETIANGC.COM 


FULLY NUDE 18+ 

$10 DANCES 

ALL DAY & NIGHT 


HIRING DANCERS 

618 E. BALL RD. ANAHEIM, CA 

714-535-0811 

WWW.OCFLAMINGOGIRLS.COM 
OPEN 11AM-2AM 7 DAYS 
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Dive, Dive, My Darling 

» GUSTAVO ARELLANO 


Remembrance of the 
City Past 

Jaspers is a slice of Santa Ana’s 
past, present and future 


S anta Ana (or SanTana, as we like to 
call it in these pages to annoy people 
who prefer nostalgia to having a 
life) will forever remain the most polarizing 
city in Orange County Most of the county 
still thinks of it as a reeking cesspool of 
Mexicans, proof that OC is no longer the 
bucolic wonderland of yore. Hipsters see it 
as a no-man’s land worthy of gentrification; 
yaktivists aim to keep it in a sort of strange 
stasis, wanting not business development 
but community centers and more resources 


YE OLDE CANTINA 

Jaspers AR6mu 
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o 
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for young people given the city remains one 
of the poorest, fattest, most crowded big 
cities in America. 

The truth, of course, is more complicated. 
I’ve loved the city ever since the Weekly 
world headquarters moved into town a 
decade ago (unfortunately, we’re now in 
boring old Costa Mexico) for all the reasons 
above, because SanTana is tough, rundown, 
luxurious, electric and endlessly provid¬ 
ing great copy. But as a native Anaheimer, 

I always love to discover remnants of the 
city’s past, when working-class whites still 
roamed and lived an uneasy existence with 
Chicanos, while Mexican immigrants kept 
coming and coming. It’s that SanTana where 
my father first lived in the U.S., in the 1970s 
in an apartment complex off Standard and 
McFadden avenues. And it’s that SanTana 
that’s still alive at Jaspers Bar. 

I never even knew about the place until 
recently, though I’ve long patronized the 
various businesses in the massive shopping 
complex (the one across the street from 
South Coast Plaza) that houses it. When 
a group of us arrived, there were no more 
than seven people inside Jaspers, all hud¬ 
dled around the bar, all watching a replay 
of the final game of the most recent Stanley 
Cup finals. And that flat-screen airing the 
game was the youngest thing in the bar by 
30 years. 

The decor hinted at a previous life as 
a Western saloon, with wood paneling 
and ceiling, stained-glass chandeliers, and 
cowboy art hanging on the walls seemingly 
ordered after watching a Time Life info¬ 
mercial. A digital jukebox blasted music of 
someone’s longed-for youth, from “Prom¬ 
ises” by Guns N’ Roses to “September” by 
Earth, Wind & Fire (I threw in “Maggie 
May” and “Okie From Muskogee” just for 
the hell of it). A large stage and dance floor 
stood empty. 

We sat in one of the Naugahyde booths 
and imagined. Two Japanese women waited 
on us, slingingtumblers filled to the brim 
with Tullamore or watered-down margari- 
tas. “Jeez, we should call Bar Rescue,” said 
Revel, himself a former bartender at the 


legendary La Cita 
in Los Angeles. So 
he and the others 
began proclaim¬ 
ing what Jaspers 
needed as we 
scarfed down 
chili cheese fries 
that used Ham¬ 
burger Helper 
meat and Buffalo 
wings that came 
sans sauce. 

“It’s a well- 
kept place,” my 
chica noted. She 
was looking at 
the ancient lamps 
that hung above 
us, so dim that two Budweiser neon signs 
provided far better lighting. “Someone is 
dusting and taking care of everything.” 

“They should move that TV from the 
table and hang it on the ceiling,” Carolina 
pointed out. 

‘Won’t happen,” Revel replied. The two 
are set to marry in November (yay!) and are 
leaving in August to teach at the University 
ofWisconsin-Madison (boo!). “That would 
cost money—and bar owners hate to spend 
money.” 

“Then how do they keep open?” I won¬ 
dered. The atmosphere was dead, dead, 
dead—as dead as I’ve ever seen a bar in 
Orange County. But Ben handed me its 
salvation in the form of a flyer advertising a 
metal show. 

“The youth hold a lot of punk shows 
here,” Ben revealed. “This place gets packed 
later at night—all kids from Valley [High].” 

Sure enough, a stream of hip-hop heads 
strolled in around 10 o’clock: the future 
coming in to colonize the past and drive out 
the present—what a metaphor! We could’ve 
stayed, but that wasn’t our SanTana—but we 
still loved it. 

GARELLANO@OCWEEKLY.COM 

JASPERS BAR 

3672 S. Bristol St., Santa Ana, (714) 751-4604. 


BEST QUOTE: 

"I got one more song 
left." Slurring man 
to me after taking 
advantage of what 
I thought was an 
unlimited jukebox. 

His last song? 

"Mean Mr. Mustard" 
by the Beatles. Life 
imitating art? 
FAVORITE 
FLAIR: The 
perpetually broken 
toilet in the men's 
room—heads up! 



1 7955 SKY PARK CIRCLE. SUITE A • IRVINE. 92614 

949-660-4990 • CALL FOR DIRECTIONS TO STORE! 


20% OFF 

ANY PURCHASE 
OVER $25 


SEXY LINGERIE 
(S-XXXXL) 


Not valid on sale items, previously purchased items or 
with any other discount or promotion. Not valid on 
Lelo or We-Vibe products. Only one coupon may be 
redeemed per person. 

Present this ad 

for discount exp. 7/10/14 


LOTIONS & 
EDIBLES 


SEXY SHOES 


ADULT TOYS 
& NOVELTIES 


STORE HOURS 


Mon - Thurs 10am - 6pm 
Fri & Sat 10am - 7pm 

Open Sundays by appointment only 


BACHELORETTE 
PARTY SUPPLIES 
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LBC 420 EVALUATIONS 


SastfisHD (sfclllfem^ 

m jMTSJJ iij/ viam 

|i/iiii ji iijj 




- HALL iti UD'SJ & JI3 A MUM 'timii 

- imz mmi a 

- ii Jl>U ^JxKJ JJim?/ 


720 ALAMITOS AVE., UNIT A, LONG BEACH 90813 
(562) 599-8420 
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BRIAN GAMBLE, M.B. 



NO WAITING, FAST PROCESSING 

W’MMMES 

12570 Brookhurst St. #1, Garden Grove CA. 92840 

Veteran C Senior Citizen discounts available 

I MEDICAL MARIJUANA EVALUATIONS 

WALK INS WELCOMED 


OPEN 7 DAYS A WEEK 

10:30am-6:30pm 

**BRING THREE AND THE FOURTH PERSON FREE!!! *TERMS AND CONDITIONS APPLY. EXPIRES 7/3/14 



Madical 

Marijuana 

Evaluations 




24/7 

Recommendations 
Starting at 

All Patients 

online & phone 
verification 

440 Fair Drive, Suite S. 227 
Costa Mesa, CA 92626 

Yo hablo Espanol! 

Open 7 Days a Week 
Walk-Ins Welcome! 
Monday-Sunday 
9am to 6pm 



SANTA ANA LAKE FOREST ANAHEIM 

1651 East Edinger Ave 23331 EIToro Blvd. 2601 W Ball Road 

Suite # 102 Suite #205 Suite 208 




















































COMPASSIONATE DISCOUNTS 

for Cancer Et Terminally III Patients 
Discounts to all VETS £t Seniors • FREE MEDS to VETS with PTSD 

1 


WE CARRY HIGH CBD 8 SIMPSON OIL 


SIMPSON OIL FREE TO CANCER PATIENTS 


Griffin Lane #6, Huntington Beach, 92647 • 714-841-2222 
MON - FRI 10am - 7pm • SAT 10am - 6pm 



t i 
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OC’s Best Evaluation Center 

** ^ F. 

RENEWALS NEW PATIENTS ^ 

• Professional & Compassionate Practice • Dr. and nurse on premise at all times 

• Rill physician evaluation given • 34 hour online and phone verification pi 

• Great location near 17th & 5 FWY • Walk ins accepted 


Releafel£7th 


HOURS: M & TH 12-530pm • l W, F 12-6pm • Sot 12-4pm 
*Please arrive 15 minutes prior to closing in order to be seen by MD. v'** 

1615 N. FRENCH ST. STE 103, SANTA ANA 

SUITE 103 LOCATED IN THE BACK 



714-783-7750 


|MEDlCi\lc 

PROVIDING^ 


^Ttordahl^ 


EVALUATION CENTER IN 0C, LONG BEACH, WHITTIER, & RIVERSIDE 

>* DON’T DRIVE TO LA FOR LOW PRICES! 


SPRING 

SPECIAL!!! 



FOR YOUR BENEFITS AND LEGAL PROTECTION 
OUR CLINIC IS OFFERING ADDITIONAL SERVICES: 


IpSTiIE NT SPECIALS'! 

• DOCTO R’S RECOMM ENDATION WITHJNCREASED QUi 
PLA NTS FOR GROWIN G AND FOLLOWjJPjflSITS AS NEQESSARY-1 

• PHOTO I DjWITH POCKET SIZE RECOMMENDATION. 

• 24 HOUR VERIFICATION BY WEB & 

•100% PRIVATE/CONFIDENTIAL 
•NO SELF INCRIMINATION 

• WE MATCH ANY PRIC|WITH PROOF 

• DISCOUNTS: DISABLED>ILITARY, 



SaUMMlIMEB 

(714) 880-4488 

.AffordableEvaluations.com 


LONG BEACH OFFICE 


(WOMAN’S HEALTH BUILDING)! 


ANAHEIM: LONG BEACH: RIVERSIDE: WHITTIER: 

mmmm i: -wm mmmm 





CO 







NEW FIIENTS/RENEWALS 

S V (EXPIRES 7/31/14) ^ 


eUtmjC^QCD CIflBG\2ffii) CTOEfli 



^•mepahewS 


c E r V **y SUNDAY 

$J$rJTH S 

* $851 Sly 






SPECIALS & OFFERS CANNOT BE COMBINED. 

OPEN 11AM-8PM DAILY 

1921 Carnegie Ave #3H, Santa Ana I 949-752-6272 



MEDICINE SERVICES // COLLECTIVES 




























































| HIGH QUALITY 


ALTERNATIVE WELLNESS 
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1638 E. 17TH STREET 

STE C, (DOWNSTAIRS) 

SANTA ANA | 714.477.8739 

/ N 


FIRST TIME MEMBER 

S GRAM 1/STH 


COUPONS GOOD FOR A LIMITED TIME ONLY. SOME RESTRICTIONS APPLY 

HAPPY HOUR 

4PM-8PM M-F 





DONATION 

ON DANK TANK 
PREMIUM 
CANNABIS SAP 

LIMIT 2 

WITH COUPON 


DONATION 
ON WAX 

LIMIT 2 

WITH COUPON 


LAB TESTED WINTERIZED 002 SAP 
CONCENTRATES, BHANG BARS, 
CLONES, BUDDHAS BEST 


€> 

. penvAPE 





CJ> 


CO 


MON-SAT lOAM-IOPM SUN NOON-SPM 

2 MIN UTEiJ CLD5E TD THE 55 FREEWAY, □ FF EAST 1 7TH ST. 



@T E R RA MED 



FREE GIFT 

WITH ANY HONEST 
WEEDMAP REVIEW 



2911 South Bristol MON-SUN 9am-12am 

Santa Ana, Ca 92704-6205 213.465.6040 


6 Gram l/8th 
First Time Patient 
+ FREE GIFT 



New Happy Hour: 

4 Gram l/8th & Reduced ACTABLISS 
Quarter Prices Everyday. 



FREE DAB 

With Every Donation 
2 Grams For $30. 




The First 30 Patients 
Everyday Get A Free Joint. 


2 Grams For $25 On All Mid-Shelf. 




£ 13145 brookhurst st #b 
f Garden Grove CAlB| 
ft 714-3405790 


\iS \IS \IS \iS \iS \IS \U \IS 
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^Orange Gtouilty^- .GardfifiGrbve^ 
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Double FTP Deals m 

3/8ths FTP+Added bonus FREE Ultimate FTP BAG 

4/8ths + 8 Freebies $65 

3/8ths flowers, 1/Bth shake, .5g keif, prerol, 

.5g hash, 2 edibles and more! 

^ 

* 2 FREEBIE V 

j Refer a friend or V\Aite Review No required. 

Refer/Review 


* 

s c 


ftftftftftftftBBftftBftftBW 

£ Coupon Match il % 
We will Match or c 
^ Beat Any Coupon * 

*■ # # *■ 










































Your Donation 


Double Stamps 

On Patient 
Appreciation Card 


10% OFF 

Any Donation 
over $50 


FREE 

Joint Friday 


Choose Your 
Special! 


EB&7EIS 


1-ivah, am-ivKi 

S GRAMp/8TH 


f R $5 OFF'1/8TH 


(*LIMIT 2 PER P^nENMPER DAY) 


W. Pendleton 


5LETON AVE STE. A, SANTA ANA 
714-708-2686 | 8AM-10PM DAILY 



RECEIVE 
$10 TOP SHELF 
GRAMS 


(LIMIT 5) 


PLUS 10% OFF 
THE REST OF 
YOUR ORDER! 


Picture Menu U 
www.TheVarietyMMD.com/Menu 

Menu password: tv2009 


The Variety Co-op 


LEGALLY ESTABLISHED SINCE 2009 

HIGH-END BOUTIQUE QUALITY MEDICINE 


ALL NEW PATIENTS 


Open Daily 1 1AM - 7PMij (714) 893-1220 
15052 Adams St. Ste A, Westminster 
Near Huntington Beach, Fountain Valley & Garden Grove 




TOP SHELF 


SUPPLY 


7^ 







+STRAINS NEW$35M m 
GREAT FTP SPECIAL + goodie bag 

ALL WAX 

2 GRAMS FOR $50 

l pen 




NEW HAPPY HOUR 

4 :20pm-6:Z0pm 

FREE JOINT OR FREE DAB HIT 

WITH MIN $10 DONATION _ 

fPlf CONCENTRATES • EDIBLES • VAPE PENS* GLASS & SMOKING ACCESSORIES 

HD (LQDSdJS OPEN 7 DAYS A WEEK • Mon-Sat 10am-9pm, Sun 10am-8pm • (714) 760-4835 

CHECK OUT OUR NEW LARGER LOCATION! 934 E. 1st St., Santa Ana 92701 (Behind the Car Quest Auto Parts) 




I E.3rd St. \ 

\ 


j 

j E.2nd St. \ 

5 



E.1st St. \ 

Yj 

15 

CO 

s 

<3 


1 1 

l 



^^^SELECT EDIBLES AND GLAS^^B 

^AND OTHER AMAZING DEALS^ 
YOU’LL HAVE TO SEE TO BELIEVE! 

1651 East Edinger, Suite 104 MON. - SUN. 
Santa Ana, CA, 92705^^ 9am - 12am 

O ©SantaAnaPA 714- - 705 - 0806 


[jSWEEKIY TO ADVERTISE CALL 714.550.5900 OCWEEKLY.COM/MMJ 














































OCWEEKLY.COM/MMJ TO ADVERTISE CALL 714.550.5900 Q9WEEKIY 



HAPPY HOUR 
IS BACK!!! 


4G 1/8TH 


EVERY MON-TUES-THURS-FRI 4:20PM - 6:20PM 




ALL DAY OH THE 


5 GRAM UPGRADE 1 

AVAILABLE TO ALL PATIENTS 1 

w/ coupon. One coupon /visit. * 

— — — — — — — — — — j 

— 

$50 OFF ! 
ANY OUNCE . 

(REGULAR PRICE) I 

First Time Patients - w/ coupon l 


FREE 


TOP SHELF PRE ROLL 

With Any $25 Donation 


FREE GRAM 

I With Friend Referral 




c New Summer (Hours 

lOAM-IOPM 

8THS 

STARTING 


5 GRRF1 81jg 

on specific strhIBsi 


RAFFLE EVERY 
$2/TICKET 
FREE TICKET W/ MIN $401 


CALIFORNIA'S EXCLUSIVE DR.VAPE DISTRIBUTOR 


CANNABIS CUP AWARD WINNING EDIBLES 

Earn Loyalty points every visit that turn to into CASH REWA 
.ike us on Facebook, Follow us on Twitter, and Join our Google 
Check out the Lab Results of all our Strains on weedmaps.c 

OPEN 7 DA i ! il 11 il 0OPM 
SUITE #1 30J 









* 5 Gram l/8th 

* 9 Gram l/8th D0G0 

* $5 OFF any Wax 

* FREE Pre-Roll w/any Donation 

/ 


i. 'U beplodyou came in! Quality modi, eom/xiMiunaie/>rkui. 

Wednesday & Sunday FREE DAB OF SHATTER 


LOTS OF 5G 8THS ON TOP SHELF GUCCI 0G WAX $10 GRAN 

WHILE SUPPLIES LAST 

$100oz SPECIALS & 8 GRANS FOR D0G01/8 EUREKA DEALS 
$10 KIEF OR BUY 2 GET 1 


Lowest Prices & Highest Duality’ 


a**' 


2708 Westminster Ave. #120 | Santa Ana 

714.209.8187 Follow Us tSR^tttg , iQMi@justqualltycare_sa 



ON ANY SHELF W/ DQNTATI0N ON ANY 5G1/8TH 


SUN 


MON 


TUES 


FREE PRE ROLL 

with any donation 

10% OFF 

all donations 

BUY ONE, GET ONE 
1/2 OFF all edibles 


WED 


20% OFF 

All Wax & Concentrates 

SUPER SIZE SATURDAY 

All 5G1/8ths Weighed at 6 G’s!! 
FREE DABS with any donation 

FREE DABS! ALL DAY EVERY DAY! 

*Promos cannot be combined with any other specials. 


SAT 


COME SEE OC’S BEST WALK IN COLLECTIVE 

WE OFFER DISCOUNTS TO STUDENTS, SENIORS, MILITARY, AND DISABLED! 



NEW LOCATION: 

980 N HARBOR BLVD, UNIT ttB, SANTA ANA 92703 

(BEHIND THE 7-11 IN THE AUTO MECHANIC PLAZA) 

OPEN FROM 9AM-10PM DAILY 
714-545-4040 



JOIN OUR BBQ FOR 
FREE FOOD & DRINKS 
ON JULY 3RD 
FROM NOON - 6PM 


RDFFLE 


Gold Coast Swag 
Presidential Rx Swag 
DAB Rigs, Bongs 
Meds & More... 


$40 CAP All Weekend 

1st 100 Patients Receive FREE Shirt 

Gift Bags for $100 & $200 Donations 

Donate & Get a DAB 

$5-$20 OFF All Shelves 

Oz Deals Too Low to Print!!! 


I DC- JULY 3RD: 10AM-MIDNIGHT 
lUUlluI JULY4TH: 10AM-6PM 
MON - SAT 10AM - MIDNIGHT • SUN 10AM - 11PM 


11391AI. 17TH ST. SANTH RNH, CH 

711 . 468.9889 
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Adult Massage 


All Natural 
Beauty 

Avail. Til 4am 
Cozy VIP Private 

Sensual body. Up late? 

So am l. Beautiful 
exotic model available 
10am till late hours.. 4am. 
Toned & slender beauty 
relaxing, sensuous, CMT 
deep tissue, Swedish full 
body massage. Tantra 
G spot intense release, 
prostate stimulation. 
Tantric sensual & soothing 
experience w/stunning 
girl. Nice, private. Special 
rate $200. 
818-821-9090 


BLACK MALE & 
FEMALE 

5'4", 130 lbs of lean muscle, 
handsome face, smooth 
and athletic, Ocean view 
massage. Private Personal 
Training also avail. Michael 
(562)714-4270 
Or 2 Male Masseurs also 
avail.MC/Visa Accepted. 


*Grand Opening* 

★Hot Girls^ 
★Hot ()«★ 

Delicious Massage 
Magic Hands 

8877 Katella Ave 
Anaheim 

714-821-9888 


915 

Adult Massage 


Grand Opening 
$10 off 

Body Healing Massage 
660 Baker St. Suite 413 
Costa Mesa, CA 92626 

714-557-5598 


★ Asian Anqels* 

Grand Opening-Sit) off ihr. 
10am-8pm. 7 days a week. 

24432 Muirlands Blvd, #101 
Lake Forest. 949-770-7991 


Sensual fullbody erotic 
tantra, CMT, deep tissue 
massage. Tantric prostate 
intense release. Beautiful 
statuesque, slender & 
toned w/long dark raven 
hair & hypnotic green 
eyes. Goddess worship, 
CFE, fetishes & fantasies. 

Private, Nice incall. 

Special rate $200 

818-821-9090 


All New Staff! 

Nice Massage 

New Attractive Masseuses 

(949) 955-0332 

18011 Sky Park Circle 
Suite A, Irvine, CA 92614 


$65 / Hr. 

Petite Black Cutie. Offers 
Outcall only. 714-475-5070 


Best Massage 

$10 Off w/Ad 
714-870-5088 

166 N Raymond Ave 
Fullerton, CA 92831 


GRAND OPENING 


RAINBOW SPA 

r t 

S30/30MIN w/ad A 

|u/ 

OPEN 9A-10P USUALLY 


7 DAYS A WEEK $45 /hr ■ 

T 

714-522-2748 


6122 Orangethorpe, Suite 107, Buena lp^| 

1_ r 



R SPA & Massage 

$40/1 HOUR V 

13846 Red Hill Ave.Tustin, 92780 
714-505-2288 

tustinbodyfootmassage.com 

7 


u 

Day Spa 
$ 40for1 HR. 

1 735 N. Placentia • Fullerton, CA 92831 

714.524.0888 


GRAND 

OPENING 


k l 

Beautiful Young Staff 


$10 OFF & Free 
Table shower 
Open 7 Days 10am-2am 

714 - 531-5808 

16567 Brookhurst St. 
Fountain Valley, 
CA 92708 


AMAZING ASIAN MASSAGE 

$10 OFF NEW STAFF 


with this coupon Open 9am-9pm 
7 Days a Week 

714-871-2323 

120 W. Wilshire Ave #C, Fullerton 92832 (beind Eden’s Cafe) 





$39.99 


FOR 1 HOUR FULL BODY MASSAGE 

* PROFESSIONAL STAFF 
Private (Room and Young (jirfs 

18682 Beach Blvd. Suite #110, Huntington Beach 

Open 7 Days A Week | 10AM-7PM | 714 - 965-5500 



MASSAGE 

714-897-7779 


LUXURY SPA MASSAGE 

FULL BODY MASSAGE & WAX 



714-947-0037 • 8509 Cerritos Ave. • Stanton CA 90680 
(Corner Cerritos & Dale st) 


H&H 

MASSAGE 

NOW-JULY! 

$50 FOR 1 HR & 
$35 FOR 1/2 HR 

W/AD 

2077 Harbor Blvd #B 
Cost a Mesa , 92626 
Mon-Fri: lOam-IOpm 
Sat-Sun: 10am-9pm 

714-600-7328 




MASSAGE 


9am-9pm, 
7 days/week 


11128 WHITTIER BLVD, WHITTIER 90606 



Katella/Nutwodd 


Brand New Spot 

“Private Room" 

Shower Available, 


1 Visit & You 
Will Never I 
Go Elsewhere 

Sweetn ess - 


Passion Massggg 

1877 W Katella Ave“" 
Anaheim CA 92804 



cnH37(ZLmm 

table shower in your OWN rjprn! f 


1074 




tl®20^tMoriuCI ^ <SD®0©Co] ^CStDColcol^ 

W& C2»Mki As© 0 S 


GRAND OPENING.' 



U&l 

MASSAGE 

Welcsme fo sdtueefrim, 
cAaimi fi ffyMcL 

SPECIAL 

PRIVATE ROOM* 

1 Try and You Will 
Come Back! 


S. STATE COLLEGE BLVD 
ANAHEIM CA 92608 

(714) 783-7000 

State College and 
Santa Ana Blvd 
next to Barber Shop 




GREAT MASSAGE 

$50/IHR 1ST VISIT w/ad 


949-587-1689 


949-458-1982 


EMERALD 

SPA 

23685 Moulton 
Parkway #B 
Laguna Hills, CA 
92653 


SHIATSU 

CENTER 

22641 Lake Forest 
Dr. #B3 

Lake Forest, CA 
92630 


GRAND OPENING 


2 GIRLS, 4 HANDS 

7 HR- $60 / 7.5 HR- $70/2 HR- $80 

$10 OFF 

WITH AD 

FREE BODY SCRUB W/COFFEE, SUGAR OR SALT 


1775 W. Lincoln Ave., Anaheim, 92801 

714-991-7707 


★★★ 

Welcome to 

ESCAPE SPA MASSAGE 


FULLBODY 
MASSAGE SPA 

S50HR... 
$30H HR* 

TEL# (714)723-9870 

8056 LampsonAve. 
Stanton, CA 92841 

In the parking lots of 
Sam’s Club, next to Diamond 
Seafood Palace 




BRAND NEW SPOT* SPECIAL PRICE 


ASIAN/ LATINA/ FILLIPINO 


10am- 3am 


TEMPTATION 

MASSAGE 


11855 BEACH BLVD 
STANTON CA 90680 

714 983 6624 


FREE Table Shower 
in Your Own 

PRIVATE Massage Room 
(Regular Shower 
Also Available) 


ON BEACH BETWEEN 
ORANGEWOOD & 
CHAPMAN NEXT TO 
SMOKE SHOP 


cityvibe 


com 


Escort Maps 
Escort Videos 
Escort Reviews 


contents I the county I feature I calendar I food | film | culture 


OCWEEKLY.COM 


music » classifieds « 


june 27 - july 3, 2014 I 55 



































































































































935 

Female Escorts 


Exotic Hottie 
All Natural Model 

Sexy, fit, curvy, Busty God¬ 
dess caters to Tantric full 
body pleasure. CMT, deep 
tissue, & Swedish, prostate 
mass & toys avail. A model 
w/long brunette hair& 
beautiful looks. Fetish/ 
Fantasies. BDSM, worship, 
spank, role play, x-dress, 
medical, foot leg, stockings, 
nurse, sounds. Mild sensual 
to heavy play. Incall 2 me or 
outcall to you. $200 special. 

818-821-9090 


Therapeutic 

Rubdown 

in discreet private home off 
the 105 in Downey 

Jackie 562-500-0673 


936 

Transexual Escorts 


Sexy Latina TS 

Very Sexy With Nice Body 
Fully Functional & 
Feminine! 

Grace- 323-209-9196 


945 

Phone Services 


Explicit chat 
with sexy 
locals! 

Get your FREE TRIAL! 18+ 
CALL The Night Exchange 

562-912-2442 

323-302-4322 

www.nightexchange.com 


ORANGE COUNIY's 1 

HOT CHAT 


The easy way 
to meet sexy 
singles in your LOCAL area! 

1-714-249-4077 


Bi Curious? 

All Male Action 

1-714-702-8881 

www.localHotChat.com 18+ Only 



714- 

1235 W. Memory Lane Santa Ana, CA 92706 

New Owner Beautiful Asian Staff ^ 



WHC 

11419 Washington Blvd. 
Whittier 90601 

562 - 692-9600 


Young, Beautiful Asian Girls 
Massage & Sauna Bath 

$10 OFF w/ Ad 

ANAHEIM MASSAGE SPA 

1730 South Euclid St. 
Anaheim, 92802 


714 - 535-9200 




714 - 828-8280 


5480 Lincoln Ave. 


FREE PARTYLINE! 
1-712-432-2266 
NEVER ANY CHARGES 

18+ Normal LD Applies 


Hiring Ladies 


For Private Shows 
Earn 

$ 500 -$ 1000 

A NIGHT! 

No experience necessary 


323-392-6360 


or email 3 pics to: 

eyeXcandyX@gmail.com 


CHARM iN' 
SPA 


^bung, Sweet, Attractive 
Asian Ladies. 

$50/hr 

9am-9pm 

7561 Center Ave., #15 
Huntington Beach 
714.622.4046 




JADE SPA 

Full Body Massage * 

Beautiful & Professional Asiat 

Private Rms Open Daily lpm-ll:30pm 

$40/30MIN, $60/lHR 


WALK- 


MI I WELCOME 


9192 Garden Grove Blvd 

Garden Grove 

Wt , M 



GRAND 

OPENING 

A+ DAY SPA 

$10 OFF 

w/ad 


2105 E Ball Rd., Anaheim 

714 - 991-5678 



GRAND OPENING 
SPECIAL PRICE 

FREE 

TABLE SHOWER 

SUPER CLEAN SPOT * 

PRIVATE 
ROOM 


CUTIE MASSAGE 

7604 KATELLA AVE 
STANTON CA 90680 " 

714 982 7817 

(KATELLA & WESTERN 
BY RAILROAD TRACK) 




1TRY WILL BLOW YOUR MINlh 


PLATINUM BLONDES AGENCY 


ONTO 
GET OFF 


For Free 


More local numbers: 
1.800.777.8000 
Ahora en Espanol /18+ 

The #1 social network for men who like men 

^AppStore Q Windows Phone V Coo S lt ’ P ,a >' 


Servicing OC/LA Area 


Adult Entertainment Services: 

Private Shows, Couples and Social Events 


Call for an unforgettable, 
pleasurable experience 




5iil3f9.05T0.050 


FREE to listen 
& reply to ads! 

giaD&j OC Weekly 

1-888-MegaMates™ 


24/7 Customer Care 1(888)MegaMates 18+ ©2013 PC LLC 2563 



So Cal Large 
and Lovely 

Full figured ladies and gents who adore them! 

24 hours LIVE chat! 

Dating and matching 

Casual encounters 
Special requests 
Couples and more! 

Z14-460-1 130 
909-510-5494 
949-2Z1 -0058 
951-5Z2-3069 


Call toll free 

1-855-488-4455 


over 18 to use this service. APC, Inc. Does not prescreen 
All caller agree to hold APC, Inc harmless with regard to any 
ions occurring as a result of using this program. 


REAL 

PEOPLE , 

REAL 

DESIRE 

REAL FUN 




714.627.2276 

For More Local Numbers: 1.800.926.6000 


www.livelinks.com 


One. Tty cud y<m. WM 'Be. Sc£u^ie£! 


Free Table Shower 
Private Rooms 
Asian & Latina 

Massage 
Therapists 


Red Rose 
Massage 

10450 Beach Blvd #104 
Stanton, CA 90680 
714982 4539 
10am-3am 



GRAND OPENING 


MifT 

SPA* 

Hot Oil Massage 

★ ★ ★ 

Shiatsu Deep 
Pressure Muscle & 

Pain Relief 

★ ★ ★ 

Facial 

Q40-45Z-0051 

24601 Raymond Way, #12, Lake Forest 
In Sizzler Shopping Center at El Toro & Raymond 



5 fonochst 

9 ■ Meet 

hot 
J Latin 
, singles 




contents I the county I feature I calendar I food | film | culture I music » classifieds« 


56 june 27 - july 3, 2014 


OCWEEKLY.COM 



























































































SAFE ACCESS DIRECTORY 


STOREFRONT 


Terra Med 

FTP 6 CRAM 1/8 (Bring Offer) 

Happy Hour 4pm-8pm, M-F 

1638 E. 17th Street, Ste C, Santa Ana 

M-Sat 10-IOpm, Sun noon-8pm | 714.477.8739 


The Clinic 

FTP 8G 1/8- Limit one 8G per FTP 
1805 East Garry Ave #130, Santa Ana 
949.252.0100, 9am-Midnight Daily 


OCPC 

5 Gram 8th & FREE Goodie Bag (FTP) 
All Wax $85 /8th 

1921 Carnegie Ave #3H, Santa Ana 
949.752.6272,11am to 8pm Daily 


Access OC Caregivers 

$40 Cap, 5G 1/8 Specific Strains 
8ths starting at $25 
1616 E. 4th St. #130, Santa Ana 
714.972.2000, Open Daily lOam-IOpm 


Top Shelf 

$35 CAP ALL Private Reserve 

FTP SPECIAL + Goodie Bag 

934 E, 1st St., Santa Ana | 714.760.4835 

Mon-Sat 10-9pm, Sun 10-8pm 


Med Aid HB 

High CBD Oil & Simpson Oil 
Simpson Oil FREE to Cancer Patients 
17511 Griffin Ln #6, Huntington Beach 
714.841.2222 M-F 10am-7pm, Sat 10am-6pm 


OC Wellness 

FTP 7G 1/8th 

New Happy Hour Call for Times, 4G 1/8 (Limit 2/Patient/Day) 
3619 W. Pendleton Ave Ste. A, Santa Ana 
714.708.2686, 8am-10pm Daily 


STOREFRONT 


Creenway Healing Center 

FTP 8 Gram 8th when you donate on any 5G 1/8 
980 N. Harbor Blvd., Unit B, Santa Ana 
714.545.4040, Open 9am-10pm Daily 


Dab City 

5 Gram 8th's All Day 

1212 N. Broadway, Suite 207, Santa Ana 

714.881.DABS 111am-10pm, Everyday 


Orange County Growers Association 

EVERY Visit in May Qualifies for FTP Specials! 
FTP FREE G/ $35 8th 
2522 N. Grand, Santa Ana 92705 
657.223.9303 110am-10pm, EVERYDAY 


THE VARIETY CO-OP 

All New Patients receive 10% OFF the rest of your order! 
$10 Top Shelf Grams (Limit 5) This Month Only! 

15052 Adams St. Ste A, Westminster 
Open Daily 11AM - 7PM | 714-893-1220 

RE-UP 

FTP Specials - $45 5G 1/8 Top Shelf 
$45 2 Gram Gold Crumble 
1139 W. 17th St., Santa Ana 

Mon-Sat 10am -12am/Sun IQam-llpm | 714-468-0289 

Allgreenz 

$40 Gets You 8gram-12gram Deals 

8851 Garden Grove Blvd. #103 Garden Grove 92844 

714.330.5485 Mon-Sat 10am-10pm 


Just Quality 

Home of the 4G 1/8 = 8G DOGO's 

2708 Westminster Ave. #120 Santa Ana, CA 92706 

714.537.5878 Mon-Sat 10am-10pm 


Releaf on 17th 

$25 Renewals, $35 New Patients 

Full Physician evaluation given. Walk-ins accepted. 

1615 N. French St Suite 103, Santa Ana CA 92705 

M & Th 12-5:30pm I T, W, F 12-6pm I Sat 12-4pm 

714.783.7750 


Element 5 Organic {e5o> 

3G grams of Top Shelf + 1 gram Wax $55 
5 gram 1/8 FTP first-time patient 
Happy hour 4to6 - Top Shelf Only $10! 

See our menu and the 4.9 Rating on Weedmaps 
1920 Warner Ave., Unit 3M, Santa Ana | 714.760.9819 
10am - 9:30pm Daily 



DELIVERY 


RX Harvest Collective 

Top Shelf Delivery - 1/8th $50 
ADMIN@RXHC.ORG- To Sign Up 
DONATION@RXHC.ORG- To Place an Order 
714.497.6696 12pm-8pm 


Real Estate For Sale 


FIRST TIME BUYERS PROGRAMS 562-673-4906 

$1000 Down. Many Homes Available! All SoCal areas! 

Will Consider Bad Credit. 4.5% APR. Call or text Agent 
562-673-4906 


MASSAGE SPA f\ 

$40/1 hr |?m 

24741 ALICIA PKWY, LAGUNA HILLS P 

949-707-1322 


Massage Center 

GRAND OPENING j 
HOT GIRLS ^ 

22672 LAMBERT ST. #616 
LAKE FOREST, CA 92630 
(949) 231-9356 
9:30AM-7:30PM 




c Lovely 


10450 Beach Blvd., Suite 115 
Stanton, Ca 90680 


10AM TO 3AM, 
7 DAYS A WEEK 


ASIAN & LATINA 


PRIVATE ROOMS 


MIGRAINES? 

Do you experience frequent migraines? 

Are you between the ages of 18 and 60? 

If so, you may qualify for a clinical research study. 

Participants may receive study-related medical care and investigational medication and may be reimbursed 
for reasonable time and travel expenses associated with participation in the clinical research study. 


855 - 425-1515 

www.cnstrial.com 





2975 Red Hill Avenue, Suite 150 I Costa Mesa, CA 92626 I 714.550.5984 


CONDITIONS: All advertisements are published upon the representation by the advertiser and/or agency that the agency and advertiser are authorized to publish the entire contents and subject 
matter thereof, that the contents are not unlawful, and do not infringe on the rights of any person or entity and that the agency and advertiser have obtained all necessary permission and releases. 
Upon the OC Weekly’s request, the agent or advertiser will produce all necessary permission and releases. In consideration of the publication of advertisements, the advertiser and agency will 
indemnity and save the OC Weekly harmless from and against any loss or expenses arising out of publication of such advertisements. The publisher reserves the right to revise, reject or omit 
without notice any advertisement at any time. The OC Weekly accepts no liability for it’s failure, for any cause, to insert an advertisement. Publication and placement of advertisements are not 
guaranteed. Liability for any error appearing in an advertisement is limited to the cost of the space actually occupied. No allowance, however, will be granted for an error that does not materially 
affect the value of an advertisement. To qualify for an adjustment, any error must be reported within 15 days of publication date. Credit for errors is limited to first insertion. Drawings, artwork and 
articles for reproduction are accepted only at the advertiser’s risk and should be clearly marked to facilitate their return. The OC Weekly reserves the right to revise its advertising rates at any time. 
Announcements of an increase shall be made four weeks in advance to contract advertisers. No verbal agreement altering the rates and/or the terms of this rate card shall be recognized. 


automotive 


CASH 4 
ANY 
CARS 

Free pick up/tow. 
No title OK. 24/7 
714-450-3988 
Top $$ Paid, FAST 


health 


Do you have 
Bipolar 
I Disorder? 


Local research doctors 
need volunteers with 
bipolar I Disorder who are 
currently stable or are 
feeling depressed despite 
medication to participate 
in a research study 

If you qualify today, you 
may receive at no cost: 

* investigational 
medication 

* Study-related care 

* Compensation for 
time and travel. 

No Health Insurance or 
referrals required 
Act now. 

Call 1-818-788-0746 

now 

Schuster Medical 
Research Institute 
5000 Van Nuys Blvd., 
#216 

Sherman Oaks, CA 91403 
www.smrionline.com 


Help us with diabetes 
insulin research 
Type 2 Diabetes 

A15 month clinical research 
study is evaluating if a new 
investigational basal insulin 
dosed once daily can pro¬ 
vide safe and effective 
blood sugar control com¬ 
pared to a marketed basal 
insulin dosed once daily in 
people with type 2 diabetes. 
Qualified participants will 
receive all study related 
care and study medication 
at no cost and may be 
compensated for travel. 

You may qualify if you: 

*Are 18 years or older *Have 
had a diagnosis of type 2 
diabetes for at least 6 
months *Are receiving treat¬ 
ment with any basal insulin 
with or without oral antidia¬ 
betic drugs for at least 6 
months *Are at high risk for 
developing hypoglycaemia 
(i.e. recent hypoglycaemic 
episode, severe hypogly¬ 
caemic episode, hypogly¬ 
caemic unawareness, 
moderate chronic renal fail¬ 
ure or insulin usage for 
more than 5 years) *Have an 
HbAlc level of not more 
than 9.5% *Have a body 
mass index (BMI) of less than 
45 kg/m2 Please contact: 

SANTA MONICA CLINICAL 
TRIALS 310-586-0843 


merchandise 


WANTS TO purchase miner¬ 
als and other oil & gas inter¬ 
ests. Send details to P.O. 

Box 13557, Denver, Co 
80201 


music 


17th ST. 
Recording 

Studio 

Recording session 
includes platinum Engi¬ 
neer. Credits include: 

Sting, MaryJ Blige, 
Sublime, Dirty Heads, 
Long Beach Dub 
Allstars, 

Sublime w/ Rome. 
Slightly Stoopid, 
Sugar Ray 

& more 

Fast Pro Tools skills. 
Studio A has a Master 
DAW Pro Tools HD4, one 
ISO vocal booth & Studio 
Mix Room B has 
Pro Tools HD. 

ALL GENRES-ALL STYLES- 
Vintage Keyboards 
Galore!!!! 

Location: Costa Mesa, CA 
★ (949) 680-6568 ★ 
17thStreetRecording.com 


CALLING ALL 
MUSICIANS! 

Blue Elan Records 

is looking for local talent. 

We are a new, artist-friendly 
label looking to work with 
new and legacy artists of 
any kind, whether it's 
producing your first EP or 
distributing your sixth al¬ 
bum. Send demos, audition 
inquiries, and questions to: 

AandR@blueelan.com 


notices 


CALIFORNIA CHRISTIAN 
WOMAN from big loving 
family wishes to adopt 
healthy child, all expenses 
paid, totally legal. Please call 
Marie 917-696-2586 


services 


$ 50,000 - $ 75 , 000 ! 

CASH IN 
7 DAYS 

NO Interest, 

NO Payment, 
NOT a Loan! 

Various types of 
programs available to 
suit your needs. 

Any California Real Estate 
with Good Equity 

(626) 548 ■ 3817 


510 

Business Services 


is YOUR 
IDEA 
WORTH 

$ 10 , 000 ?? 

visit 

www.waYfounder.com 
to find out. 


520 

Financial Services 


FACING 

EVICTION? 


525 

Legal Services 



BUSTED? 

Criminal Defense. 

20 years experience. 
Payment plans and 
charge cards accepted. 
DUI and drug busts are 
my specialty. Free initial 
consultation. 
949-387-3200 
Law Offices of Rick L. Eby 


FACING EVICTION or 
FORECLOSURE? 

Eviction Delay / Fore¬ 
closure Reversal. 

Call 213-291-1810 

★★★★From $99 ★★★★ 
www.LegalBoom.info 


530 

Misc. Services 


VIAGRA 100mg, CIALIS 
20mg - 40 Pills +4/free 
only $99.00 Discreet 
Shipping. 1-888-797-9028 



EARN 

$500 A DAY 

Airbrush Makeup Artists 
For: «Ads »TV -Film ‘Fashion 
Train & Build Portfolio 
One Week Course 
LOWER TUITION - 
Limited Time Only 
AwardMakeupSchool.com 
(818) 980-2119 


THE OCEAN Corp. 10840 
Rockley Road, Houston, Tex¬ 
as 77099. Train for a new ca¬ 
reer. *Underwater Welder. 
Commercial Diver. 
*NDT/Weld Inspector. Job 
Placement Assistance. 
Financial Aid avail for those 
who qualify 1.800.321.0298 






Employment 


Account Executive: Plan, 
conduct, & develop PR plan 
& promote Co. services. 

Req: Master's deg in Bus Ad¬ 
min, Education, or Comm. 
Mail resume to: Econity USA, 
Inc. 5532 E. La Palma Ave. 
Anaheim, CA 92807 


Immediate Hiring Janitorial! 
Minimum 1 year experience. 
Apply at 21720 S. Wilming¬ 
ton Ave #302 Long Beach, 
CA, 90810. (310) 328-8221 
www.flagshipinc.com 


DEAD SEA Facials/Wraps 
Wow! Reduce Cellulite & 
Skin Issues! 

Agents wanted! 

Text 323-364-3750 
Visit=> 

18kThisMonth.com 


Employment 


Curriculum Operations Re¬ 
search Manager (Anaheim, 
CA) Formulate and apply re¬ 
search methods to improve 
course offerings, enroll¬ 
ment and planing strategies; 
Collect and analyze data and 
prepare reports defining 
and evaluating courses and 
curriculums; Forecast trends 
in enrollment, curriculum 
offerings and management 
for the upcoming year. 
40hr/wk, Bachelor in Busi¬ 
ness Admin. Min 5 yr exp. in 
Operations Research Manag¬ 
er or Related Reqd. Resume 
to California University of 
Management and Sciences, 
Attn: David Sung, 721 N Eu¬ 
clid St, Anaheim, CA 92801 


Thinking of starting 
your own business? Be¬ 
come your own boss 
today! 4 week con¬ 
tracts and no leases! 
Move in Special UP TO 4 
WEEKS FREE! For more 
information please call 
(714) 527-1112 or visit 
our website at www.in- 
doorswapmeet.net 


VP; Senior Tech Manager - 
Applications Programming 
sought by Bank of America. 
Reqs: MS & 2 or BS & 5 yrs 
exp; & exp w/ Strong SQL 
skills using SQL server, Oracle 
databases; Understanding of 
Microsoft ASP.NET &C# 
apps; QA tools such as QTP 
for Automation & Quality 
Center for test mgmt; 

HTML, VBScript & JavaScript; 
& Version control tools like 
Clear case & TFS. Job site: Ir¬ 
vine, CA. Reference #87R3XB 
& submit resume to Bank of 
America HR Box 02,161 
Maplewood Avenue, Maple¬ 
wood, NJ 07040. No phone 
calls or e-mails. Must be le¬ 
gally authorized to work in 
the U.S. w/o sponsorship. 
EOE. 


Public Relations Specialist: 
Arrange public appearances 
and exhibits to promote 
company image/services. 
Req'd: Master's deg. in 
Communication, English or 
Chinese Lang & Lit. or 
Bachelor's deg. and 5 years 
of exp. Mail resume: KNA 
Media, Inc. 2519 W. Wood¬ 
land Dr. Anaheim, CA 92801 


Find out how becoming a 
plasma donor can make a 
difference for patients 
and help you earn 
extra money. 

EARN UP TO $240 
THIS MONTH BY 

DONATING 
PLASMA 
2x PER WEEK. 

Donate today at: 
Biomat USA - 

To schedule an 
appointment call 
(866)-563-1266 

Now open Fridays. 
Crifols 

Pride for Donors. 
Passion for Patients. 

grifolsplasma.com 


WANTED 


Radio Announcers / DJs • Talk Show 
Hosts • Interview Show Hosts 


No Exp Needed Free Training 


Break into broadcasting by producing / 


EMPLOYMENT 

* ASTROLOGERS, PSYCHICS, 
TAROT READERS NEEDED! 
P/T F/T $l2-$36 per hour. 

tambien en Espanol. 
954-524-9029 


DON'T PAY OUTRAGEOUS AT¬ 
TORNEY FEES! STAY PUT & 
PAY NO RENT FOR MONTHS! 
National Consultants. 
Stop Eviction Assisters 
213-291-1810 
Local Offices 
ONLY $395 

www. Lega I Boom. i nf o 


hosting shows for our radio stations. Earn 
$50-$200 or more per show. 
MANY OPENINGS NOW AVAILABLE 


24 Hr. Audition Line 

323-468-0080 • 714-991-1966 
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mammim 


ALL TRIPPIN TREATS EDIBLES 
LAB TESTED WINTERIZED C02 SAP 


& CONCENTRATES vm 


BHANG BARS • CLONES • GLASSWARE 


BUDDHAS BEST • BUD BARBER 
CAVIAR GOLD CONES & TAFFYS 
PURE GOLD • PURE GOLD PILLsj 
CBD STRAINS • EDIBLES 4 
EUREKA PURE C02 CARTRIDGES • BHOMB BARS 


EMU OIL TOPICALS • GLYERTIN TINCTURES DROP, 





REFERRAL PROGRAM 

REFER A FRIEND GET A FREE 
$15 GRAM WITH $10 DONATION 


LEAVE US A FRIENDLY WEEDMAPS 
REVIEW & RECEIVE A FREE JOINT 


B.M 


FOLLOW US ON OUR INSTAGRAM @TCPA 

& GET a FREE GIFT!! 


ASKYOU 
HOWT 



» 


K4B4 


« 


f&M 


* Some exclusions apply i| y @TCPA 

949-252-0100 | 9AM - MIDNIGHT DAILY 
1805 EAST GARRY AVE.STE. 130 | SANTA ANA | 92705 


FTP 8G 8TH 


ON ALL 
TOP SHELF 

LIMIT 'Oft E'8 GRAM 8TH J* 

DCD CIDCT TIME DATIEMT * 


I iM.fr AT 


PER FIRST TIME PATIENT ? 

nnot be combfned with any other offers. 



^ FREE 


l HOUSE JOINT 

\A/ITU MINIMUM (DIE ROMATIf 1 


WITH MINIMUM $15 DONATION 


LIMIT ONE PER PATIENT/DAY. 
CANNOT COMBINE W/FTP 
OR ANY OTHER OFFERS. 


EXPIRES 7/3/14 


10% OFF A GRAM 

OF OUR PX OR EX 


EXCLUDES ALL SHATTER AND NUG RUN WAX 

LIMIT ONE PER PATIENT/DAY. CANNOT COMBINE W/ FTP 
OR ANY OTHER OFFERS. EXPIRES 7/3/14 


15% OFF 


TOTAL ORDER 

WHEN YOU DONATE $100 OR MORE 


LIMIT ONE PER PATIENT/DAY. 
CANNOT COMBINE W/ FTP 


OR ANY OTHER OFFERS. EXPIRES 7/3/14 



SCL Certified 

know your cannabis 


AB TESTED BU 
AVAILABLE 






V 

ALL 4TH OF fULY WEEKEND 
All Eighths Are 4 Grams! 


FRIDAY JULY 4* h 

r\ a . 

MEDICATING 
SPECIALS 
Noon - 6pm , 



SATURDAY JULY 5 th 

A >• IL 

DINNER WITH 
APC & PRE-ROLL 
BLOWOuf ' ' 

/'Spend Over $50 
Receive A 


Catered Dinner 

-I * * A ' 



SUNDAY JULY 6 f 


r 


SUNDAY 


Vendors Handing 
Out Free Samples 
2 - 8pm 


f «*. 


NH 


Free Shuttle Running 5-10pm on Sat. 


>ne 



Stocked 


^/VT- 


1671W. Katella Ave, Anaheim, CA 
714.876.2709 9am-12pm every day 


0 


@AnaheimPatientCare 


o 


@AnaheimPC 




/AnaheimPatientCare 


























MEMORIAL FUNDRAISER and CAR SHOW 


SATURDAY 12PM-7PM 

II IMF 9fl AFFLICTION H.Q. 

+3 IH L U 1799 APOLLO CT. SEAL BEACH, CA 90740 
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2nd Street 

BEAUTY 


BOUTIQUE 


OC WEEKLY READERS 

^VlO OFF 

purchase of $20 + 


6/26 - 7/6 


Belmont Shore Bixby Village Los Altos Seal Beach 
562 / 433.5050 562 / 986.6140 562 / 493.6000 562 / 598.1660 


2nd Street 

BEAUTY 


* 


sx> 


10 off $ 20 

expires 7.6.14. some exclusions apply, no stamps, not valid with any other offer, 
this coupon must be presented at time of purchase, one coupon per customer. 



HOPIG OF THE 

SfOR ? 9 JflGCR B0P1B 


miCRO BREUI 

monDflv 

$4 PINTS 


TUESDRV 

DUCK, DUCK, GOOSE! 

GREY GOOSE 

$3.75 


THURSDRV 

COLLEGE NIGHT 

PITCHER 

FREE 

PUWL 


FRIDRV 


MUM... 

”jA€ir js, 


SRTURDRV 



PITCHER 

(subject to change) 


BLONDIE'S IN LONG BEACH 

2259 N LAKEWOOD BLVD., LONG BEACH 
Facebook.com/blondies 
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Monday 

POOL TOURNAMENTS, ALL WELCOME! 


Friday 

DART TOURNAMENT 
(150% PAYOUT) NIGHT 


Tuesday 

WOMAN’S POOL LEAGUE 

KARAOKE NIGHT spmtoiam 

Saturday 

COME OUT AND DANCE & PARTY WITH THE BAND! 

SAINT TONE • POSITIVE POP ROCK 

JUNE 28TH FROM 9PM- 1AM 

Wednesdays 

DART LEAGUE NIGHT 

POOL TOURNAMENTS, ALL WELCOME! 

Sunday 

LIVE BANDS 

(CALL FOR SCHEDULE) 

Thursday 

DART TOURNAMENT 
(150% PAYOUT] NIGHT 

Happy Hour 
$2 Pints Monday-Friday 



T JCAHIET DIRTY hAPTIHI 

4360 LINCOLN AVE, CYPRESS, CA I 714826-0570 

|j FIND US ON FACEBOOK 



ocmmYAD 

No sales tax when you pay with cash! 

SEA OF GREEN HYDROPONICS 

14971 CHESTNUT ST., SUITE C, WESTMINSTER, 92683 I 714-895-6699 
HOURS: MON-FRI 11AM-6PM I SAT 12-6PM I SUN CLOSED 



SQUfH^OUNIY 

HYDROPONICS 
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12797 BEACH BLVD. STANTON, CA 90680 
714-893-9493 velp ochvdro.com ~ 


TVTAX 
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JAREI) / RAZOKBACIiS BARBERSHOP 


You work damn hard 
all week long... 


KIJ1TY NOTEBOOM / HIPPY KILLER GARAGE GO. 




You deserve 
someone 
remembering 
your name... 








8 


AND what you drink. 


—Iv'WjT! ? 

IIEK / THE TATTOO GALLERY IIiP** 


Instagram <®Tbhnn'fS , 5aloon - Facebookxom/Tbhnn'fsSaloon 
Tohnn’fsSaloonxom - YouTube.cotn/3bhnn'(sSaloonH& 

"Please call 1-065-INO-DUls and H4-FAX-TAXI for safe and affordable transportation. Drinfc 
responsibly. Any Tobnnys staff can call for you and if you are short on cab fare we will spot you. 
H42.0 freach &lvd Huntington freach - Corner of £each frlvd & Slater Ave 


Johnny’s 
Neighborhood Saloon 


Huntington Beach 


“Best Bar in OC” -OC Weekly Readers Choice 
‘Top 5 Dive Bars in OC 6 Years in a Row” -MyHotlist 
2008, 2009, 2010, 2011, 2012, 2013 
100 Craft Beers - 181 Whiskeys - Rock n Roll 
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SUMMER MUSIC SUNDAYS 



★ HB'S BEST HAPPY HOUR^ 


NIGHTCLUB AND SPORTS BAR 

ON MAIN STREET ACROSS FROM HB PIER 


1 p **1 





\\S 


- V 


117 MAIN ST. HUNTINGTON BEACH (ACROSS FROM HB PIER) • 714-960-9996 • PERQSBAR.COM 



SEA OF GREEN HYDROPONICS 

14971 CHESTNUT ST., SUITE C, WESTMINSTER, 92683 I 714-895-6699 
HOURS: MON-FRI 11AM-6PM I SAT 12-6PM I SUN CLOSED 
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OAAums 



(Adult Qifts, Hoys lingerie, WfDj, 


Have (Wear v cMuch cMore 



30% OFF 


Any 1 Reg priced item under $99 
Expires 7/10/14 - Excludes LELO 
Toys, CHYNNADOLLS Lingerie 
and All Sale Items 


Up to 

50% OFF 



Check Us Out Online! 

PassionCityH.com 


714.596.4060 • 17831 Beach Blvd. Huntington Beach 92647 
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Couples Massages & 

Gift Certificates Available 

Waxing & Massage 



A Shop Old Town Tustin * Shops V Vintage Treasures ♦ 
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^Unique Destination* 


giaiti-spm | 
Sat. llam-7pm 


Mention Ol 


w\/ {' info@486jamestown.com 

tacebook.com/486jamestown 


WED - SAT 10 : 30~5 : 00 
474 EL CAMIND REAL TUSTIN, CA 92780 
[714] S73-102S • WHIMZY1SBCGL0BAL.NET 


V 


=5 

CL 

C 

in 

rf 
□ 
Q i 

o 
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n 
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Oddities ♦ Art * Fourth Sunday Flea Market * Found Objects 
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Home OF THE 

SPORES JflGERfiOPIB 


miCRO BREU 


FRIDflV 


monDnv 


$4 PINTS 


TUESDflV 

DUCK, DUCK, GOOSE! 


AIL MY... 




TILL 

9PM 



$ 3.75 


SflTURDflV 


THURSDAY 

COLLEGE NIGHT 



PITCHER 

+ FREE 
PUUL 



PITCHER 

(subject to change) 


BLONDIE'S IN LONG BEACH 

2259 N LAKEWOOD BLVD., LONG BEACH 
Facebook.com/blondies 




■ii'iumriHUi'l 


120 S. Brea Blvd 
Brea, CA 92821 
714.482.0700 


Christopher 

Titus 
June 27-29 


Christina if 

Pazsitzky 'm 
July 3,5 & 6 \ 1 


71 Fortune Drive 
Irvine, CA 92618 
949.854.5455 


Sullivan 

a Son Tour 
June 27-29 


loni 

love 

July 18 a 19 
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WE WILL MEET: 

ors beatIany: 

LEGITIMATE PRICE!! 

(PRICING SUBJECT TO VERIFICATION, 1 

SOME EXCLUSIONS APPLY) ■ 


949 - 837-8252 

22511 ASPAN ST #A 
LAKE FOREST CA 92630 


SOUTH COUNTY'S 

ORIGINAL 

HYDROPONICS 
& ORGANICS 
GROW STORE! 


OCWEEKLY.COM 
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